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Production for Spring Must Be Increased 


HE most startling bit of information that 
comes to the trade this week is the record 
of production as kept by the Council of Na- 
tional Defense which shows “the production of boots 
and shoes for the first quarter of 1919 was reported 
as about 60 per cent below the production for the last 
quarter of 1918. Plants were practically closed and 
in some cases it is reported that machinery was re- 
turned to the shoe machinery company. In all there 
were 75,000,000 less pairs of shoes produced in the 
first quarter of 1919 than in the last quarter of 1918.” 
The reading of such records is one of the most 
alarming commentaries on the present day attitude 
of “less work, more pay.” It can’t go on. It breeds 
an indolence injurious to the life of industry and of 
the country. When the working man will work but 
five days a week and eight hours each day of that 
week, he isn’t doing his full share in the face of the 
rising costs brought about by the decreased pro- 
duction and the increased proportional overhead. 
Of strikes we have had a plenty, so let everybody 
join in bringing about the labor truce recommended 
by the committee of the New York State Federation 
of Labor, on the basis of the status quo for six months. 
The most glorious example of co-operation is in the 
recommendation that American organized labor 
cease wage and hour controversies in order to increase 
production and restore normal conditions. No 
new strikes will be ordered except to relieve workers 
from intolerable oppressions. 
Strikes, lock-outs and the friction between employers 
and employes incident thereto only contribute to 
the already growing disposition of unrest and cause 


enormous losses not only to the employer and em- 
ployes, but to the general public at large. 

While on the other hand a spirit of co-operation, 
of pull together, each side working to the better- 
ment, to the happiness and contentment of the 
other would most surely produce a condition that would 
redound to the good of all parties concerned. 

As one looks around on the business and social 
conditions of the country he can only conclude that 
the present chaotic condition is in reality the result 
of an ever prevailing mental condition—a condition 
or attitude of fear. : 

Business the country over is good in retail stores, 
in wholesale establishments and factories. The 
general public have money to spend and are spending 
it. As a general rule people are better housed, better 
fed and better clothed than ever before in this 
country. 

It is not “today” that is causing worriment, but 
the fear of “what may happen tomorrow”’ that is 
causing the nervousness that is prevalent on all sides. 

A man who is today very successful in his busi- 
ness at one time lost all he had and more because 
he became possessed of fear of the future that he 
worried himself -into a condition where he could not 
properly conduct his business and through worri- 
ment brought on disaster. When it was all over he 
learned it was not a real condition but fear of a 
condition that did not exist that caused his down- 
fall. Today over that man’s desk hangs this little 
motto: “Today is the tomorrow you worried about 
yesterday—and it never happened.” 

If all the world would take a day or two off and 
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think instead of worry—think of what he can best 
do to co-operate with his fellow man, with his em- 
ployer, with his employe and with his neighbor 
for the betterment of others; think what he can best 
do to render that service to others which he expects 
others to render to him, then go to it and do that thing 
—the question of unrest and discontent will solve 


itself. 





A Profit—With Honor 


" PROFIT is not without honor in the shoe 

store’ with or without investigation and it 
is time to talk plainly about it. Give a little credit to 
the regular shoe merchant who lets the “‘muddle- 
twaddle” of the news of the day go right through 
ear to ear—and keeps on buying and selling, at the 
normal margin of profit that experience has shown 
keeps him four fitting sticks ahead of the poor house. 
We are with him if they investigate right down to 
lasting tacks. 

In the dailies the H. C. of L. publicity sure does 
boost circulation, some pet political angels are 
pleased and the end of it all is usually “‘whitewash.”’ 
-A paternal Government raises queer near-great men, 
one has gone daft over “submarine lawn mowers 
to cut kelp for potash and found that fish skins make 
good leather.”” Soon the trains will be loaded with 
tortoise-shelled investigators who have a Washing- 
ton job—and a commission to search out for clews 
for a criminal charge. Who ever heard of an investi- 
gation being corrective and constructive, Oh, no— 
he of the inquisition seeks that which is criminal 
minutia—to brand an entire industry is but a turn 
of the wrist more. 

We talked with a merchant this past week, forty 
years an asset to his community, store, stock and 
house owner with one happy daughter at Vassar. 
The village paper slung its ink; the village corners 
whispered “he must be a doing it, Bessie at Vassar 
and he’s got a Buick;” and all the time this regular- 
average merchant was just bettering a living-salary 
and putting in more hours than any new farmer, 
railroadman and carpenter. To tell the truth any 


merchant who cannot get a moderate priced car 
out of his business isn’t much on the map. He is 





entitled to that, what is more he is entitled to a 
wholesome amount of respect for the fine job of shoe 
distribution he is doing. There are 90 per cent and 
more of him doing business on a regular, tight-up- 
to-values basis and the label “‘profiteer” isn’t any 
more enjoyable than that of “alien enemy” and no 
more deserved. We know he is selling the volume 
of shoes in this country. We see him in his store 
and we know he is a practical, law abiding business 
man and invariably the best citizen of the town. 

No insidious subterfuge to make him dump his 
shoes at a ruinous price will be tolerated, Not a 
chance for a “shimmy panic,” for the safe counsels 
of the trade are sitting tight and advising regular 
business at safe margins of profit—leaving to him 
who has profiteered to mend his way before Tom 
Pry comes ‘round. 


Ships and Supplies for Shoes 


ORE shoes, more materials, and the price of 
shoes will be kept from going higher. Every- 





‘thing should be done to promote more shipping. A 


case last week is interesting. Twenty thousand 
pairs of shoes were sent to France and a shortage 
of dock laborers made it necessary for the ship to 
leave without unloading the shoes—result: a 48-day 
delay for the French merchant. 

The shoe, in fact, is the most complicated article 
of wearing apparel on record, and the materials and 
ingredients are assembled from all quarters of the 
globe. Take for example a woman’s high-grade 
patent boot with a kid top. 

The vamp made of Russian colt was tanned _per- 
haps in New Jersey with bichromate of potash. The 
top is in all probability of goatskin, grown in South 
America or China, tanned in Philadelphia with 
gambier brought from the East Indies. Wool oil 
from Michigan renders it soft and pliable. The 
brilliance of the patent colt was obtained by polishing 
with a composition containing lamp black and tur- 
pentine from North Carolina, linseed oil from Ohio, 
dammar from New Zealand, couchone and asphalt 
from South America, wood naphtha from Michigan, 
benzoin from Sumatra, benzine from Pennsylvania, 
amber from the shores of the Baltic Sea, sandarac 
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from Africa, mastic from the island of Scio, Greece, 
flemi from Asia and Cuban lac. 

The outer sole was furnished by the back of a 
Texas steer, bark from Tennessee tans it in Ken- 
tucky. The innersole is made of the home tanned 
hide of California cattle. The lifts for the heel are 
made from the skin of the Calcutta buffalo of East 
India. The dextrine which holds them together 
came from Illinois corn fields, while the leather was 
partially preserved, before leaving India, with 
chanang. 

The sole of heavy oak is stitched to the welt, the 
welt to the insole and upper, with linen thread spun 
in Scotland. This thread is lubricated and strength- 
ened with wax made from rosin and tar extracted 
from the pines of North and South Carolina. The 
cement which holds the thread channel around the 
edge of the sole owes its origin to Brazilian rubber 
tree sap. The ieather for the box toe was hardened 
by shellac, hailing in its crude state from Siam. 

The Australian kangaroo furnished the hide for 
the tongue. The cork which keeps out moisture 
came from the cork oak tree of the Portugal forests. 
The bright polish of the sole is due to a coat of 
bayberry tallow made from the fruit of the Indian 
bay tree, mixed with native honey, beeswax and 
turpentine. Tragacanth from Persia cleaned the 
top and tongue. 





Shorter Hours and Your Buying 


N every activity of industry that has to do with 

leather and shoe production, labor prices and 
other expenses entering into the cost of the business 
have increased enormously. This is true from farm 
labor all the way along the line to the salespeople 
and delivery help in the retail shoe store. 

Shorter hours of labor have also had the effect 
of slowing up production which of itself has added 
quite materially to the price of finished products 
in leather and shoes. 

The world-wide demand for leather and’ shoes has 
naturally brought about greatly increased prices. 
Instead of butchers and packers bidding against 
each other in order to sell hides and skins to tanners 
and thereby creating a competitive selling price 
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which always means a low, price, the condition has 
been the reverse. 

Tanners have sent their buyers into various mar- 
kets of the country, hide and packer hide, and are 
bidding against each other for these materials. This 
means a seller’s market and, consequently, an ever- 
increasing, wide market. 

Had the demand for hides and leather remained 
as it was before the war and had the price of labor 
remained where it was before the war, in all prob- 
abilities the prices for hides, leather and shoes would 
have remained also at about the same. prices. 

None of these things actually happened. It has 
been a time of increases in wages and, consequently, 
in the manufactured articles produced by that labor. 

This has produced a condition where prices have 
advanced, not by collusion of any one particular 
firm or combination of firms, but just by the natural 
course of events. Along with the price increase has 
come an opportunity of buying at a given price and 
selling at a rise beyond that which is generally con- 
templated by the purchase price. In other words, 
a period of long profit taking which has inured to the 
good to every man connected with the industry 
from the farm laborers all the way through, in- 
cluding the retail merchant. 

Where prices are going to is difficult to predict, 
but it is a safe bet that when the hides that have been 
purchased within the past thirty days are made 
into leather prices will be considerably higher 
than they are at present. 

And yet, this is not a time when any merchant 
should gamble or speculate in shoes. It is a time when 
every merchant should carefully study his needs, 
base his buying on.a pair basis, predicated on pairs 
sold, and not buy a single pair more shoes than will 
take care of his selling based on his past records. 

Reckless -heavy future buying will only have a 
tendency to raise prices still further. 

At the same time, to absolutely quit buying would 
mean missing sales and consequently a loss of profit 
to the retail merchant. It would mean slowing up of 
manufacture and crippling of industry and a stag- 
nation in business. It is therefore incumbent upon 
each merchant to know his needs and buy in accord- 
ance therewith. 
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Why Your Deliveries Are Late 


Shortage of Production 75,000,000 Pairs in First Quarter of 1919 


National Defense has issued, as of date 
August 23, a statement of great sig- 
nificance on production. 


Wy tuna oo D. C.—The Council of 


The production of boots and shoes for the. 


first quarter of 1919 was reported as about 60 
per cent below the production for the last 
quarter of 1918. Plants were practically closed 
and in some cases it is reported that machinery 
was returned to the shoe machinery company. 
In all, there were 75,000,000 less pairs of shoes 
produced in the first quarter of 1919 than in 
the last quarter of 1918. 

A reduction in the output of military shoes 
was, of course, to be expected, but in spite of 
the fact that the soldiers would be expected 
to turn to civilian footwear, the census report 
shows a reduction of more than 25 per cent in 
the output of civilian men’s shoes in the 
quarter ending March, 1919, as compared with 
the production in the quarter ending Decem- 
ber, 1918. A reduction of between 25 and 30 
per cent was also apparent in the output of 
women’s shoes. The reduction in the output 
of shoes for youths, boys and misses was even 
more marked. 


‘ 


KIDSKIN SUPPLY THREATENED 
Possible Export Duty on India Hides 


The Tanners’ Council is in receipt of a cable from 
the American Consul at Calcutta to the effect that 
India contemplates putting into effect in the near 
future an export duty on all shipments of hides and 
skins from that country. It is understood that this 
duty will be 15 per cent and will cover exportations 
to all countries except England and British posses- 
sions; also that shipments to the United States 
will be subject to sanction by the Indian Govern- 


ment. 


SHOES FIGURED ON COST 


Resolution of Oklahoma Merchants Discourages 
Practise of ‘“‘Replacement Values”’ 


Oklahoma City—Shoes will be sold in Oklahoma 
City for the next month or six weeks at prices below 
the present retail market in any other city, according 
to members of the Retail Shoe Dealers’ Association 
here last week. 

To prove the sincerity of their purpose to keep the 
price of shoes down as much as possible, resolutions and 
statements of costs and profits will be submitted to 
the federal investigating committee this morning. 


Profits Are Sacrificed 

Members of the Retail Shoe Dealers’ Association 
unanimously adopted a resolution calling upon retail 
shoe stores to sell their product at a price when selling 
price is figured upon the original purchase price from 
the factory rather than upon the replacement value 
of the shoes. 

“This means that the shoe men have agreed to 
sacrifice profits on their present stock,” Tom Scanlon, 
president of the association, said Jast night, following 
the meeting. ‘Under this agreement we will sell a 


~ shoe for $10 which it will cost us nearly $11 to replace,” 


he explained. 

Every shoe store in the city is heavily stocked at the 
present time, as dealers anticipated a rapid advance in 
price, Scanlon said. Goods were bought at prices 
which prevailed several months ago and despite the 
advance in overhead expenses for the shoe merchant, 
the present stock will be sold at from $2 to $6 less 
than the same shoe would sell for at its replacement 
value. 

Labor and scarcity of material was blamed for the 
advance in shoe prices. 

“Bench men in Eastern shoe factories are getting 
from $50 to $75 a week,” Scanlon said, “and as most 
of them are foreigners unaccustomed to such high 
wages, they greatly retard the output by refusing to 
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work more than fifteen or eighteen days a month, 
finding a half time income sufficient for their purposes. 
This is not only true of the shoe industry, but in many 
other lines of business,”’ he added. 


Workmanship Hikes Prices 


Good durable shoes still can be purchased for as 
low as $4 and $5, according to the merchants, but they 
lack the finish and workmanship which the general 
public has been educated to demand. 

“It is workmanship on a-shoe which has greatly 
added to its price,” a dealer said. ‘The low priced 
shoe often is made from material as good as the higher 
priced footwear, but it lacks class which can only be 
obtained by an expensive finish. I recently had to sell 
several hundred pairs of women’s shoes at 75 cents a 
pair because they weren’t quite the style and finish 
now demanded. These shoes were sold at a loss to me 
and added to the overhead expenses.” 

The shoe merchants have agreed to sell their goods 
at the reduced price while the present stock remains, 
but say they will be forced to advance prices as soon 
as they are called upon to replenish their stock and 
pay the higher prices demanded by the wholesalers. 


A DANGEROUS PRICE-RAISING PRACTICE 
Don’t Use Sticker Over Bottom-Stamped Price 


St. Louis—A new development in the movement to 
reduce the high cost of footwear came in St. Louis 
last week when complaint against a store carrying a 
well known brand of shoes stamped by the maker 
with the retail price was lodged with the United States 
authorities. The purchaser of a number of pairs 
complained that he had been charged $9 for shoes 
which bore the retail price stamp on the sole of $5, 
the stamp having been covered up with a sticker. 
The shoe dealer’s defence was that they were a part 
of a lot of shoes, staple both as to material and style, 
which he had had on hand before the advance began 
some seasons ago and that in carrying them forward 
from season to season he had to mark them in accord- 
ance with each season’s advance and in consonance 
with the new supplies brought in. He averred that 
he had only a few pairs and that it would have been a 
troublesome matter to sell a few shoes at one price 
and a later supply at another, both being of the same 
specifications. The Federal authorities have taken 
the complaint under advisement. 


AN INTERESTING “PRICE” EXAMPLE 
Why Not Try It in Your Store Window? 
St. Louis—The Fall meetings of the traveling 
forces of the Central Shoe Company and the Brown 


Shoe Company were held at respective headquarters 
Wednesday and Thursday evenings of last week, prior 
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to the departure of the men for their territories. Most 
of the salesmen have already left. At the meetings a 
novel comparison of the value of leather and of silver 
was made. A bar of silver weighing 12 ounces was 
exhibited on a pair of scales with a kidskin of about 9 
square feet area on the opposite side. It was shown 
that the two weights balanced while the value of the 
silver and the skin was closely the same. The exempli- 
fication of the value of leather in the present situation 
was most interesting to the assembled salesmen of each 
company. Both forces were given instructions to go 
into their territories and sell on the prices provided 
them with the understanding that prices and quanti- 
ties available were subject to developments and that 
there was no way known in which to determine just 
how long selling could be permitted. They were told 
to be ready for changes in prices, and for the cutting 
off of quantities available without notice. Hence, 
that it should be their plan to sell as rapidly as possible 
and to cover their territories as fast as they were able 
pending further advices from headquarters. 


MORE SURPLUS LEATHER 
Promise of Another Big Sale in October 


Washington, D. C., September 5—While officials 
of the Quartermaster’s Department of the army will 
not discuss the matter at this time, it is believed that 
another large surplus leather sale will be held under 
the auspices of the Surplus Property Division of the 
War Department. This sale probably will not be 
held until October, which is well after the Boston sale. 
This sale, which it is probable will be held in Chicago, 
will be the last sale of Government surplus leather 
which will be held, according to present indications. 


*“*DEALER-HELP”’? SERVICE 
Arthur Myles Dunbar Will Install and Direct 


Arthur Myles Dunbar is back in the shoe game 
once more. 

The Eastern branch of the Scholl Manufacturing 
Company has established at 339 Broadway, New 
York City, a separate advertising department to care 
for the interests of its Eastern trade. 

Mr. Dunbar is to install and d rect this department. 
Its most important feature will be a ‘‘Dealer-Help” 
service, which in general helpfulness to the retail shoe 
merchant is expected to be a step in advance of any- 
thing yet attempted by a manufacturer. 

It was Mr. Dunbar’s valuable retail experience 
which led the Scholl people to select him for this task. 
For the past two years he has been assistant advertis- 
ing manager of the Bamberger store in Newark, whose 
advertising is conceded to be one of the very best in 
the department store field. Previous to that time 
Mr. Dunbar was advertising manager for Goldstein- 
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Nigel Company, whose Waco, Texas, store is one of 
the leading department stores of that state. For six 
years Mr. Dunbar was director of sales promotion 
with Fraser’s of Brockton, Mass., and originated 
many merchandising and advertising schemes which 
were copied throughout the country. 

He was vice-president of the Chamber of Com- 
merce and member of the Retail Trade Bureau. 


From the Retail Merchant’s Viewpoint 


In his new position, all matters will be treated by 
him solely from the retail shoe merchant’s viewpoint. 
The department will not advertise at or through the 
merchant, but it will be the merchant’s own depart- 
ment and for the merchant’s work exclusively. 
Every problem will be treated by Mr. Dunbar entirely 
from a personal basis, not viewing his customers as a 
whole or even in groups. 


WILLIAM MATTHEW LAIRD DEAD 


A Successful Shoe Merchant Nationally 
Respected 

William Matthew Laird, Senior, president of the 
W. M. Laird Shoe Company, one of Pittsburgh’s old- 
est and largest retail shoe stores, died Friday morning 
at his home, 5915 Wellesley Avenue. He had suffered 
for nearly three years from a complication of diseases. 

Mr. Laird commenced business in a room 12 by 
15 feet in Diamond Street about 40 years ago, 
which was the nucleus of the present day shoe estab- 
lishment at the corner of Oliver and Liberty Avenues. 
He was then 18 years of age. His shoe store was 
one of the first in Pittsburgh. About ten years ago 
he incorporated his business under the laws of 
New Jersey, at a capital of $500,000. 


An Organizer of the N. S. R. A. 


Mr. Laird was known nationally in the shoe 
industry. He was instrumental in the organization of 
the National Shoe Retailers’ Association, and served 
as its first vice-president. He was also one of the 
promoters of the Pittsburgh Shoe Retailers’ Associa- 
tion. In addition to his activities in the retail shoe 
industry, he headed a number of other commercial 
and civic enterprises. Several years ago he organized 
the Central Savings & Trust Company of Phila- 
delphia, becoming its vice-president. 


A Self-Made Man 


Mr. Laird was an example of a self-made man. He 
was born August 2, 1855, in Sewickley Valley, Alle- 
gheny County. His education was obtained through 
the aid of relatives and friends. He was obliged to 
leave the schoolroom when less than eight years of 
age and a year later was employed in a steel mill 
For more than ten years he held various positions 
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under different employers, in the meantime picking 
up knowledge from all available sources. 

His loss will be keenly felt in the social and com- 
mercial life, not only of Pittsburgh, but throughout 
the country. Mr. Laird was a widower. He is 
survived by two sons, William Matthew Laird, 
and Walter S. Laird, of Pittsburgh; two daughters, 
Miss Eleanor Laird and Mrs. William E. Allen of 
Pittsburgh, and one brother, James Laird of Colorado. 


SALES CONVENTION 


Churchill & Alden Company Hold Semi-Annual 
Event 


The Churchill & Alden Company, Campello, Mass., 
held their usual semi-annual Sales Convention on 
Wednesday, September 3. 

The sales force assembled in the morning at the 
factory and discussed plans for their Spring trips. A 
lunch was served. 

In the afternoon the meeting adjourned to the City 
Club, where the dinner was also held. 

Speakers at the dinner consisted of Laird Simons 
of the Amer Leather Company, Philadelphia; Fred 
Chilton, Boston manager of Richard Young Company, 
and Everit B. Terhune, treasurer and general mana- 
ger of the “Boot and Shoe Recorder.”” These men 
discussed the general leather situation as affected by 
domestic and world-wide demand, summing up the 
present day conditions in the leather industry. 

Mr. Simons talked chiefly on the kid situation. 





Men Leaving for Spring Trips 

After the dinner, the company enjoyed an eve- 
ning’s entertainment at the Copley Theatre. The men 
are much_pelased with their new Spring samples and 
are leaving for their various territories full of en- 
thusiasm. All of the members of the Churchill & 
Alden Company were present with the exception of 
President F. S. Farnham, who was confined to his 
house by illness, and whose absence from the gathering 
was very much regretted. 


Apropos of the Rain Season and the 
Season of Investigation 
Author unknown 
The rain, it poured: 
The sea, it roared: 
The sky, was draped in black. 
The good ship rolled, 
She pitched and bowled, 
And lost her chartered tracks. 


Oh dear, Oh dear, will it clear? 

Loud wailed a dane on deck. 

As he heaved the lead, 

The skipper said, “It allus has, by heck!”’ 




















Sept. 6, 1919 


BOOT AND SHOE RECORDER 43 


Do People Want $5.80 Shoes? 


A 15-inch Four-Column Advertisement by Frank Werner, San Francisco, 
Is an Editorial of Remarkable Strength 


The text of this ad is as follows: 


™ OW much do YOU pay for YOUR shoes? 

Why? 

“T am looking for information, and am paying 
for this advertisement in the hope of getting it! 
And I am going to show you HOW you can get 
GOOD SHOES FOR MEN at $5.80 a pair. 

“A San Francisco paper (The Call) inferred 
editorially last week that men’s shoes cost $30.00 
a pair. 

“Frankly, I do not believe any man in San Fran- 
cisco is. paying any such price. Certainly it is 
not necessary to pay $30.00—or half of $30.00— 
a pair for good shoes. 

“The highest priced men’s shoes in my stores— 
the Walk-Over Shoe Store and the Werner Shoe 
Den—are $16.00 a pair! And they are as fine shoes 
as can be procured! I have men’s shoes in my stores 
selling as low as $7.00 a pair! 

“And I sell MORE high-priced shoes in a DAY 
than I do $7.00 shoes in a MONTH! 

“Why? I want to know! 

“T want to know if you men WANT $7.00 shoes 
—and to make sure of getting a straight and quick 
answer I am going to offer every pair of these $7.00 
shoes at even a lower price—$5.80 a pair! 

“If you are not satisfied with the prices you pay, 
come forward and show you mean business. I DO! 

“T want to find out for myself juss HOW THE 
PEOPLE FEEL ON THIS QUESTION! I want 
to know if they want high-priced shoes or low- 
priced shoes. Because I want to SUPPLY the kind 
of shoes they want to WEAR! 

“That is what is meant by SERVICE. A store 
to succeed must reflect the tastes, desires and habits 
of the community. It must sell the kind of mer- 
chandise the community demands. And it must 
sell that merchandise at the most reasonable prices’ 
possible, as has always been my practice. 

“Now, man to man, DO YOU WANT these 
$7.00 shoes for $5.80 a pair? Or, because you are 
EARNING MORE MONEY do you insist upon 
SPENDING it to secure the very best in STYLE 
and FANCY LEATHERS the market affords? 

“Don’t come here expecting the smartest novelties 
at $5.80. These shoes are not that kind. They are 
good, sensible, durable shoes; Blucher style; with 
round, roomy toes; wide across the ball of the foot; 
made of coco tan leather; designed and expressly 
built for me: (Not heavy, not too light, not Walk- 


Over shoes.) And—I will personally stand sponsor 
for every pair! 

“They are a standard style that has always been 
in demand—up to now. My stores used to sell 300 
to 400 pairs of them every week. In the past two 
MONTHS we have sold only 40 pairs! And it is 
simply for the reason, as stated above, that you 
are demanding the higher-priced shoes. 

“T bought 1,000 pairs of these shoes for the Fall 
season. I am offering the remaining 960 pairs for 
$5.80 a pair! They would cost $7.50 a pair whole- 
sale if I were to duplicate the order today! But 
until there is some indication that the people WILL 
HAVE low-priced shoes I am not going to con- 
tinue ordering them! 

“It appears to me that the standard of living 
has been raised to a higher plane-that what was 
wanted a year ago is not wanted now—that nothing 
but the very best and most stylish apparel will suffice! 
And, of course, the people will have to PAY for 
STYLE, difficulty of manufacture, choicest and 
most carefully selected leathers, and other EXTRAS, 
as they always have paid for them! 

“If I am not correct, I want you to tell me so! 
That is why I am paying for this advertisement, 
and that is why I am willing to sacrifice $1.20 a 


. pair on these 960 pairs, of shoes. 


“These shoes are to continue on sale at $5.80 a 
pair until the entire Jot is disposed of to those who 
are WILLING to BUY low-priced shoes. But 
they will not be advertised again. You know now 
that you can get them. If my plan is a success, 
and customers can be taught to ASK FOR CHEAPER 
SHOES, I will conduct the same kind of a test with 
WOMEN’S SHOES! 

“The 960 pairs of men’s shoes went on sale 
TODAY! 

“At the Walk-Over Shoe Store, 874 Market Street, 
and 26 Powell Street, and at the Werner Shoe 
Den, 81 Ellis Street. Both stores are in the Flood 
Building! 

“Not more than two pairs to a customer! 

“Positively none will be sold to dealers! 

“No refunds, no returns, no credits! 

“If you don’t WANT them, don’t BUY them— 
but remember this:— 

“Reputable dealers are TRYIN to give you just 
what you WANT! As a shoe dealer of 30 years’ 
EXPERIENCE, I do know that!” 


“FRANK WERNER.” 








44. BOOT AND SHOE RECORDER 


Semi-Annual Conference 


A. J. Bates Company’s Executives and 
Travelers Meet 


In perhaps the most interesting and important 
series of meetings they have ever held, the A. J. Bates 
Company executives and traveling salesmen met at 
the company’s headquarters at Webster, Mass., last 
week, and from Monday to Friday, inclusive, con- 
ducted their semi-annual conference. 

The conference signalized the entrance to the 
executive staff of Fred A. Brewster as sales manager, 
who succeeds Wallace A. Taylor, recently resigned. 
Mr. Brewster, who is well known in the shoe trade 
as the recent sales manager for J. H. Winchell Shoe 
Company, Haverhill, received his introduction to 
the salesmen’s staff and was in general charge of the 
conference sessions. 

On Monday the salesmen met the heads of the 
production departments and spent the day in the 
factory, studying manufacture and familiarizing 
themselves with the full line of next Spring’s samples. 

Tuesday was given over to individual meetings 
between the salesmen and the home office executives 
—General Manager F. I. Sears, Sales Manager Brew- 
ster, Superintendent S. D. Sullivan and Credit Mana- 
ger E. S. Strout. 


Present Day Situation Discussed 


On Wednesday a general conference took place. 
During its progress Mr. Sears addressed the salesmen 
upon the extraordinary situation in the shoe and 
leather business at present and discussed economic 
conditions as they are likely to continue for some time. 
Each sample in the Spring line was examined in detail. 
L. F. Kuntsman, head of the Company’s Distributing 
Headquarters in Chicago, discussed the favorable 
outlook for heavy in-stock business the coming 
season. Thursday forenoon and early afternoon were 
given over to a conference on the company’s adver- 
tising program and material for the coming season. 
The principal speaker was Eugene M. Weeks of the 
“Boot and Shoe Recorder,” advertising counsel for 
the company, who explained the purposes of the vari- 
ous advertising features and their relation to the 
company’s selling policy. 

Later in the afternoon the entire company embarked 
on a steamer ride on Lake Chargoggagoggmanchau- 
gagoggchaubunagungamaugg, steering a safe course 
around the lake’s famous name and landing later at 
Point Breeze, where, in the evening, they enjoyed a 
superb fish dinner. Informal speeches and music by 
the Bates Factory orchestra were added features. 


The Bates Salesmen Present 


J. D. Abelson, G. L. Beveridge, W. J. Carter, J. W. 
Cole, J. P. Dolly, W. F. Elliott, W. L. Goodwillie, I. C. 
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Henry, T. H. Kirby, W. A. McCord, S. Minster, 
U. W. Mitchell, T. A. Mullen, J. T. Powers, J. H. 
Price, C. H. Raut, F. B. Rawson, F. J. Sharp, I. 
Telling, W. T. Williams and M. Parsons. 





A Complicated Article of Apparel 


Shoemaking Is Highly Technical! and Skill Is 
Requisite 

Thirty-six hundred chances there are of improving, 
or spoiling, a pair of shoes during the process of 
manufacture. 

Shoemaking is certainly a highly technical occupa- 
tion. 

Hides left in the vats a day too long make poor 
leather. Leather of poor “feel,” color, grain or fibre 
make poor shoes. 

Shoemaking is certainly a highly technical occupa- 
tion. . 

A needle point is the fineness of the lines of good 
lasts. The pattern maker works to 1/60 of an inch. 
The machinery maker works to 1/10,000 of an inch. 

Shoemaking is certainly a highly technical occupa- 
tion. 

One-sixth of an inch is the fine standard by which 
the clerk fits shoes. And no two pairs of feet, nor 
tastes for shoes, are alike. Costs are figured to the 
fraction of a cent. 

Shoemaking is certainly a highly technical occupa- 
tion. 

The fellow who thinks otherwise is of times that 
have passed, or a Bolshivik reformer of today. 

The fellow who has faith that shoemaking is a 
highly technical occupation is the fellow who gets 
ahead. 





Fifty Years a Traveler 
Congratulations to R. J. Prince of Portland, Ore. 


An informal banquet will be given to R. J. Prince 
on September 2, 1919, at the Portland Hotel, Port- 
land, Oregon, to celebrate his fiftieth anniversary of 
service on the road as a traveling salesman. R. J. 
Prince has been nearly 25 years (out of his 50 years 
of service) with M. A. Packard Company in looking 
after the interests of the Packard Shoe on the Pacific 
Coast. Many of his friends, readers of the ‘Re- 
corder,” will be much pleased to learn that after 50 
years of traveling on the road Roderick J. Prince is 
stili one of the leading salesmen for M. A. Packard 
Company and actively making his trips up and down 
the Pacific Coast, the same as 20 odd years ago. 

His many friends will wish to join with M. A. 
Packard Company in extending to him congratula- 
tions on his continued good health and business 
prosperity. 
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Federal Trade Commission Report on Retailing 


The Official Compilation Issued This Week from Washington Covers 
180 Pages of Small Type---We Give in This Issue the Net Contents 
of the Book as Relates to the Retail Distribution of Shoes--- 
Full Copies of the Report Can Undoubtedly Be Obtained 
from the Federal Trade Commission, Washington, D. C. 


ranged above 20 per cent of the cost and they were 
somewhat greater in 1918 than in previous years. 

There was a heavy increase in the price of shoes to con- 
sumers between the years 1914 and 1918. The retailers’ 
gross profit is around 50 per cent—sometimes more and 
occasionally less. In 1914, the retail merchants’ rate of 
profit was somewhat lower than it was in 1918. The absolute 
amount of profit per pair of shoes was very much greater in 
1918 than in 1914. A good work shoe for men that cost the 
dealer $1.75 in 1914 and retailed for $2.50, cost him $2.75 in 
1918 and retailed for $4. In this instance the retailer took a 
margin of 75 cents in 1914, or 42 per cent, and in 1918 a 
margin of $1.25, or 45 per cent. In a group of shoes that 
cost from $2 to $2.50 in 1914, a large proportion of them re- 
tailed for $3.50, with a percentage of gross profit ranging from 
40 to 64 per cent. The same shoes in 1918 cost the retailer 
from $3.05 to $4.45 per pair and retailed at from about $5 to 
as high as $7 per pair, with a gross profit ranging from 39 to 
69 per cent. In 1914 the retailers’ absolute gross profit for 
this group averaged a little more than $1 per pair, while in 
1918 it averaged more than $1.80 per pair. 

The absolute amount of money necessary to conduct busi- 
ness in 1917 and 1918 was greater than in 1914, but the rela- 
tive cost of doing business practically did not change. The 
percentage of total sales of dealers that was expended for the 
conduct of business was approximately the same in 1917 and 
1918 as it was in 1914. The volume of business of more than 
50 wholesalers increased 32 per cent in four years while their 
actual expenses in dollars and cents increased only 24 per 
cent. The actual expense of 53 retailers handling a general 
line of good shoes was 26 per cent of their sales in 1914, and 
the expense of 61 dealers in 1917 was the same. Stores 
handling popular-priced shoes had a lower rate of expense as 
compared with sales than the general class of dealers. It is 
to be.noted, also, these popular-price stores had a lower rate 
of expense in 1918 than they had in years prior to that time. 


r 1 HE gross profits of wholesale shoe merchants generally 


Retail Price of Shoes 


Taking into consideration all the circumstances, the high 
prices of shoes in 1917 and 1918 cannot be justified. Leather 
manufacturers, shoe manufacturers, and retail shoe mer- 
chants all made unprecedented profits. 

The rate of return on investment to shoe merchants cannot 
be stated, but it is evident from the volume of business they 
had and from the gross margins of profit they secured per 
pair of shoes that their business was very profitable. Taking 
into consideration all the circumstances, especially the cir- 
cumstance that the United ‘States was engaged in war, the 
large profits taken by slaughterers for hides, by tanners and 
shoe manufacturers, and retail shoe dealers cannot be justified, 
and there is consequently no justification for prices that con- 
sumers have been compelled to pay for shoes. 


INTRODUCTION 
Section 1. Origin of This Investigation 


During the latter part of 1917 there was general complaint 
about the high prices of shoes. At the same time complaints 
came from every section of the country concerning the low 
prices of country hides as compared with the prices of shoes 
and of packer hides. The prices of packer hides—that is, 
those taken off by the large slaughterers of the country—had 
advanced to a high figure. When the public complained of 
the high prices of shoes, the shoe manufacturers pointed to 
the high prices of leather and the tanners pointed to the high 
prices of hides. The farmer and the country hide dealer 
asserted that country hides, which constitute a large percent- 
age of the domestic supply, were relatively lower in price than 
they were a year before. They directed attention to the fact 
that whereas country hides usually sold for 2, 3, or 4 cents 
per pound less than packer hides, they were then selling for 
7, 8, and 10 cents less. 

The Commission undertook to ascertain such facts as 
would enable it to determine, if possible, where to place the 
responsibility of the high prices of shoes and the low prices of 
country hides as compared with packer hides. 


Section 3. Manner of Conducting the Investigation 


All of the information secured was taken from the records 
of the companies except the statements of earnings and in- 
vestment in the tanning business and similar statements from 
a portion of the shoe manufacturers. Special agents and 
examiners of the Commission called upon hide dealers and 
shoe merchants and obtained facts relating to these businesses. 
There were also obtained from scores of individuals engaged 
in these branches of business expressions of opinions as to the 
causes of any unsatisfactory conditions that existed. The 
accountants of the Commission secured from the books of 
many shoe manufacturers the cost of producing various styles 
and grades of staple shoes, the prices at which they had been 
sold, and the margin of profit realized. No effort was made 
to secure the cost, of fancy or novelty products. 


MARGINS AND PROFITS OF SHOE DEALERS 
Section 1. Introductory 

In the course of this investigation representatives of the 
Commission called upon shoe dealers, both wholesale and 
retail, in many of the principal cities of the country, from 
Massachusetts to Texas and as far west as Colorado. The 
dealers seen included 76 wholesalers and 114 retailers. From 
the books of these dealers there were secured the prices they 
paid for representative staple shoes of all grades and the 
prices at which they were sold. From these dealers were also 
secured statements in regard to the cost of doing business, and 
in regard to general conditions in the shoe trade during the 
past few years. 

The retailers seen were fairly representative of the shoe 
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trade as a whole. They include those carrying a general 
line of good shoes, popular-price stores, syndicate stores, de- 
partment stores, and a few stores handling a general !ine of 
military shoes. The wholesalers were fully representative of 
that branch of the trade. 


Section2. Margins and Profits of Wholesale Dealers 


From the books of wholesale dealers, representatives of the 
Commission secured the prices paid by them for a number of 
staple lines of shoes and the prices for which these shoes were 
sold for the five years, 1914 to 1918 inclusive. With a few 
exceptions each style of shoe considered was carried by the 
merchant throughout the period. 

In order to assure exact comparisons, no shoe was taken 
unless the description and style number had been maintained 
for the period covered. The comparisons are, therefore, as 
exact as it is possible to make. While the description and 
style number of the shoe have not changed, this is not a 
guaranty that the quality has remaiged the same. In some 
instances the dealers stated that the quality has deteriorated. 
In other words, the standard of the quality in the last year or 
two was not as high as it was in the earlier years of the peried. 
As wil! be pointed out later, this is alleged to be due to the use 
of leather of a poorer quality, the use of substitutes for 
leather, and to labor conditions that have made it impossible 
to maintain a high standard of workmanship. 

During the period covered there has been great increase in 
prices, with a corresponding increase in the margin of gross 
profit. The percentage of profit based on cost in 1918 is 
generally above that of 1914, though the difference is not very 
great. 


cents per pair and in the latter, $2.25; his percentage of 
profit in 1914 was less than 32, and in 1918 it was more than 
47. Taking the group of shoes costing from $2 to $2.50 in 
1914, it is found that a large proportion of these shoes retailed 
at $3.50 per pair; the same shoes in 1918 retailed generally 
at from about $5 per pair to as high as $7. The retailer’s 
profits on this group of shoes in 1914 averaged about $1.07 
per pair, while in 1918 they averaged $1.82 per pair. The 
retailer’s percentage of profit on this group of shoes in 1918 
was more than 50 per cent while in 1914 it was less than 47 
per cent. In the next higher group—that is, shoes costing 
from $2.50 to $3 per pair—they sold generally at $4 per pair, 
while in 1918 the shoes in this group sold at prices ranging 
from $6 to $8 per pair. In the group of shoes that sold gener- 
ally at $5 per pair in 1914, the price ranged from $6.50 to as 
high as $10 per pair in 1918. 

In the case of women’s shoes, the conditions were sub- 
stantially the same. Shoes that cost around $2.50 to $3 per 
pair in 1914 brought from $4 to $6 in 1918. 

Children’s shoes that cost less than $1 per pair in 1914 and 
sold from $1 to $1.50 per pair, generally cost less than a third 
more in 1918, and sold at prices ranging around $1.50 to $2 
and sometimes above. The group of children’s shoes cover- 
ing the bulk of the popular-priced good article cost an average 
of a little above $2 in 1914 and sold around $3, while the same 
shoes in 1918 cost well above $3 and sold around $5. 

The most noticeable profits per pair are found in military 
shoes. Prior to 1917 the sale of these shoes was compara- 
tively small. At the outbreak of the war this trade grew 
enormously and prices advanced to an unprecedented figure. 
For instance, an officer’s military boot that cost $12 in 1916 








Table 47—Average Cost and Selling Prices and Margin of Gross Profit of Retail Shoe Dealers, Based 


On Details in Tables 44 to 46— 1914, 1917 and 1918 


















































| 1914 | 1917 | 1918 
| | Margin Margin Margin 
Items—1914 cost range ~ | ‘ ‘ 

- Cost | Selling Per | Cost | Selling Per Cost Selling Per 
price Dol- cent price Dol- cent price Dol- cent 
| lars of cost lars of cost lars of cost 
| | | 

Men's: 
Cet Wn Me BELO. . oc cactccssnceucces $1. 266 $1.758 | $0.492 38.9 $1.955 | $2.700 | $0.745 38.1 $2.386 | $3.375 | $0.989 41.5 
Ce Be OP rch cccecesascnesesas | 1.830 2.624 . 794 43.4 2.585 3.804 1.219 47.2 2.723 3.986 1.263 46.4 
Cost $2.01 to $2.50.... ‘ 2.275 3.341 1.066 46.9 3.320 5.050 1.730 52.1 3.599 5.419 1.820 50.6 
can 68 646 e eee nese wes 2.754 4.058 1.304 47.3 4.314 6. 47 2.164 50.2 4.691 7.805 3.114 66.4 
Ce Se OU cs wc cca decocrecesans 3.259 4.993 1.734 52.2 4.867 7.538 2.671 54.9 5.320 8.105 2.785 52.4 
ee OE SPP ere : 3.749 5. 863 2.114 56.4 5.606 8.633 3.027 54.0 6.333 9.554 3.221 50.9 
COE Be GR ise 6 ct cccesccucecces 4. 266 6.667 2.401 56.3 6.764 | 10.100 3.336 49.3 7.310 | 11.036 3.726 51.0 
w Cost $4.51 to $5.00.............++. ee 4.748 7.643 2.895 61.0 7.118 | 11.500 4.382 » 61.6 7.762 | 12.143 4.381 56.4 
omen 8s: 
te ER I nk soto ccecrccdnces . 966 1.383 -417 43.2 1.399 2.008 é 43.5 1.552 2.288 . 766 50.3 
ee EE reer 1.299 1.902 603 46.4 2.034 2.979 945 5 2.282 3.278 996 43.6 
ss dcucccterreeeeens 1.761 2.600 . 841 47.8 2.727 4.163 1.436 52.7 2.975 4.553 1.578 53.0 
I Css 606 0k sccccescasees 2.302 3.531 1,229 53.4 3.558 5.521 1.963 55.2 3.822 5.857 2.035 53.2 
Ce EE as oéccccesboncetcece 2.700 4.160 1.460 54.1 4.163 6.498 2.335 56.1 4.571 7.095 2.524 $5.2 
EE GN es cccccresccescenncs 3.238 5.078 1.840 56.8 4.867 7.769 2.902 59.6 5.371 8.702 3.331 62.0 
Pere ree -| 3.773 6.176 2.403 63.7 5.896 9.528 3.632 61.6 6.500 | 10.265 3.765 59.9 
. eS eer ee err 4.320 7.300 2.980 69.0 6.825 | 10.950 4.125 60.4 7.089 | 11.000 3.911 55.2 
Children’s: 
See eee .713 1.055 343 48.0 1.134 1.675 .541 47.7 1.347 1.976 .629 46.7 
eT EF ere agen 1.301 1.990 . 680 53.0 1.938 2.838 .900 46.4 2.122 3.090 . 968 45.6 
Ce ne WU ns os ccc ccnccecncsece 1.738 2.530 . 794 45.7 2.522 3.661 1.139 45.2 2.740 3.991 1.251 45.7 
cc iceendeeenenwe 2.172 3.168 .990 45.9 3.127 4.680 1.553 49.7 3.390 5.046 1.654 48.8 
Ge Ge WP ns 6 oct ceccccackaeue 2.762 4.050 1,280 46.6 4.026 6.113 2.087 51.8 4.144 6.342 2.193 52.9 
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A very great increase in the prices of shoes is clearly indi- 
cated in the foregoing tables. The citation of a few examples 
will be sufficient to emphasize these advances in prices. For 
instance, a man’s work shoe that cost $1.75 in 1914 and sold 
for $2.50, cost the retailer $2.85 in 1918 and sold at $4. In 
1914 the retailer made a profit of 75 cents on this shoe, while 
in 1918 he made a profit of $1.15, but his percentage of profit 
was less in 1918 than in 1914. A dress shoe that cost $1.90 
in 1914 and retailed at $2.50, cost $4.75 in 1918 and retailed 
for $7. In the former year the retailer made a profit of 60 


and retailed for $18.50, cost $20 in 1918 and sold for $30. 
The shoe dealer in 1916 made a profit of $6.50 per pair on 
this boot, while in 1918 he made a profit of $10. While the 
percentage of profit based on cost was not a great deal larger 
on military shoes than other shoes, yet because of the higher 
first cost, the profits per pair were very much greater than in 
the case of any other class. There does not seem to be any 
justification for the enormous prices charged the officers and 
men of the Army for their shoe. 

A summarization of the facts in the foregoing table is shown 
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in Table 47 below. From this summary it will be seen that 
on men’s shoes ranging in cost from less than $1.50 to $5 in 
1914, the retailer made a gross margin of profit of from less 
than 50 cents to $2.90, while in 1918 his gross margin of 
profit on the same shoes ranged from about $1 to more than 
$4 per pair. In women’s and children’s shoes the difference 
in prices and margins for the two years was about the same 
as for men’s. It should be pointed out in this connection 
that the percentage of profit on men’s shoes based on cost was 
generally somewhat higher in 1918 than in 1914, while for 
women’s shoes this percentage was in general about the 
same, and on children’s shoes it was less. 


Section 4. Cost of Doing Business 


The dealers interviewed practically all stated that the cost 
of doing business in 1917 and 1918 was greatly in excess of 
that of 1914. The statements submitted by them showing 
their gross sales and their total expense, however, do not 
confirm these claims. It is true that the actual amount of 
money expended in the course of conducting the business was 
greater during the last year or two than in previous years, but 
the volume of sales was also much greater and the percentage 
of sales required for the expenses was practically the same 
in 1917 asin 1914. In practically all cases the net profits in 
the business were greater in 1917 than they were in 1914. 
The larger net profits, notwithstanding the larger actual 
expense of doing business, were due to the greatly increased 
margins of profit per pair of shoes sold. 

It was not always clear whether the item of rent was in- 
cluded in the expense account or not, but the statement of 
individual dealers include the same items for each year and 
the figures are, therefore, strictly comparable. The expense 
of 52 wholesalers reporting for the year 1914 was 13.8 per cent 
of their sales, and the expense of 57 wholesalers reporting for 
1917 was 13 per cent. The actual sales of the 52 dealers re- 
porting in 1914 were 32 per cent greater in 1918 than in the 
former year, while their actual expenses increased only 24 per 
cent. 

The figures submitted by retailers show substantially the 
same results. Thus the actual expense of 53 retail dea'ers 
handling a general line of good shoes in 1914 was 26.3 per cent 
of their sales, while the expense of 61 retail dealers in 1917 
was 26.2 per cent of their sales. Nine department stores 
reported sales of nearly $2,700,000 in 1914, with an expense 
of a little more than $800,000, which expense was 30 per cent 
of their sales. The same stores reported sales of $4,500,000 
in 1917, with expenses of $1,168,000, or 25.6 per cent of their 
sales. This shows an increase in sales of 694 per cent and an 
increase of actual expense of only 4414 per cent. Four stores 
handling popular-price shoes show expenses to be 22.7 per 
cent of the sales in 1914; in 1915 9 stores reported their ex- 
pense to be 22.3 pet cent of their sales, and thg same 9 stores 
in 1918 had an expense of 19.8 per cent. Only a few syndi- 
cate stores supplied statements of expense. In 1914 the 
expense of 4 such stores was 23.7 per cent of the sales, and in 
1917 the expense of 5 stores was 26.6 per cent, thus indicating 
an increase. The expense of 4 stores handling a general line 
of military shoes was 30 per cent of the sales in 1915 and 27.9 
per cent in 1917. 


Section 5. Profits of Dealers 


A great increase in the prices of shoes of all kinds and the 
universal complaint in regard thereto have raised the question 
as to the reasonableness of the prices charged the consumer, 
particularly during the last two years. Prices are not un- 
reasonable simply because they are high. Their reasonable- 
ness or unreasonableness is determined by the fact as to 
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whether or not the merchant could have realized a reasonable 
profit by charging less. To determine this question it is 
necessary to consider several factors, among which are capital 
employed, the expense of doing business, and the volume of 
business. , 

The successful merchant must carry such a stock of goods 
in variety, style, and price as will enable him to meet the 
wants of his trade. In recent years there has been a demand 
for such a var‘ety of styles of shoes as to increase the stocks 
of the average shoe merchant. This has resulted not only in 
the use of more capital, but it has added greatly to the odds 
and ends that must be sold at sacrifice prices at the close of 
each season. Any general advance in the prices paid for 
shoes increases the amount of necessary capital required if 
the usual variety of styles is carried. Any variation in the 
cost of conducting a business is at once reflected in the state- 
ment of profits and must be taken into account in considering 
the reasonableness of any changes in prices charged. 

As already shown (see p. 153), the percentage of total sales 
necessary to cover the cost of selling shoes has remained 
practically without change during the last five years. As 
there stated, this does not mean that expenses have not in- 
creased, but it merely means that they have not increased at 
a more rapid rate than the volume of sales has increased. 
The volume of business as measured in money has greatly in- 
creased since 1914. There are not available any exact data 
as to changes in volume of business as measured by the num- 
ber of pairs of shoes sold. From the best information at hand 
it seems safe to assume that the number of pairs of shoes sold 
in 1917 and 1918 was probably less than in the immediately 
preceding years. In the first place, some millions of men 
have been called into the Army and Navy and most of their 
trade was lost to the shoe merchant. In the second place, 
the extremely high prices tended to induce economy in the 
purchase of shoes by a large class of people. On the other 
hand, however, the smaller purchases of this class were at 
least partially offset by the increased buying ability of another 
class of people. There was a very great increase in wages 
and the wage earner probably bought as many or more shoes 
at the higher prices than he had formerly bought when prices 
were lower. 

Taking into account all the factors above noted and con- 
sidering all other circumstances, it is difficult to escape the 
conclusion that the shoe dealers, especially retailers, have 
charged more for shoes than they should. 


Ill. THE SHOE INDUSTRY AND THE SHOE TRADE 
Section 8. Centralization in the Industry 


There is a marked geographical concentration in the boot 
and shoe industry, but no significant concentration of con- 
trol. In 1914* there were reported to the Bureau of the 
Census, 1,248 establishments in the United States producing 
boots and shoes as a regular factory product, and 107 estab- 
lishments making overgaiters, moccasins, and leggings, doing 
contract work or specializing in certain operations, such as 
stitching, crimping, or making buttonholes, making a total 
of 1,355 establishments engaged in what may be called the 
shoe-manufacturing industry. Of this total number of 
establishments, a little more than 40 per cent were in Massa- 
chusetts. New York followed with slightly less than 14 per 
cent, and only one other State, Ohio, had as much as 7 per 
cent. 

Perhaps the best available measure of the relative import- 
ance of this industry in the various States is the value of 
products. Measured by this standard, 81 per cent of the 
total production in the United States in 1914 was found in 
six States, these States comprising all those that had 5 per 


* The figures used in this section are taken from The Leather Industry, Census of Manufacturers, 1914. 
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cent of the total value of products or more. In the order of 
* importance, these six States are Massachusetts, with 40 per 
cent; New York, 13.4 per cent; Missouri, 8 per cent; New 
Hampshire, 7.5 per cent; Ohio, 6.5 per cent; and Pennsyl- 
vania, 5.5 per cent. 

There were only six other States that had more than two 
establishments each. Of the 1,355 establishments, there 
were 121 found in States that had only one or two each. 
These 121 establishments produced less than 4 per cent of the 
boots and shoes manufactured that year as measured by the 
value of products. 

During recent years there has been a tendency to a growth 
of large establishments. In 1914, 53.5 per cent of the total 
value of products were found in establishments each of which 
had a product value of $1,000,000 and over, and 96 per cent 
of the total value of products was found in establishments 
each having a value of $100,000 and over, leaving only 4 per 
cent in establishments having less than $100,000 each. The 
groups of larger establishments, i.e., those having a value of 
products amounting to $100,000 or more each, represented 
52 per cent of the total number of establishments. As indi- 
cating the extent to which the complete product is manu- 
factured in individual establishments, it may be stated that 
the concerns making complete boots and shoes had 99% per 
cent of the product and represented 92 per cent of the total 
number of establishments. 


Section 9. Competitive Conditions in the Industry 


There are several important competitive factors in the 
production of shoes. The most important from a utilitarian 
standpoint is quality. The business has reached such a high 
state of efficiency in this country that it cannot be said that 
one manufacturer produces a better shoe, from a utility 
standpoint, than is produced by a number of its rivals. Style 
is a very important competitive factor, and here, too, there 
does not appear to be any one or any few concerns that con- 
spicuously outclass others. In addition to these two princi- 
pal competitive factors, there is the factor of service, 
conditions of sale, and others. 


Section 10. Methods of Distribution 


In a schedule sent to all the shoe manufacturers of the 
country they were asked to indicate the channels through 
which they distributed their shoes. From these schedules 
there were found 730 which contained answers that definitely 
defined the channels of distribution. These 730 factories, in 
1917, produced more than 293,000,000 pairs of shoes. Almost 
exactly half of the shoes reported by these companies were 
sold direct to the retailer. A little more than 42 per cent 
were sold through wholesalers and jobbers. Approximately 
2 per cent was sold to the consumer direct, and a little more 
than 5 per cent was sold through stores owned and operated 
by the manufacturer. It is probable that complete figures 
from all the manufacturers would show only a slight variation 
from the above percentages. One or two comparatively 
important manufacturers that operate their own stores did 
not make satisfactory reports, and this might vary the figures 
slightly. The largest manufacturers sell the bulk of their 
product direct to the retailer. Many of these sales are made 
upon orders, that is to say, the retailer orders his shoes six 
months or more ahead of the season and frequently specifies 
the kind of shoes desired. The regular wholesaler also fre- 
quently orders shoes made to specifications. The jobber 
proper usually handles lots of shoes ordered by merchants 
but not taken from the manufacturers and any overproduc- 
tion that may have resulted from a failure to sell the entire 
output to wholesalers or retailers. : 
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Section 11. Effect of Styles on Prices 


Among the large number of shoe dealers interviewed, both 
wholesalers and retailers, there was general unanimity of 
opinion that style has been a very important factor contrib- 
uting to the increased cost of shoes to the consumer. This 
is especially true in respect to women’s shoes. In recent 
years there has been a pronounced disposition on the part of 
women to give shoes an added emphasis in her category of 
adornment. The shape of the toe, or the heel, or the height 
of the shoe, or the color of the leather—one, and sometimes 
all of these, often is the chief consideration in determining a 
purchase. 

The introduction of new and multiplied styles created a 
new demand for shoes, especially among women. As just 
indicated, shoes have become as much an article of adorn- 
ment as of utility, and with some, more so. Styles are con- 
tinually changing and to follow the fashion, footwear is often 
not worn as long as it will give service but only as long as the 
style is correct. These changes in vogue, both as to the shape 
and cut of the shoe, and as to height, and also as to color of the 
leather, frequently change twice a year and it is rather un- 
usual in novelty shoes to find a style that will live through 
more than one year. 

From the testimony of dealers it is apparent that this de- 
mand, created by fashion, has great influence in inflating the 
prices of novelty shoes, which class of footwear constitutes a 
very large proportion of women’s shoes. A shoe merchant 
is obliged to carry a stock of various styles, and the constant 
change in these styles results in the risk of having large stocks 
of goods left on his hands that must be disposed of at a 
sacrifice when the style is no longer popular. Some merchants 
go so far as to declare that the advance in the prices of wo- 
men’s shoes is principally due to style. Some of these changes 
in style result in added cost to the manufacturer, to say 
nothing of the added risk that must be incurred by the mer- 
chant. Five or six years ago the average height of women’s 
shoes was probably not more than 6 or 7 inches, whereas in 
1917 and since the average height is probably from 8 to 9 
inches. The cost of colored leather of the more delicate 
shades is greatly in excess of leather of black and plain colors 
of similar quality. Each piece of the upper must be carefully 
matched, and there is the added expense of waste due to 
this matching in the cutting of the uppers. 

Many dealers class women’s footwear with millinery, and 
some designate it ‘foot millinery” because of the frequent 
changes in style and because of the effect that style has on 
the demand. They declare that the high prices of shoes 
lie in the fact that whereas a woman formerly bought a 
plain shoe, ordinarily made in great quantities of plain 
black or tan material, she now desires a high boot of beautiful 
color, made of superfine and perfectly finished leather and 
made over the most difficult and slender last. 

The chief justification for the high prices obtained for 
women’s fancy shoes is the fact of the large stocks that have 
to be sacrificed when the styles change. It is generally 
conceded that if fewer styles were made the public generally 
would be better off, and the shoe dealer would not be com- 
pelled to require what is often considered an exorbitant 
profit upon fancy shoes in order to protect himself against 
loss on remnants that are no longer in style. While this is 
true, there are many retail shoe merchants who claim that their 
business has been greatly stimulated by the multiplicity of 
styles. They assert that formerly a woman might have only 
two or three pairs of shoes, while now many of them have a 
separate pair of shoes to match the color of each gown she 


-wears. This has added greatly to the volume of business 


of the shoe merchants. J 
This effect of styles upon prices of shoes as discussed by 
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these merchants applies only to fancy shoes. They do not 
offer this as an explanation o the increase in the price of 
ordinary staple shoes made in styles that do not change at 
all, or if so, at very infrequent intervals. It may be contended 
that plain shoes bear a part of the burden of risk incurred 
by the handling of novelty shoes, though from the figures 
already discussed in Chapter IV this would not seem to be 
the case. No figures were obtained for cost and selling prices 
of novelty shoes, for the reason that styles change at least 
once or often twice a year, and it was not possible to secure 
figures that would be comparable from year to year. It 
will be recalled that the percentage of profit made by the 
retail shoe dealer did not change greatly between 1914 
and 1917. In other words, the percentage of profit on stand- 
ard shoes was frequently no greater in 1916 and 1917, when 
novelty shoes were such an important factor in the trade, 
than they were in 1914, when they were a less important 
factor. 


Comparative Quality of Shoes in 1914 
and 1917 

According to statements made by many shoe merchants, 
the quality of shoes, as a general rule, materially déteriorated 
between 1914 and 1917. Practically the only exception was 
in cases where shoes were made on orders and according to 
specifications. This deterioration was due to the use of a 
poorer quality of leather in shoes of the same nominal grade, 
to inferior workmanship and to the substitution of other 
materials for leather. Merchants do not generally attach 
blame to the manufacturers for these conditions, but generally 
attribute it to circumstances over which no one had control. 

The use of inferior leather is alleged by some to have been 
due to the demand of foreign governments and of our own 
Government for unusually large quantities of the best grades 
of leather for Army use, and to the fact that the heavy de- 
mand for all classes of leather compelled tanners to shorten 
the time of tanning at the expense of quality. Others a lege 
the use of poor leather to be due to the desire of shoe manu- 
facturers to reduce costs. Substitutes for leather were often 
used to keep down costs, and thus quality was sacrificed. 
Fiber and composition material were in some instances 
substituted for leather in counters and other parts in grades 
o shoes that theretofore had always contained leather in 
these parts. 

Numerous specific instances of deterioration in quality 
were brought to the attention of the Commission. A whole- 
saler stated that a shoe he was then selling for $5 was, in 
his judgment, not as good, either in material or workman- 
ship, as the shoe of the same nominal grade was when he 
sold it a few years ago for $3. Another stated that shoes 
that cost less than $2.35 in 1915 were superior in quality 
to the same nominal grade that cost $3.75 in 1917. One 
wholesaler mentioned a particular shoe, which he declared 
had more satisfactory wearing qualities in 1914 when it 
cost only $1.40 than it did in the Spring of 1918 when it 
cost $3.10. It was emphasized by a number of wholesalers 
that notwithstanding greatly increased prices, there had 
been deterioration in both quality of material and work- 
manship. One merchant asserted that a shoe in 1917 was 
not as good as was a shoe of the same nominal style and 
grade when it sold for half as much four or five years ago. 

The opinions of retailers were in harmony with those 
expressed by wholesalers. There was a general unanimity 
of expression that the quality of staple shoes during the 
prewar period was superior, both in material and workman- 
ship, to the quality of shoes of the same nominal style and 
grade during the war period. A certain shoe which sold for 
$10 in 1918 was declared by the merchant not to be as 
good as when it sold for $6 in 1914. Another concrete 


Section 12. 
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instance was cited of a particular woman’s shoe which was, 
in 1917, selling for $8 and was inferior to the same shoe which - 
so!d for $4 in 1914. A similar statement was made with 
respect to a shoe which formerly sold for $4 and was in 
1917 selling for $7.50. This merchant stated that at the 
latter time the shoe did not have as good material in it. 
This same merchant cited an instance of a tan shoe which 
he formerly bought at $2.85 and for which he was then 
paying $5.25 that was inferior in the quality of the material 
used in the shoe for which he paid the higher price. Instances 
of this character might be multiplied indefinitely. These 
are typical, and basing a conclusion upon the judgment of 
merchants generally, it is evidently a fact that notwith- 
standing the greatly increased cost of shoes to the consumer, 
the quality was far inferior during 1917 and 1918 to the shoes 
of the same style and of the same nominal grade that were 
bought in 1914 and 1915. 





Pittsburgh Outing 
Retail Shoe Merchants Hold First Event at the 
Pines 

The first annual outing of the Retail Shoe Dealers’ 
Association was held August 29 at the Pines. Auto- 
mobiles were used to convey the members and their 
families to the grounds from the down-town section. 

A fat men’s race, skinny men’s race, a tug of war 
and a baseball game made up the sport program. 
A chicken and waffle dinner was served, after which 
there was dancing. 

George W. Ludebuehl was chairman of the general 
committee on arrangements and William M. Hall, 
chairman of the committee on sports. Francis A. 
Guinivan was chairman of the entertainment com- 
mittee. Albert J. Schmidt is president of the 
association. 





Century Old Shoes 
Wanted by the Essex Institute of Salem 


If any person has a pair of shoes, such as great 
grandfather wore when he was married, they would be 
welcome at the Essex Institute in Salem, Mass. The 
Institute is prepar ng an exhibition of costumes of a 
century and more ago. It has apparel, of men and 
women, in abundance, except for men’s shoes. It 
wishes chiefly the buckled shoes, that went with the 
small clothes of knee breeches and long stockings 
that gentlemen wore until the day that Thomas 
Jefferson shattered precedent and put on pantaloons, 
thereby startling the country. 





The Deadly Parallel 
News of Shoes at $28—Actual Ads Tell $3.98 
A Boston leather man makes the comment that the 
newspapers carry scare head stories about shoes. 
“Shoes to Cost $16 to $28 a Pair,” and at the same 
time advertisements show “‘Clearance Sales of Shoes 
at $3.98 a Pair.” 
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One eyelet tie with shaped 
tongue and wide ribbon 
bow—Dunn & McCarthy, 
Auburn, N. Y. 


Smart Lines and Throat Features for Spring 





Russia pump with smart 
throat effect in tongue 
and jewelled pin — John- 
son, Stephens & Shinkle 
Shoe Co., St. Louis, Mo. 





Medallion throat overlay 
on a Baby Louis pump. 
This heel is the season's 
latest style feature— 
Nathan D. Dodge Shoe 
Co., Newburyport, Mass 
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The Wide Lace Returns as an Ornamental 





Twin pearl buttons on both 
sides of dull kid pump — 
Hopkins & Ellis, Haverhill, 
Mass. 


SI Sf 


Havana brown kid pump 
with high throat lined up 
with the foxing seam—Brown 
Shoe Co., St. Louis, Mo. 

























Feature 





Black buck, one eye, Colo- 
nial pump, black and silver 
ornament—The Selby Shoe 
Company, Portsmouth, Ohio: 





Throat: line one-eyelet tie, 
wide laces over high tongue— 
all patent.—Bliss & Perry 
Co., Newburyport, Mass. 














High crimped patent pump 
in a one piece upper—French 
braid and pin hole perfora- 
tion the only embellishment 
—The Krohn-Fechheimer 
Co., Cincinnati, Ohio. 
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Boot and Shoe Recorder 


Spring, 1920, is the proper 

function of the great national 
shoe weekly and its timeliness is in 
the fact that anticipation is the rule 
in ordering of shoes and the making 
of business policies. 


A secing, a keynote for 


To put the keynote in the personal 
form, ‘‘Business Will go to the Turn- 
Over Man,” the greater the turn-over 
the less the expense, and the less the 
margin of gross profit needed to 
make a fair return for the capital and 
effort invested. 


As a Style Number guide, remem- 
ber that in the purchase of shoes at a 
cost price of $10.00-and-up more 
thought has to be given than when 
shoes were $2.60 per pair. Look to 
your records and your sizes and don’t 
pick too many “eye-lasts’”’ when you 
should have “measurement” lasts. 


Once a last is fit for the human 
foot, keep it. Whittling the wood 
to get newness is costly. 


Just because a salesman is a good 
fellow, don’t order duplicated styles, 
for inevitably it means more. end- 
sizes. Study of non-selling sizes 
from the order blanks is necessary 
when costs are so high. 
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The industry seems to have forgotten many of the 
principles outlined during the war of conservation. 
Materials tested by experience, seen or hidden, may 
offer economies. 


A diversity of materials so that all demand is 
not for one popular shade or color of material is a 
commendable economy. Teach your public that in va- 
riety of materials comes true style and financial benefit. 


Good taste in footwear is on the increase. Freak- 
ishness is to be discouraged. 


Store service is to be re-appraised, the cash-and- 
carry-customer is to be encouraged. A ten dollar sales 
effort is not to be wasted upon a ten cent article. 
Shoes are to be fitted, for the American size range, if 
properly selected, is far removed from the European 
two-size system—'*’Too short and too long.”’ 


Selling prices are to be figured with true regard to 
turn-over. Many a store can make more money on a 
35 per cent gross with a stimulated turn-over than on 
a 40 to 50 per cent gross at the nationally average 
1.7 turn-over. Many a line with a seven turn-over 
possibility makes a rattling good profit at 25 per cent, 
where to take 40 per cent would reduce the turn-oveér 
to a loss. 

A profit is to be honored in a shoe store. The test 
of success is in the service and satisfaction that a 
business can give that considers first and always— 
the customer. Turn-over and industrial economy 
will win. 
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i’ Spring Has Many Styles—Pump, Button 
utr and Lace 
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1% piece vamp with high heel— patent colt vamp with a 
ww + J.&T. Cousins Co., Brooklyn, China buck quarter—P. J. 
aeAl New York. Harney ShoeCo., Lynn, Mass 
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Dull kid, three eyelet tie with 
wide silk lace and projecting 
tongue—Piant Bros. & Co., 
Manchester, N. H. 


Dark tan oxford with man- 
nish heel, imitation tip— 
McElroy-Sloan Shoe Co., St. 
Louis, Missouri. 
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Sand-gray buckskin with 
novelty throat and buck 
covered heel—P. W. Minor 
& Son, Batavia, New York. 
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Smart outing oxford, white 
buckskin with tan tip and 
counter-foxing—W atson 
Shoe Company, Lynn, Mass, 
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One button oxford in dark 
brown kid—the pattern 
points high over the instep— 
Harney, Tracy, Crehan Co., 
Lynn, Mass. 
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Beaver brown kid, full vamp, 
with field mouse lace plug— 
The Lindner Shoe Co., 
Carlisle, Pa. 
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Three eyelet tie on a narrow 
last—the tongue is sharp 
pointed and full—Kimball & 
Sherman Company, Haver- 
hill, Mass. 
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Ali Dark reddish-brown oxford Trim lined oxford in a long 

| in kid, leather Louis heel— vamp effect in black calf— 
oA } The Irving Drew Co., Ports- Welch, Moss & Feehan Co., 
mouth, Ohio. Haverhill, Mass. 





WAR 

Jol Medium tan colored calf ox- 
i ford on a mannish last— 

| Piehler Shoe Co., Rochester, 

; 





New York. 
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Shafer Shoe Mfg. Co., Brock- Lynn, Mass. 
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The Best Bet 
The Brogue for Spring 
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The Brogue and the Heavier Oxfords Lead 








Heavy calf oxford with 


Slim pointed, trim bodied 

mahogany tan bal—Com- double stitched lines and pin 

monwealth Shoe & Leather point tip—Boyden Shoe Mfg. 
Co., Newark, N. J. 


Co., Boston, Mass. 





Brogue oxford with all sorts 
of perforations and “‘dog’’— 
Thompson Bros., Inc., Brock- 
ton, Mass. 























Medium tan oxford with 







round toe and mid-straight é 
last effect—A. E. Nettleton tan color—Marion Shoe Co., 
Company, Syracuse, New Marion, Ind. 

















York. 


























Smart red-tan calf with top 
of light fawn—eyelets in red- 
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Master Shoe-Making Is Necessary in Men's 
Shoes Today 














Heavy oxford in a deep 
grained calf of a medium tan oun 
Mahogany tan bal with a color—rope trim stitched and eee 
needle pointed toe—F. M. four-stitched seams—James Te Ni 
Hoyt Shoe Company, A. Banister Company, AS 
Manchester, N. H. Newark, N. J. } be 














Heavy brogue boot in a 
heavy mahogany calf—A. J. : 
Bates Company, Webster, ie 





Mass. 


ro 









Heavy top, sole, shank and Glossy calf in‘a red;brown’on 


bof 
heel, with plenty of perfora- an English last of trim, fleet é' 
tions and pinking—Whitman lines—The Florsheim Shoe 
& Keith Co., Brockton, Mass. Company, Chicago, Illinois. 
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From Needle to Blunt Toes to Give Every Man 
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Cordovan in a brogued boot ‘ Red-tan brogue oxford with 
of a dark brown with extra lace stay panel, wing tip and 
perforations—Fiske Shoe & 
Boston, Mass. 
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heavy perforations — The 
Dalton Company, Inc., Leather Co., 
Brockton, Mass. 
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Mahogany! vamp -with field- 
mouse top in a six’ button 
stylish ‘last—Lund-Mauldin 
Company, St. Louis, Mo. ~ 
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Heavy brogue in a Norwegian 'MahoganyKcalf vamp with 
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fine arch fit on a narrow 
receded toe—F. Mayer Boot 
& Shoe Co., Milwaukee, Wis. 


| grain with wide ball—Charles 
A. Eaton Company, Brock- 
ton, Mass. 
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Recorder’s Color Expert’s Predictions for Spring of 1920 
—Based on the Color Movement al Home and Abroad 


HE hour has arrived. when manufacturers of 
shoes must give attention to colors for the 
Spring season of next year. With a view to 
throwing all possible light on this important subject, 
the “Recorder,” through its Paris and New York 
representatives, has made a careful study of color. 


Dress Colors—from Yellow to Blue 

As for color, yellow was the high novelty at all of 
the French races, seeing that it found expression in 
such familiar hues as lemon and buttercup. The 
other outstanding novelty colors were brick reds, 
copper, rust, pink and, strangely enough, putty held 
a strong position. Navy, Alsace and king blues were 
frequently seen. 

Thus combinations of black and white were notice- 
able not only in dress but in foot covering as well. 
For example, black silk hosiery was worn with white 
shoes, especially; by women who aimed to be dis- 
tinctive in dress. 

During the Spring and Summer of 1920, look for 
white kid, buck and cloth shoes in increasing volume. 


Black will again come prominently forward for 
footwear in many forms and will finish the season a 
marked success. 


You Are Safe on Browns 
We come now to the consideration of another out- 
standing shoe color for next Spring. As a matter of 
fact brown will be the leading fashionable color for 
the coming Fall and Winter season in expensive furs, 
dress goods and millinery as well. 


The Color Scheme for Spring 
The principal color series for Spring, 1920, will be 
yellows; pale tones, to buttercup and lemon, the 
former for combinations and piece dyes and the latter 
for sport and millinery wear. 
Orchids and reddish purples will hold over. Greens 
of the peppermint variety. Blues, sky, Alices, 
copenhagen, kings. Reds, brick, copper and fire 
red. Browns, tan to apricot. Grays, soft grays 
with a brownish cast. Mouse grays. Putty will 
continue. Beads will be a high novelty. 
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VERY merchant to be successful should have a systematic 
method of buying shoes.. Hit or miss methods are a thing 


of the past. 
There are simple methods of keeping records of stock on hand, 
orders in the works and daily sales, so that a perpetual inventory 
is available at all times. 


I. It is well in starting off a season to allot the number of pairs 
on each staple style that you expect to carry throughout the season. 
Make up a set of headings on normal stock, showing the sizes 
and widths that you consider proper for your particular location. 
Put these figures in your stock book in red ink, check up this stock 
bcok each week or two and place your order accordingly. 

In making up this normal stock, allow for the length of time it 
requires to make up the shoes, also for transportation. 

By following up this method closely on staple styles you cannot 
go far wrong, as you will at all times have the shoes on hand 
or on order. 


II. Novelty shoes should be bought on an entirely different 
basis. The most successful merchants buy high style novelties 
in small quantities and clean them up as quickly as possible and 
then go to something new. Don’t re-order on a novelty simply 
because it happens to go well the first of the season. Too many 
merchants make this mistake with the result that they have shoes 
left on their hands at the end of the season. Keep the novelties 
coming in small lots and safe sizes and it will soon become known 
that you are the live man in your town and yours is the store where 
the new styles are to be had. 


III. Often buyers never come into contact with customers. 
Every merchant in making his season’s purchases should take 
his salesmen’s advice into consideration. It is true that most 
salesmen are not capable of buying, if they were, they would all 
be buyers, but don’t overlook the fact that they are the men who 
meet your customers, who fit the shoes and who feel the pulse 
of the trade. Don’t belittle this advice. Remember that you were 
once a salesman and how many times you have thought that if 
the boss had taken your advice, how much more successful his 
business would have been. 


IV. In selecting your lines, there are a great many things 
that should be taken into consideration. 
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Don’t ever buy two lasts that are so near alike that they are not 
easily distinguished by your customers. The fewer lasts the less 
investment. Don’t buy two styles simply because you like them, 
if you can get along with one. Better to have plenty of sizes on one 
shoe than broken sizes on two shoes. 


V. Keep away from end sizes unless you have a large volume of 
business. End sizes have caused more failures in the shoe business 
than anything else. Let the other fellow carry this load. An occa- 
sional lost sale is better than a “carryover.” - 


VI. Select your styles with local demand in mind. Don’t try 
to make a Fifth Avenue shop out of a country store. 


VII. Assure yourself that the lasts you select fit properly. 
Then see that the patterns fit the lasts properly. Certain lasts 
carry certain length vamps, and a well-trained eye of the shoe buyer 
can discover whether the vamp line sets on the last properly. Per- 
fectly fitting lasts have often been spoiled by using a pattern 
that has not been properly drafted. Juggling patterns on different 
lasts often destroys the fitting qualities of them. Pay particular 
attention to the pitch of top. 


VIII. The following are some good rules to follow in selecting 
heels. Leather Louis or Cuban heels only when the heel matches 
the vamp, as in blacks, Russia, white and patent leather. With 
Russia vamps or brown kid vamps, natural finished leather heels 
are advisable. 


IX. The use of wood in style shoesisas follows: Wood Louis 
heels on turn shoes and where it is necessary to match the color kid 
vamps or quarters by the same covering over the Louis heels. You 
should especially take care to have the covered heels match the 
uppers in whole quartered boots. Aluminum (dull or shiny) heel 
plates on wood heels add to the wearing qualities. Use great care 
in selecting wood heels, for it is important to get proper shape to 
make the entire shoe harmoniously correct. 


X. Keep your contract, for your order is a definite transaction, 
not to be cancelled and not to be influenced by fluctuations. An 
order placed carries with it a promise of acceptance on delivery 
date—to cancel with shoemaking half completed is to violate all 
rules of honesty in business. Just as you observe your obligations 
will the manufacturer observe his—to buy shoes subject to confirma- 
tion at later date is not a sale—it’s a supposition. 
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Style Pointers for Spring, 1920 


In Women’s Shoes 


One, two and three eyelet pumps with dogged eared tongues, the best 
bet. Colonials next, oxfords third. 


Fine feminine footwear on Louis heel patterns, with dull aluminum heel 
plates. 


itt } 
Kidskins and calfskins predominate in medium browns, beaver and, black. 
The very dark brown gives way to the new nut shade. 


Cleverness of pattern on practical lines and no low shoe combinations 
except in sport wear. 


A great buckle season for the throat of shoes is extremely prominent in 
novelty effects. 


All lines must be graceful, trim and neat. 


In Men’s Shoes 


The development of the Brogue type of shoe is a great feature for Spring. 


The creation of snappy styles on the heavy English walking shoe “dogged’”’ 
with perforations gives to men a new dress style opportunity. 


Lasts are wider in the ball and shorter in vamp. 


Soles are heavy, shanks too, uppers are substantial and some weltings 
encircle heel and extensions are greater. 


Demand for a medium shade of tan. Tan calf and side 90 per cent of 
Spring popularity. 


A great oxford year for men, with some novelties in boots. 


Staple demand for guns and other blacks, but don’t overdue. An increase 
of winged tips and all of the features of high style in men’s footwear. 
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The Allied Trade Councils Representing All 
Branches of the Industry Are Unani- 
mous in Approving for Spring 
This Program of Style 








For Women— For Men— For Children 


Stylish—Smart—Serviceable 











Leading Features of Styles Adopted for Spring, 1920 


On Women’s Shoes 


T is recommended that styles of low shoes and 
I pumps remain in accordance with existing vogue, 
that no new styles of lace or button boots be 
shown for the Spring of 1920 and that oxfords, pumps 
and pattern pumps be the dominating note for 
Spring, 1920. 

Colors—We recommend tans. in two shades in 
calf: A nut brown, a lighter shade. In kid a medium 
dark shade of brown, avoiding the red tint as far as 
possible, and a darker golden brown. 

We recommend a neutral shade of medium gray. 

We recommend the continued use of black kid in 
glaze, semi-glaze and mat, also black calf and black 
patent leather. 

We recommend black, white, anes and dark 
brown and neutral medium gray in ooze, suede, buck, 
and side buck. 

Wh tes will be very much in vogue for Summer 
wear in white kid, cabretta, calf, suede, buck and 
side buck, also fabrics. The making up of fine quality 
canvas in fine shoes should be encouraged. 

Satins should be encouraged for dress and semi- 
dress wear only. For evening wear metallic cloths 
will also be worn. A limited amount of srempe will 
also be worn. 

Lasts—We still recommend that no new lasts be 
introduced with more than a size and a half extension 
and to carry more than a four-inch vamp. Lasts now 
in vogue to continue. 

Heels—The use of lower heels in wood and leather, 
cuban and Louis, is recommended. 

Patterns—We recommend that pattern pumps be 
shipped untrimmed, so that the customers can select 
their own ornaments. 

Making—We recommend that light welts and 
McKays be encouraged on all pumps and low effects 
for semi-dress and street wear. 


Sport Shoes—The sport shoes as now in vogue 
will continue. Present ind cations are that midsum- 
mer season, 1920, sport styles will come back into their 
own as strong as they have been in the years past. 
The lasts should be up-to-date, carrying 9-8 heel. 
The use of fibre soles and rubber heels having proven 
successful, should be encouraged. 

It is recommended a color card be worked out by 
the industry similar to that used in the textile trade. 


Color index: 
Men’s and Women’s Kid Colors: 


Dark Havana Browm. . . . ...........0....ccccccceeeees AC 100 
Darker Golden Brown tiisc...nii eee AC 101 
Neutral Medium Gray.....................060.0c0000000 AC 102 
Ooze Leathers, Buck and Side Buck: 

i ee oa oe am ae AC 200 
RM RAS SI Nite EB LE 0 ge ARP AC 201 

AC 202 
Gray in Goze to Mattel. . . .................c0..00000c0000 AC 102 


Men’s and Women’s Calf: 
SIE IONS AEE AC 300 
Lighter Shade of Brown... ..................0.0000.+. AC 301 
The new numbers prefaced AC implies the Allied 
Council number of the color. Color card can be obtained. 


On Misses’ and Children’s Shoes 


The two outstanding difficulties confronting the 
retailer on these lines are, first, the difficulty in secur- 
ing merchandise, and second, the excessively high 
prices; thereforé, we recommend that all the efforts of 
this conference pertaining to misses’ and children’s 
shoes be directed ‘toward the elimination of detail, 
speeding up production, and every intelligent effort 
possible be directed to the end of holding down costs. 

Materials—The materials in the order of their 
importance will be tan calf and side leathers; black 
calf and side leathers; black and tan kid; patent 
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leather; white canvas; white buckskin, and white 
side buck. 

As regards tan, the committee make an important 
recommendation that the effort on the part of manu- 
facturers to follow the cocoa and mahogany trend in 
men’s and women’s shoes be discontinued in con- 
nection with misses’ and children’s shoes, as experience 
shows that the demand from consumers is for the 
medium shade of tan in misses’ and children’s shoes. 

The extremely high price of leather and what we 
believe to be a too low differential between the price 
of grades A, B, C and D has caused a demand from 
makers of men’s and women’s shoes almost universally 
for the higher grades, causing a scarcity of the higher 
grades as against demand and a frequent surplus of 
lower grades. We therefore recommend that the 
tanners give some thought in the interest of the 
trade, it being well to secure their co-operation by 
marking down the lower grades correspondingly to 
make a larger differential which will allow manu- 
facturers of misses’ and children’s shoes to use this 
poorer cutting surface on the smaller patterns of the 
children’s shoes. 

Lasts—The development of misses’ and children’s 
lasts has been so well conducted along foot form and 
orthopedic lines that we recommend no change and 
no addition to the already existing lasts in these 
lines. 

Patterns—On boots there are two heights that 
please the consumer so well that we recommend that 
they be standardized and that two heights on y be 
considered—the so-called “regular cut’ and the 
“pony” or three-quarter high cut. 

On boots, lace, blucher and button will still hold 
good, and in the low cuts, lace oxfords and blucher 
oxfords, ankle ties, strap pumps, barefoot sandals, 
will cont nue to be in the largest demand, and no 
additions are desirable or necessary, except that there 
has been this season a strong demand for the strap 
Roman sandal, and this shoe can be developed for 
1920 and result in an extra sale to customers during 
the season. 

Play Shoes—We recommend to retailers and manu- 
facturers alike‘that while materials and labor force 
the price of high-grade children’s welt and turn foot- 
wear so excessively high that we give due thought to 
the importance of developing play boots and oxfords 
made of the cruder and heavier materials, less ex- 
pensive, in some cases semi-by-products, that they 
be made with every possible item of labor eliminated, 
and that consumers be urged to buy these less ex- 
pensive shoes for play and school wear. 





On Men’s Shoes 


Colors—Leathers—We recommend that the color 
and shades of leather should tend to lighter shades of 
tan. That Cordovans always finished dark should be 
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brought out with more life. The darker tan calf 
shades now in vogue should also be lightened up. 

It is the belief of your Styles Committee that when 
lighter shades of tan are promulgated more blacks will 
be used. In kid a medium dark brown will be a good 
shade. ‘Freak leathers’ of every sort not here de- 
scribed should be avoided. 

Lasts—There is an insistent demand for an extreme 
drawn-out narrow toed last ranging from 2 to 214 
sizes over standard, the flat forepart and narrow 
shank with l-inch heel. Present lasts should be con- 
tinued. The largest call is for medium toe not 
exceeding 114 over standard. 

An “after-the-war” last is a good suggestion. 
Much appreciated by young men is a medium full toe, 
broad tread and slight toe spring carrying % inch to 
1 inch broad heel with extension sole. This last 
should be built with two prime considerations. It 
should be a young man’s type with plenty of snap 
and yet with room enough to take care of the muscled- 
up feet of the American soldiers. 

High-toed lasts are taboo, and all staple lasts of 
this character should be refined by reducing the 
hump. 

Patterns and Punches—We recommend injecting 
more style features for the young men’s trade—opening 
the way for generous perforations, fancy patterns with 
pinkings and some brass eyelets. Use of certain fox- 
ings and small pieced patterns are good and make 
both for economy and effect. 

Wing tips and the so-called brogue oxford will be 
in good demand. These may be.styled with heavy 
soles and carried over for Fall and Winter wear in 
combination with snappy woolen hose. 





“American Leather’’ 


Official Organ of the Tanners’ Council of the 
United States 


Edward A. Brand and John R. Arnold, representing 
the editorial staff of American Leather, are receiving 
congratulations on the excellence of the initial number 
of their publication. The interesting special articles 
therein are embellished with fine photographs of 
tannery interiors and exteriors. In a separate section 
are given the names of the tanners of the country who 
are members of the Tanners’ Council, under separate 
headings to indicate the class of leather each manu- 
factures. 

American Leather is the official organ of the 
Tanners’ Council of the United States of America, 
and will be issued quarterly at 41 Park Row, New 
York City. Separate editions of the publication are 
printed in the French and Spanish languages. 

Copies will be sent to all buyers of leather abroad 
as well as to American Consuls and commercial organi- 


zations overseas. 
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Know the Costume—Then Match the Shoes 


What’s What in Women’s Fall Frocks, Footwear and Fashionable 
Suits—Hosiery and Buckles 


EW YORK—As usual at this season of the 

| \ year many of the women are wearing smart 

tailored frocks or suits on the cool days 

when they come into town for shopping or for lunch. 

The Ritz and other smart hotels and restaurants 

are quite crowded during the noon hour and even at 

dinner time the well known women are seen who have 

come into town for a day or two to break the mo- 
notony of the Summer. 

For street wear smart looking dresses of tricotine, 
tricolette and duvetyn are being worn. These are 
‘in navy, leaf brown and occasionally in brighter 
shades such as mahogany and national blue. They 
are mostly of simple cut and are made with skirts 
that are somewhat shorter than 
those worn during the Summer 
months, but the extremely short type 
of skirt has not been taken up by 
the American woman despite the fact 
that it had so many well known spon- 
sors in Paris. The American woman 
realizes that the smartest effects are 
obtained by a happy medium rather 
than by extremes and therefore the 
skirt that is moderately narrow and 
escapes the ground from five to 
seven inches is being ordered for 
Fall dresses and suits. 

The suits that are seen in the 
early Fall are mostly of blue tri- 
cotine, duvetyn or silvertones, and 
are simple in cut and design. 


Smart Tailored Effects in Brown 
and Black Oxfords 

The shoes worn with dresses and 
suits carry out the same idea, namely, 
the smart tailored effect. Oxfords are particularly 
desirable and are being worn in both Havana brown 
and black. The heels are moderately low and the 
toes are not as pointed as in the more dressy shoes. 
Smart oxfords built on mannish lines are also worn 
with the tailored suits and when a buckle is employed 
it is usually of leather or black or brown enamel 
to match the shoe. 


High Laced Boots with Fall Suits 


A number of women have been seen on the avenue 
recently wearing high laced boots with their new 
Fall suits. These are usually in brown Russia calf. 
A few, however, show the vamp of calf or kid with 





Smariness in American dress 
comes in the happy medium— 
Skirts neither too short nor too 
inches from the 
ground—therefore shoes are stiil 
attractively revealed 


long—5 to 7 


cloth tops in matching shade to the costume, par- 
ticularly when it is in one of the brown shades. 

The vogue for open work stockings with low shoes 
continues unabated and in nearly all cases the 
stockings are of the same shade as the shoe. 

While only a few afternoon affairs have been 
given as yet, a number of women have been in town 
shopping for the Fall and Winter season, as they 
realize the advantage of getting things early. A 
glimpse of some of the gowns that have been ordered 
recently shows that there is a strong preference 
for duvetyns and velveteens in rich colorings. Among 
the favored shades are national blue, wine, mahogany 
as well as a sprinkling of taupes and grays. Many 
of these dresses are embroidered in 
beads, silk and chenille. With these 
costumes the oxfords will be of satin, 
suede, patent leather or soft kid. 
Most of these are made with high 
heels and pointed toes. 


Pumps Favored for Afternoon 
Wear 


Pumps are also looked upon with 
favor for afternoon wear. These 
are frequently finished off with hand- 
some buckles in cut steel, beads or 
enamel. The beaded buckles are very 
desirable and are made up in many 
attractive designs. With black pumps 
a black and steel beaded buckle is 
very desirable, but some are more 
elaborate and have colored beads 
worked in as well. 


Brown Shoes and Bronze Beaded 
Buckles 


With the brown shoe beaded buckles are 
often of bronze beads and occasionally of bronze 
and steel beads or of bronze and colored beads. 
Handsome cut steel buckles are effectively employed 
on the dressy afternoon shoes and vary in size from 
very large to very small, depending upon the tastes 
of the wearer.’ Some smart enamel buckles are 
occasionally worn. 

Every indication points to a renewed interest in 
dancing and formal evening affairs and the shop 
windows already contain some very elaborate 


. evening gowns. The handsomest of these are metallic 


brocades or consist of entire beaded robes in black 
or colored beads or in a combination of black and 
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The Most Graphic Example of Rising Prices 


A chart of shoe costs, started by the *‘Recorder”’ in 1905 and continued to date—always 
based on same quality of materials, same class of workmanship and including the same 
items of expense. 

Some day the National Boot and Shoe Manufacturers’ Association will see that a com- 
pilation of industrial history in comparative charts of all lines of footwear will be an essen- 
tial duty of a branch of the industry which serves, through the shoe store, an inquisitive 
and fact-wanting public. 


COST OF MANUFACTURING A PAIR OF MEN’S SHOES 


March—December Aug. 
1905. 1908 1912 1916 1916 1918 1919 


Upper Stock -60 ‘i -735 -92 1.21 1.78 4.057 
Sole -28 4 -295 -374 -593 -95 
Inner Sole 12 ‘ ell 14 -185 A 27 
Heel -09 d -1075 -123 -162 -18 
Top Lift -04 d -0425 -06 -08 F -132 
Welt -06 r -06 -07 -082 ‘ -118 
Royalty .055 - .055 .055 -055 -055 
Counter -057 d -0625 -087 -129 
Lining -044 d -0529 P .079 P -112 
Trimming -062 é 077 -102 ‘ -10 
Labor -602 -6144 i Bs | 1.02 
Findings . -173 -2158 a -30 -361 
Mfg. Expense -201 -2168 -2226 F iT 32 -529 





2.384 2.4677 2.6502 3.109 3.915 5.073 8.026 


Similar rising costs prevailed in women’s shoes in comparatively the same ratio. The 
significant figure is in the ROYALT Y—the one constant price in all these years, demon- 
strating the capacity for service of a master organization—and that equality is universal in 
the use of the machinery, for factories, large and small, pay the same rate on the same kinds 
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of machines used. 











colored beads. Even young misses’ dresses of dainty 
taffetas or nets are trimmed with bugles, beads, or 
some iridescent trimming. 


Cloth of Silver or Gold—Brocaded or Plain 
‘ Slippers 

The slippers that will be worn with these gowns 
naturally must carry out the same idea. With the 
brocades it is not infrequent that a piece of material 
is used for the slippers. If it is impossible to procure 
this, however, the slippers are usually of cloth of 
silver or cloth of gold, depending upon the dress 
that is being worn. The slipper showing the front of 
the cloth of gold or back of the brocade or vice versa 
is every effective. There are, however, a number of 


women who prefer to have the slipper of the same shade. 


as the dress and plain colored satin slippers 
finished off with rhinestone buckles or dainty beaded 





buckles will be worn at many of the dances during the 
coming Winter. 


Short Vamp Street and Evening Shoes Requested 


Considerable comment has been aroused over the 
fact that Paris is so strongly advocating the short 
vamp shoe. This is by no means a new idea on the 
part of Parisiennes, who always favored a short 
vamp to the long one which is so popular on this side 
of the water. A number of boot makers who cater to 
well dressed women state that they have received 
more requests for short vamp street and evening 
shoes than in a number of years, and some are of 
the opinion that the vamps will be more popular 
than they have been for some time. At the various 
smart shops, however, they are advocating the con- 
tinued use of the long vamp which has been so popular 
for the past few years. 
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Slippers and Furs for Winter 


And, by Strange Caprice, High Boots and Silks for Spring, Says 
Our Paris Representative 


Paris danced while waiting for the prices to 

drop. Everywhere tango teas are again spring- 
ing up. Private teas and dances, dinners and dances, 
and even public dances are once more the order of 
the day, and the feverish inquiry of a year ago at 
this time of ‘“‘what is the latest communique” is now 
replaced by an equally breathless “what is the newest 
step.” 


Pree dane fiddled while Rome burned, and 


Costumes of Second Empire 


In addition to the dances there are the races. 
These are more crowded than before the war, and 
perhaps as a consequence ave slightly less elegant. 
However, they serve as an excuse for the launching 
of new fashions, and that is what Paris, and the world 
at large, has been eager for for months. 

With regard to fashions there is no doubt that the 
designers are going in boldy for radical changes in 
the silhouette, such as fitted lines, hip stiffenings, 
and full skirts flounced, panelled, banded and other- 
wise trimmed. In other words, we are: apparently 
to be clad in the costumes of our immediate ancestors 
of the Second Empire, alias the Victorian period. 

As far as styles in shoes are concerned, these follow 
the general trend of fashions and are intricate and 
elaborate. Sandal styles, for instance, are popular 
both for street and house wear, and are made of a net 
work of narrow straps of leather or of fabric, caught 
to a very high Louis XV heeled sole. 


Low shoes continue to be extensively worn though 
recently a revival of interest in high shoes has been 
noted; and patent leather shoes with high white tops 
buttoning at the sides in gaiter effect are fre- 
quently seen worn with short skirted lingerie dresses 
in organdie or linen lawn. This is one of those ca- 
prices of fashion in Paris by which it is decreed that 
since furs and velvet hats shall be worn with paper 
muslin gowns, slippers shall reign supreme for 


‘Winter snows to be replaced by high boots for 


Summer wear. 

Aside from the high boots and the sandal styles, 
oxfords, colonial ties and bracelet slippers dominate. 

Bronze kid slippers in strap styles, and dark blue 
glace kid bracelet slippers are also much in evidence, 
and are worn usually to match the costume. That is, 
bronze slippers are worn with dresses in golden brown 
taffeta, satin or jersey, and blue kid slippers with 
blue taffeta dresses or with blue serge. Gray suede 
ties are prominent, and these are as a rule worn 
either with dresses in black or in navy blue. Gen- 
erally speaking, however, the fashionable woman now 
wears her shoes either to match the costume, or else in 
alighter or darker tone of the same color. For instance, 
light tan and cream colored suede slippers are much 
worn with costumes in tan or in brown. When black 
slippers are worn with colored dresses, the stocking 
invariably matches the color of the costume. 

(Continued on page 74) 
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A. E. Pitts Shoe Co.’s Windows— Inspiration of Display Manager 


The Better the Show Window—The Better 
Trade Attendance 


Display Windows of the A. E. Pitts Shoe House, Columbus, Ohio 


the one idea that their windows must appeal to 
everybody of both sexes from seven to seventy. 

O. C. Orth, their display manager, coincides with 
them along this line, proving his ability as a display 
manager. Mr. Orth has three things in mind when he 
selects the shoes and decorations for the windows. 
First, the display must be well balanced; second, he 
avoids overcrowded trims; and third, the common 
mistake of putting men’s, women’s and children’s 
shoes all into one window. 

As The Pitts shoe house has two large windows, 
one on each side of the entrance, Mr. Orth can have 
one window for ladies’ and children’s, the other for 
men’s and boys’ and youths’. 


(he E A. E. Pitts Shoe Company is obsessed by 


As one walks up to the north window, if it were not 
for the glass, he could wander along a walk of pebbles 
and moss, to a fountain in the center of the window. 
There are Summer flowers in urns on pedestals, and 
birds hanging from threads seem to flit through the air. 

Along the walk are two water scenes, which add to 
the beauty of the window. The decorations as a 
whole form a suitable atmosphere for the display of 
white, palm beach and tan oxfords. 

The south window is most pleasing, with its dwarf 
trees in green; bangles of all colors are suspended from 
the ceiling, adding much to the color scheme of the 
window. The white pumps and oxfords, with a few 
patent leather pumps, and the brilliant buckles, add 
the finishing touches. 
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A. E. Pitts Shoe Co.’s Windows— Contrast These With Your Own Window 


A Voice in the Store’s Business 


One of the Leading Shoe Stores of America 
Institutes ‘‘Self-Government”’ 


Boston — A shop committee plan, under which the 
150 or so employes of the Thayer McNeil Company 
will have a voice in the conduct of the firm’s large 
retail store at 47 Temple Place and 15 West Street, 
Boston, Mass., has just been installed. 

W. L. Stoddard, who, as a representative of the 
United States Government, put into operation a shop 
committee system at the General Electric plants in 
Lynn and at Pittsfield during the war, is the man who 
worked out the details and installed the Thayer 
McNeil store’s “self-government.” 

Every employe, from the highest paid salesman to 
the bundle and errand boys, took part in the election 
of shop committees in the different departments and 
for the employes’ representatives on the general store 
council. A vote by a boy in the stock room counted 
for as much as one up in the office. 

Under the plan, when there is a complaint or dis- 


agreement in any department, or when an employe 
may have a suggestion tg make about store manage- 
ment or a possible economy, the employe takes it to 
his shop committee or shop representative. The 
latter takes it up with the head of that department. 


Store Council for Settlement 


If they cannot agree upon a settlement, or, if the 
department head maintains it is a matter which affects 
all employes, such as wages, for example, it is put up 
to the store council. The store council is composed of 
eighteen members, nine representing the store man- 
agement and nine representing the employes. The 
employes’ representatives are the chairmen of the 
shop committees or shop representatives, as the case 
may be. The store management’s representatives are 
the heads of the nine departments. 

Where there are ten or more employes in a depart- 


“ment a shop committee of three members is elected, 


and when there are less than ten employes a single 
employes’ representative is chosen to act for the 
workers. 

The store manager, Clarence W. Pollock, presides 
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at meetings of the store council, which are to be held 
at regular intervals. One of the first things to be 
taken up by the store council is the framing of a con- 
stitution, for the employes themselves are to decide 
the “form of government.” 

There is distinct understanding that the shop com- 
mittee plan will not interfere with any employe’s 
desire to join a labor union. 

The plan, in addition to granting voice in the store 
government, provides that the employes and the 
public shall share in the benefits of increased econo- 
mies and efficiency which the plan is expected to 
bring about. 





SLIPPERS AND FURS FOR WINTER 
(Concluded from page 71) 


The Stocking Comes into Note 


All stockings are so sheer arid filmy, and for the most 
part are worn in such light colors, that it is absolutely 
impossible at a short distance to tell whether the 
woman is wearing thin stockings or none; and it not 
infrequently happens that on close inspection it 
transpires that she is wearing none. This habit of 
going stockingless is gaining. That is to say that, 
whereas, at the opening of the races one stockingless 
woman only was seen, at the last races a month later 
two others were conspicuous in the foreground. But 
from the very fact that they were conspicuous, and so 
conspicuous as to be the center of an inquiring group, 
proves that the fashion will be some time in becoming 
popular. Most women feel that a stocking, no matter 
how thin, is better, and more becoming to the average 
limb than no stocking at all. 


Shoes with Many Perforations 


Perforations are still extensively employed as a shoe 
trimming, though, as reported in a previous letter, the 
vogue for this style of trimming is gradually giving 
way to the use of stitchings. 

Leather and fabric are extensively combined, .and 
latterly a marked use of satin and of velvet in combina- 
tion has been noted. This is particularly well liked in 
all black slippers, in which the toe is of the velvet, 
and the heel of the satin. 

Buckles of great size in brilliants, in colored jewels, 
in cut steel, and in jet are the favorite ornament, and 
are used to adorn slippers for street as well as for 
evening wear. Rosettes of bright colored ribbons, 
formed of tiny rococo roses, are also employed as 
trimming for slippers in black patent leather or in 
black satin. 

Co'ored heels and heels of metal cloth have some 
representation, and when used are generally in con- 
junction with buckles which match. 
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Industrial Training 


Helps Reduce Cost of Living and Solves 
Industrial Unrest 

Washington, D. C—Colonel Arthur Woods, assist- 
ant to the secretary of war, is urging 20,000 factory 
owners and industrial. corporations throughout the 
country to undertake industrial training for their 
workers at the same time that they pay them a 
sufficient living wage during the period of their 
apprenticeship. 

With the cost of living soaring daily higher, the 
question of efficiency in production and manufacture 
has come to the front as the issue of most fundamen- 
tal importance in the solution of the living problem. 
It is becoming clear that some remedy must be found 
for a situation in which thousands of American 
workers, earnest, respectable men who are doing their 
best every working day of the week, are nevertheless 
attaining an output of not over 35 per cent of their 
best human capacity. ; 

American factories are today using six million or 
more workers to do what four and one-half million 
men could do as well if they were fairly trained. This 
means that American manufacturers are paying the 
wages of one million and a half workers who are really 
adding nothing to the total output of the industrial 
system. In the manufacturing section of New 
England—and a few portions of the United States 
are more important in the production of our daily 
necessities—factory experts have stated that the 
factories are not more than 60 per cent efficient in 
output, merely for want of more skilled and intelligent 
man power. This does not compare very well with a 
pre-war Germany -in which individual industrial 
training was so successfully operated that 65 per cent 
of the managerial and technical force consisted of men 
who had started work as unskilled or semi-skilled 
labor. 

In aggravation of the high cost of living, the entire 
question has been brought to a head just now by the 
large numbers of soldiers returning to civilian life from 
the military service. Many of these men went to war 
unskilled workers, but because of their experience 
have come back with greater ambitions and larger 
vision. They have the psychological start for better 
things. They have the desire to improve their con- 
dition and their earning power. But they have 
neither the skill, nor the means for developing the 
skill, without which their ambitions cannot possibly 
be. realized. They must have industrial training 
immediately and on a sufficiently large scale to offer 
an opportunity for advancement to every man who 
wants one and deserves it. These men must earn a 
living wage while they are learning, and must be 
taught intensively enough so that in a short time they 
will be able to realize their ambitions and to increase 


their earning powers. 
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Wonderful 
Scientific 
Achievement 





Descriptions Given in Appendiz of Article 


Noah’s . Bull 


Real Responsibility for High Prices at Last Placed Where It Belongs— 
Referred to Congress for Investigation by Another “Garibed’’ Commission. 


News Note—Professor Superknutt, D. F., of Batty- 
burg on the Rhind has discovered the protoplasm from 
which he will in a short time develop a herd of Dipi- 
colopici. 


revolutionize the making of shoes. 

Don’t take our word for it. Look into the 
matter yourself and be convinced. Our editor was 
skeptical when the news of this most important dis- 
covery came to him over his Macaroni Thoughtless. 
(Our editor is one of the few men in this country 
who can read the 


4 YHIS marvelous find by a noted scientist is to 


The Professor was delirious with joy over his dis- 
covery and prattled almost hysterically about this 
boon to humanity—once it was fully developed. 

He exhibited protoplasm with all the happiness of 
a proud parent. He described his experiments, his 
long hours of unceasing scientific toil with its multi- 
tude of failures that preceded his success. 

He gabbed about the future and incidentally ad- 
emitted that his discovery would naturally abolish 
Government commissions that were delightfully 
engaged in finding a goat for the high prices of leather 


and shoes. 
It was a most re- 


markableinterview 





Thoughtless — for 
his ear—his right 
one—is tuned to 
this brand of sound- 
less sound waves.) 

Realizing the en- 
ormous economic 
value of a herd of 
Dipicolopici, he 
went immediately 
to see Professor 
Superknutt, and if 








on a_ marvelous 
discovery, the de- 
tails of which can- 
not be gone into 
because of lack of 
space. 

Our editor, while 
pleased with his 
successful _inter- 
view, was not al- 
together satisfied 








this news was au- 
thentic he desired 
to see the proto- 
plasm in the activ- 


ity of growing. ings in the possession of Noah 


The Dipilopocus Male—If this pre-prehistoric mammoth and his herd werein 
existence today the cost of leather would be almost nothing—and the cost 
of shoes would be hardly worth mentioning.—From original stone aze carv- 


and delved deeper 
to find the reason 
why the Dipicolo- 
picus was no longer 
in our midst. His 
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search finally brought him to old man Noah of Ark 
fame, to whom he was introduced by Jonah. 

Noah was immediately questioned as to the where- 
abouts of the Dipicolopicus family. What direction 








Noah admits to Jonah and to 


the Editor that he left {Mr and 
firs Dipilopocus behind when 
he sailed 





did they take on leaving the Ark? Had they been 
seen since stepping ashore? Had he heard from them? 
Did he know what nature of habitat they sought? 
Were they tame or ferocious? And a thousand and 
one other queries such as only the trained mind can 
evolve until Noah exhausted from answering them 
all with “I don’t remember,” threw up both hands 
and confessed that Mr. and Mrs. Dipicolopicus had 
not been passengers on the Ark. That they had beert 
left behind through an oversight on his part. 

This fact he had successfully concealed until now 
and he was.sincerely sorry for the wrong he had done 
and that the confession had taken a ton weight from 
his conscience. He was ready to give up all the dope 
he had on Dipicolopici and to assist Professor Super- 
knutt in every possible way. 

Noah told of the remarkable qualities of the Dipi- 
colopicus and of their leather-like hides that would 
have been of great commercial value to all people of 
the world. 

The thought that Professor Superknutt would be 
successful in his work cheered him to the point of 
loosening on all the information he possessed. 

He went into detail regarding the hide of the 
Dipi and what excellent material it would have been 
in the making of shoes of all kinds because of the 
very nature of the crop that was pluckable from all 
parts of its body. He allowed that a mammoth 
Dipi would be worth all kinds of jingle to any shoe 
manufacturer. 
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The hide was like the leather of present-day use 
and it had no hair and did not need tanning. That 
when removed from the Dipi it was ready for the 
workman in the factory. That under ordinary condi- 
tions this hide was ready for shedding twice a year, 
Spring and Fall. The coat or coats of the hide of the 
Dipicolopicus came in layers and in sections—each 
section being attached to the animal at the top and 
hanging suspended like a bunch of paper towels and 
in the trimming of the animal this labor-saving 
device by Nature would keep the cost of harvesting 
at a low point, for three or four sections of hide could 
be gathered at one motion. 

The Spring coats were much like our cowhide, 
being tough enough for the stoutest shoes. These 
coats were in layers, the quantity of layers being 
increased as the temperature of the Winter months 
became lower—Nature thus protecting the source of 
supply and giving increased production. 

These cowhide-like skins must be garnered early 
in the Spring to allow the Dipi an opportunity to 
produce its multiples of coats for the warm Summer 
months. These Fall coats were not unlike kid, light, 
pliable and easily worked, different grades of hide 
being produced from different parts of the surface of 
the Dipicolopicus in the Fall ot the year. 

All of this from the Dipi in its wild, uncultivated 
state. 

The mammoth was easily domesticated, the simple 
feeding of it with bright-colored flowers being sufficient 
to make it docile for life, to purr like an open cut-out, 
and to follow its master like the proverbial pup. 

Once domesticated, and Jonah backs up this 






Prof. Super kmuctt 
finds the protoplasm 


that will develope 
the new herd of 


Dipilope gh « 


astounding statement of Noah’s: “The following 
remarkable fact was well established by the learned 
men of Noah’s day from experiments they had 
actually made.” The Dipicolopicus was susceptible 
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to the influences of diet. Garden of Eden breakfast 
foods made up of red, blue and yellow blossoms of 
the Daffymore plants would double the output or 
offput of the Dipi—not by increasing its production 
of Spring and Fall coats of hide, but by adding two 
more: kinds of leather-vike hides to be gathered at two 
extra shedding seasons, two midseason layers of hides 
being grown in addition to the regular Spring and 
Fall offputs. One of these was of a calfskin nature 








Any length of 
shee strings by 
_ Fe poling. 


suitable the moment of gathering for the best quality 
of shoes. The other, coming soon after the cutting of 
the cowhide, was wonderfully like cut soles, the natural 
wrinkles in the hides giving the outlines of cut soles. 
Once off the Dipi, these sections of the hide could 
easily be separated at the wrinkles, which become 
suddenly brittle, and the manufacturer and the 
repair man would have great quantities of cut soles 
ready for use. 

Noah said that pre-ark scientists had also found 
that feed from bright-colored flowers also effected the 
color of the hides. That it was a simple matter to 
produce black hides by feeding the Dipicolopicus at 
night when he couldn’t see what he was eating; and 
in the daylight feeding, the charts of the scientists 
showed that yellow, tan and brown leather-like hides 
were produced by the judicious use of blossoms from 
the Onelipus plant. 

The tail of this mammoth was unique. It was 
marked for many divisions its entire length. The 
simple cutting at one of these markings would pro- 
duce a heel perfectly shaped and ready to be attached 
to the shoe. The size of the tail varied from the tip 
and thusly heels could be graded to size as they fell 
under the knife. The tail grew again every four 
hours, so it will be seen that the supply of heels 
would be really inexhaustible. 

The tail of the female was somewhat different in 
formation and in the thickness of its marked divisions. 
When cut these divisions would be found to be the 
shapes and sizes of our present French and Cuban 
heels. The difference in heel styles being grown by 
giving to the female of the specie certain kinds of 
nectars, which caused her to switch her tail furiously 
through the air and thus eee it to the desire of 

‘the Dipi farmer. 
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The milk of the female could be used, straight, for 
edge stains, and by putting it through separators 
different liquids were produced for the dressings 
necessary for the upkeep of shoes. 

Along the backs of both the male and female were 
what might be used as buttons. These were of vari- 
ous colors and shades, the colors of the spectrum being 
found along the spinal column of the Dipicolopicus. 
Noah said that this wide range of coloring was still 
Nature’s secret, but he suspected that atmospheric 
conditions, the sun’s rays and the happy disposition 
of the Dipi caused a natural radiance to glow through 
these button-like growths along the ridgepole of the 
mammoth. 

The horns were ribbed and sectioned so that when 
removed at the base and given a slight blow with a 
stone hatchet would shatter each into one thousand 
perfect shoe horns. Horns were regrown every two 
hours. 

The nails of the Dipi were similar to those of our 
elephants and were, when removed and reduced to 
unit parts, found to be buckles of different colors and 
in a variety of shapes. 

Noah dug up a stone axe carving which is repro- 
duced with this article, and a glance at the copy will 
show you the two outshoots of fibrous nature on the 
nose of the Dipicolopicus. These outshoots are like 
shoe strings. The most amazing thing about them is 
that they are apparently endless. A simple pull 
would produce shoe laces of any length desired. 

One thing that added to Noah’s sorrow and re- 
morse at having forgotten Mr. and Mrs. Dipicolopi- 
cus was the fact that in equipping the Ark he had 
drawn upon these two for great lengths of these out- 
shoots for use as mooring lines for his craft. This 
would illustrate the superior strength and wearing 
qualities of this fibrous shoestring-like growth. 

A fact that would make the Dipicolopici extremely 
valuable is that they would be more prolific than 


" rabbits and that a pair would produce at least forty- 


two offspring in a good season. 

Our editor received from Noah much that was of a 
confidential nature and which at this date he is in 
honor bound not to give out to the public. He is, 
however, glad to say that Noah is keen to assist Pro- 
fessor Superknutt and honestly believes that the 
protoplasm will be developed to the nth degree; 
that within a short time it will be quite the usual 
thing to see a small herd of Dipicolopici roaming the 
enclosure which will be at the rear of every up-to- 
date shoe factory in the world, that members of 
the Dipilops’ Union will be in attendance ready to 
gather in the leather-like growths in their seasons. 

Government men commissioned to look into the 
whys and wherefores of costs and prices will, immedi- 
ately on receipt of private information from our 
editor and substantiated by statements of Noah, 
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Jonah and Professor Superknutt, place the blame 
where it belongs, upon the one responsible person, 


to wit, Noah. 
Noah is reconciled to his fate by this time, and 
whatever action is taken now or later will not be 


contended by him. 
}. Let us all assist Professor Superknutt, D. F., in 
bringing up and educating his protoplasm to its 
highest state of production. 

Letters and packages for him in care of the “Re- 
corder”’ will be forwarded to his secret laboratory in 
the confines of Battyburg. 


Appendix 


For scientific accuracy we refer you to Leslie’s 
Weekly of August 16th, which said: 


An Instrument for Testing Life 


The “Biometer” was devised by Prof. Shiro Tashiro, of Chicago Univer- 
sity, for indicating the nce of life in any living tissue. plant or even mee. 
By its aid, it is possible to tell. for example, whether a seed will germina 
or not, if planted. Professor Tashiro found—by the aid of this oo 
instrument—that every living thing gives off carbon dioxide; and if stimu- 
lated more of this gas is given off than when it is at rest. If no carbon dioxide 
is orn off, the , tissue, etc., is “dead.” It is a “chemical sign of life. 
This chemical sign is “the sudden outburst of carbon dioxide which all living 
things show when they are stimulated in any way.” Oxy, is essential to 
living things, therefore. They absorb oxygen and give off carbon dixoide. 
Practically the only exception to this rule is a species of micro-organisms 


(bacteria). 
The Prehistoric Marvel’s Bones 


The pigmy dipilopocus had its home in Argentina, and is curiously equipped 
with a = armor on its pelvic region. Some scientists suggest that = 
animal uses this feature of itself for tamping the earth in its burrow b 
sitting down action. ’ Other naturalists advance the theory that per ms... 
it is also a protection from rear attacks. 

Editor’s note—Stop kicking my houn’ around—’twas ever thus leather 
and shoes were treated. 


The Oldest Footprint in the World 


Here is a cast of the oldest known fossil footprint, Thinopus antiquus, 
rom the og ia Devonian rocks of Pennsylvania. The original of this is 
in the Yale University Museum. This imprint has served to w_much 
interesting light upon the evolutionary development of the foot. It isa 
right foot, having two well-developed digits with distinct phalangeal im- 
ressions. On the other side of the second digit is a budding third, while 
ee down on the side of the foot may be seen the rudiment of a fourth. 
(After Lul.) This footprint is many millions of years old. Man's civilization 
has been traced back by Professor Osborne for some 25,000 years—the earliest 
traces being found about the Pyrenees Mountains, between France and 
Spain. But before man came the mammal; before the mammal, other crea- 
tures—birds, reptiles, fishes, microscopic forms of life. 

Direct descendant of Dipilop Note—nose of Noah, thumb, etc.— 
Editor's note. 








Col. Andrew Cowan Dead 
Famous Soldier and One-Time Shoeman 


Louisville, Ky., Aug. 23—Death closed the very 
useful career of Col. Andrew Cowan, of Louisville, 
this morning, follgwing a lingering illness of several 
months. Col. Cowan was head of the house of Andrew 
Cowan & Co., jobbers of mill, auto and other supplies, 
and at one time large jobbers of shoe manufacturers’ 
supplies. Col. Cowan was interested in several leather 
companies, director of a number of banks, and one of 
Louisville’s leading business men, and highly con- 
nected socially. Col. Cowan entered the Union army 
during the Civil War as a private, and came out as a 
colonel. The famous Cowan’s battery, at Gettysburg, 
saved the Union army from a sure defeat, and prob- 
ably saved the war for the Union. Col. Cowan for 
years had been a figure well known nationally, and a 
fine gentleman. 
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Publicity to the Soldier 


Getting the Jump on Shoe Sales to Retiring 
Soldiers 


Timeliness in display or advertising is just about as 
important as printing “today’s news today.” Fore- 
sightedness, too, is a virtue among shoe men. Here 
is a case in point. 

A shoe retailer in a western city learned that a num- 
ber of the boys from the service were to be sent to his 
city. He knew that this would mean a great many 
boys looking for civilian shoes. Boys whose feet had 
been spread out in the army shoes. Accordingly, he 
displayed shoes on modified lasts as well as the nifty 
English lasts. He had in the store a young man who 
had been in the quartermaster’s department helping 
salvage shoes. He realized that this man’s army 
experience would be an asset. Therefore he ad- 
vertised: 





To All Discharged Soldiers Look- 
ing for Civilian Shoes 


Now that you are getting back into civilian 
life you are anxious to get your feet into the 
neatest shoes you can find. And you wish 
comfort at the same time. You may rest 
assured that you can get both, if you visit a 
man who knows the game. Such a man is 
with us, and will be glad to take all the time 
necessary to fit you rightly. And he can. 
George McCarthy of our sales staff was in the 
quartermaster’s department for ten months. 
He knows your requirements toa “T.” And 
he will take pains to fit you out. Come in 
any day and let him give your feet just the 
shoes you want. 











A Profiteer in Disguise 


More Money—Less Work—More Leisure—More 
Extravagance 


Young Mr. Short Week hasn’t come in for any 
serious attention yet. He is a classy looking lad. 
But isn’t he a profiteer in disguise? 

He sings a song of easy work and easy money. But 
isn’t he the villain who is really boosting the cost of 
living? 

He says—“You fellows work fewer hours, and get 
more money for what you do, and you will have more 
leisure and more money to spend.” 

All of which is very nice. 

But he leaves his victims to realize, in the painful 
school of experience, that the fewer the shoes the 
higher the price. ‘ 
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Why the Shoe Merchant Should Advertise 


Harvey Convinces the Senior Partner That Apologies for Present Shoe 
Prices Are Unnecessary 


question: whether ’tis nobler to sit tight and let 

the price war rage; to remain in his own partic- 
ular dugout and, in a measure at least, escape the 
screeching shells and shrapnel—or to come out in the 
open with facts and reason which for the most part 
will neither be understood nor believed. This is a 
question which vexes every retail shoe merchant in 
the land today. 


| & advertise or not to advertise? That is the 


The Discussion Is Opened by Senior Member 


“It seems to me, Harvey, that this is the time 
when we should restrict our 
advertising to very small 
space or omit it entirely. 
Shoe prices are so high 
that people will buy only 
what they absolutely 
need. I have just been 
going over the repair slips. 
It is astonishing to find how 
many of our best customers 
are having their shoes re- 
soled and making them last 
a few months longer.” 

“Then you think that 
sales volume cannot be 
increased by advertising?” 

“Possibly to ‘a certain 
extent, but at what a cost! 
Our total operating ex- 
penses are almost 33 per cent 
for the past six months. 
This includes about 5 per 
cent for advertising. If we cut out all advertising 
we may be able to keep our operating expenses under 
30 per cent, make a profit and at the same time 
give our customers better values. Anyway, what’s 
the use of advertising shoes at from $9 to $18 a pair 
that we used to sell for from $6 to $10? No more 
people will buy them?” 

“T’m not so sure about that,” replied the junior 
partner, smiling. “But you are not ashamed of our 
prices, are you? Do you think they are too high?” 

“Certainly not! Our prices are fully justified by 
our costs. We are making even less profit than 
before the war. You and I understand that, but the 
public will not believe it.” 

“It seems to me that the public are better informed 
than you imagine—at least intelligent people are. 











“We are silent—does the public think 
we have no answer” 


Shoes are not the only necessity of life that has 
advanced in price, you know, sir.” 

“No, of course not; but people do not discriminate. 
They see the broadside advertisements of the self- 
styled cut-price shoe stores and they look in the 
windows of these Ishmaelites of the shoe trade and 
what do they see? Placards reading ‘$7 shoes Reduced 
to $4.45.’ ” 


Honest Advertising Should Prevail 


“All the more reason why honest advertising 
should prevail!” 


“T can’t see it that way, 
Harvey,” replied the 
senior partner. “If we ad- 
vertise we simply lay our- 
selves open to attack and 
call attention to our high 
prices. People who would 
not go into a cut-price 
shoe store and buy a pair 
of shoes for $4.50 are yet 
influenced in their judg- 
ments. My point is that 
our advertising would only 
arouse still further antago- 
nism to present prices and 
increase the public irrita- 
tion at the situation. 
Whereas if we do not ad- 
vertise our regular custom- 
ers will come to us anyway 
and we shall save just that 
much. We can handle each 
customer personally and through our salespeople 
who are well informed. We will then be able to con- 
vince each customer that we are giving the utmost 
shoe value possible under the present circumstances 
and send them away satisfied with good shoes that 
will give them good service. In that way we will hold 
our own trade and save money. 


“But, Harvey, I do not mean to do all the talking. 
I have given you my views at length. What have you 
got to say?” 

“You know, Mr. Middleton, that 1 have the greatest 
respect for your judgment and experience, but | can 
not agree entirely with your basis of argument or 
your conclusions. In the first place I think we should 
be making a serious mistake if we regarded, as you 
seemed to imply, the present situation and the pres- 
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ent prices as simply temporary. Let me ask you, 
sir, do you see any hope of shoe prices returning to 
their former level for two or three years to come?” 

; Mr. Middleton shook his 
head and smiled. ‘No, Har- 
vey, I do not. As you know 
we have both gone into that 
matter very carefully with our 
manufacturers. We know, to 
a reasonable certainty, that 
the present and available supply 
of leather is entirely inade- 
quate. With serious shipping difficulties and the 
increased cost of skilled labor, good shoes cannot 
be made for less and they may possibly cost more. 
No change that can reduce the cost of manu- 
facture can come this year and probably not next 
year, to say the least.” 





Minimum Prices Stabilized at Present Level 


“Then you will agree that the present prices of 
shoes are fairly stabilized at the present level as a 


minimum?” 
‘““Y—es—but that is a pretty strong word in these 


days.” 


“What 1 mean is that prices will not go lower for — 


some time to come and that, for all practical pur- 
poses of merchandising, we can not expect them 
to go lower. Now if that is true must we not plan 
and act as though they were stabilized at the present 
level?” 

“H-mm—y-es, it would seem so,” admitted the 
older man. 

“Why not, then, let us forget the past and look 
only at the present and the future? To my mind pres- 
ent prices have come to stay. At least, for all prac- 
tical purposes we must act on that assumption. We 
must not look at present prices as high, but as com- 
paratively low under present conditions. Our prices 
today are right for today. They are as low as they can 
be and we must never seem to apologize for them.” 

“True enough, but what has that got to do with 
our advertising?” 

“Everything. If we do not advertise we place 
ourselves in the position of having nothing to say. 
The public, or shall .we say a part of the public, 
believes that prices are too high. We are silent and 
naturally they think we have no answer.” 

“What would you do, then—spend money ona 
campaign of education to show people that prices 
are justified? That would be a long and expensive 
process!” said the senior partner, frowning. 

“No, I would not do that, either. I would simply 
ignore the matter of high prices entirely. I would 


plan our salestalk to customers and write our adver- 
tising on the assumption that the present prices are 
the right prices; and that we give, as we always have 
given, the best shoe values in town.” 
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“Would you mention prices 
in your advertising?” 

“Certainly, and without 
apology in any way. But of 
course the matter of prices 
would be subordinate in the 
advertising. There are at 
least three other points that 
are more important.” 

“And those are 





>”? 
Three Important Advertising Points 


“In women’s shoes, style first and all the time; 
then quality, and third, durability and comfort. 
In men’s shoes I think the order of importance 
should be reversed. That is, comfort and durability 
mean more to a man than style, considered merely 
as a mode. You see we have a great deal to talk 
about besides prices. 

“Then there is our store service. You know what 
it means to a customer to be correctly fitted. A 
perfect fitting shoe will wear longer and give so much 
better satisfaction all the time that no matter what 
the price the customer is satisfied. In fact, the 
cheap shoe is dear at any price. 

“We are not responsible for the present general 
conditions any more than the grocer or the market 
man is responsible for the prices of flour and meat. 
Moreover, in spite of your doubts on the subject, 
I believe that the public knows this and appreciates 
the situation. We can safely leave their further 
education in the progress of events to the news- 
papers. Our customers are well informed men and 
women. Let us give them credit for intelligence. 
Depend upon it, public opinion will be with us more 
and more as time goes on. 





“If We Don’t Advertise Our Competitors Will’’ 


“In the meantime if we 
do not advertise other stores 
will and just so surely will 
people be influenced to go to 
the stores that advertise. 
People are going to continue “ 
to wear shoes and buy shoes. 
I have seen it stated that at the present rate of con- 
sumption it will require considerably more than 300 mil- 
lion pairs of shoes to meet the requirements of the 
people of the United States this year. I, for one, want 
our share of this business and I want our store to con- 
tinue to grow both in volume of sales and in prestige.” 

“Harvey,” said the senior partner, rising to his 
feet with outstretched hand, “I believe you are 
right. I am glad we have had this talk.” Then, 
with a chuckle: ‘I guess we will not cancel our ad- 
vertising just yet. The Middleton Shoe Store must 
certainly sell its share of that 300 million pairs of 


shoes.” 
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New Tennis Prices Announced 


United States Rubber Company’s Price-List Shows Moderate 


Advances 


OR many years it has been the custom of the 
United States Rubber Company to issue its 
new Tennis Price List on the first day of Sep- 

tember. Last year the company departed from this 
custom, anticipating the date by a single month, 
and issuing several separate price lists of its different 
lines on the first of August, and this innovation was 
followed by the publication of price lists by other 
manufacturers of tennis footwear. 

This year the company reverted to the old custom 
and the price lists have been issued during this 
first week of September, the United States Rubber Co., 
as in the past, being the first to get their list into 
the hands of the jobbers and the larger retail 
merchants on September 1, or, that being a holiday, 
on September 2. In place of getting out several dif- 
ferent lists of their regular goods and specialties. 
this company has consolidated all of their canvas lines 
in one catalogue of over 60 pages which shows not only 
the old standard lines but a number of changes 
and additions, and, everything being in one cat- 
alogue, is much more convenient for quick reference. 


One Material Has Declined in Cost 


_ One material, and one only, has declined in cost; 
that is crude rubber, but all other compounding 
materials which enter into the manufacture of the 
rubber soles have advanced sufficiently so that the 
soles cost as much, or more, than they did a year 
ago. It is safe to say that had the advance averaged 
25 per cent there could be no accusation of profiteer- 
ing, nor any just complaint, in this era of steadily 
advancing prices of nearly every -article of mer- 
chandise. 


Comparative and Separate Lists Shown 


In the table given below are shown the prices of 
various lines for 1918 and 1919. This comparative 
list shows the standards, while in a separate list are 
given the prices this year of various lines which last 
year were not included in the September 1 price list. 


Orders Taken Subject to Certain Conditions 


As is usually the case, orders are taken subject to 
fire, labor troubles, or any casualty or emergency 
that may curtail, stop or interfere with the production 
or delivery of the goods. 

Prices are ‘‘subject to change without notice,”’ but 
on orders accepted the company guarantees. prices on 
all goods shipped between January 1 and June 30. 


Any parts of orders not shipped by July 1 will be 
considered cancelled, unless reordered. ’ 

Orders are to be accepted subject to change of 
prices in the event of the imposition of Federal 
taxes or duties which shall actually increase the cost; 
the amount of such change in price to be limited to 
the actual increase in cost. 


Important Features to Be Remembered 


It will be noted also that the 1918 prices are omitted 
in several places through the list, these being of new 
sizes which have been introduced in the standard 
lines of 1918—for instance, in several lines little 
gents’ bals and oxfords have been added and in 
others misses’ and children’s, thus making more 
full and complete lines thereof. 

Attention is called to the fact that there are a 
number of lines of heavy work shoes which are ex- 
pected to have a tremendous sale this coming year 
because of the high price of leather shoes and also 
because of the proof of good wearing qualities which 
have been shown by those who have worn them and 
the dealers who have carried them during the past 
year or two. There are four lines of these shoes 


.listed, bearing in wholesale price from $2.25 to $2.75 


for men’s bals and proportionate prices for boys’ 
and little gents’, women’s, misses’ and children’s. 


Regent Keds and Other New Lines 

The line of Regent Keds is being pushed as a fine 
warm weather shoe for well dressed men and women, 
distinctive in style and of excellent quality and this 
line is made on several different stylish lasts and in 
all widths, using the same lasts and patterns which 
are used in high-grade leather footwear, with soles of 
special materials as light and flexible as that of a 
leather shoe and these vulcanized with the upper 
by the “Patent Pressure’ process which secures 
absolutely the joining of the sole to the welt and the 
upper. 

There are other new lines in basketball, football 
and bathing shoes which are worthy of special men- 
tion and these will be given further attention in 
later numbers: 


Comparative Price Lists of 1918 and 1919 
Presented 
We give here the comparative price lists of 1918 
and 1919 of many of the staple lines and supplement- 
ing that the present year prices for other lines men- 
tion of which has been made above. 


| 





82 
1918 
Quarter Deck Men’s bal... .$2.15 
sig ~ \@6.... 208 
- Women’s bal 2.00 
= © Che... Tae 
Women’s Veranda Pump... 1.50 
e i Strap.. 1.55 
Women’s Parade Pump..... 1.75 


“ec se 


Str. Pump 1.80 


Emmy Lou Pump, Wom.’s. 1.55 
= = Misses’... 1.35 
™ = Child.’s. .1.15 


Welt construction 10c extra. 
National Yachting, Men’s 
bal. 
ox. 
Boys’ bal. 
oi 7 “ leah 
Yths’ bal. 
7 7 ih 
Lit. Gts’ bal. 
- =~ oS 
Wo.’s bal. 
- se — 
Mis.’ bal. 
- = ~ oh 
Chil.’s bal. 1.15 
- = - @. 1.06 

Made with extra heavy 

Navy soles 15c extra. 


1.60 
1.45 
1.50 
1.35 
1.35 
1.20 


“ec se “ec 


se “ec 


“ec “ec 


1.50 
1.35 
1.30 
1.15 


“ec se 


“ec “ec 


Basketball, Men’s......... 3.15 
™ BONG scstecacse- eee 
Players, Men’s bal.......... 2.60 
** Boys’ bal. .. 2.35 
Holdfast, Men’s bal. rrr 
Men’s ox. aks 
si Boys’ bal. paaee amen 
a rer 
Youths’ bal....... 
a Youths’ ox....... 
= Little Gents’ bal.. 
7 Little Gents’ ox... 
ss Women’s bal... ... 
” Women’s ox...... 
Gymnasium Men’s bal. aa 1.25 
sa er 1.15 
” Boys’ bal 1.10 
4 e ee 1.00 
” Youths’ bal. ie 1.05 
o - @... 6S 
Little Gents’ bal 
34 - Oi 
. Women’s bal... 1.10 
4 ~ «=» .. 3 
™ Misses’ bal.... 1.05 
iy a ee 
m Children’s bal. .95 
a ™ ox .85 
We ek- End Men’s bal...... 1.80 
“* Men’s ox. . 1.65 
” ** Women’s bel. 1.65 
7 ** Women’s ox..... 1.50 


1919 
$2.50 
2.35 
2.25 
2.10 
1.70 
1.75 
2.00 
2.05 
1.75 
1.55 
1.35 


ta ta ta & 


lll ell coll eel el ee ee | 


ib wWwWnnruio mw in 
SCunenonenenoonn 


3.50 
3.15 


ofS 
as 


1.50 
1.40 
1.35 
1.25 
1.20 
1.10 
1.15 
1.05 
1.35 
1.25 
1.20 
1.10 
1.10 
1.00 
2.00 
1.85 
1.85 
1.70 
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1918 1919 1918 1919 
Week-End Misses’ bal..... 1.65 Mayfair Bathing, Children’s ox. 75 
a “* Misses’ ox...... 1.50 Vim Tennis, Men’s bal.. 85 1.00 
” <r 1.65 1.85 “ij Men’s ox..... 75 §=.90 
ai NS Oi c hess 1.50 1.70 " ** Boys’ bal 80 8.95 
sf ** Youths’ bal..... 1.50 1.65 re F. Beye’ Ox:....<. 70 =.85 
. * Fouts O...... 1.35 1.50 a ei Youths’ bal... .75 = .85 
Camp Fire Men’s bal. 1.35 1.50 " “ Fouts o.... © 6 
** Men’s ox. 1.20 1.40 si “© Women’s bal.. .80  .95 
= ** Boys’ bel... 2 Soccer 1.25 1.35 i si Women’s ox... .70  .85 
i ~ "Ree Os....... EAS Bae He a Misses’ bal....  .75  .85 
© * ‘Vout’ bel....:. 1.15 1.25 re Misses’ ox.... .65 .75 
4 ** Youths’ ox... 1.00 1.15 i ** Children’s bal. .65  .80 
ia ** Little Gents’ bal 1.20 iia - Children’s ox.. .55 .70 
= “Little Gents’ ox 1.05 The following lines are made ina 
i ** Women’s bal... 1.25 1.40 variety of lasts and widths. As men- 
* ** ‘Women’s ox.... 1.10 1.25 tioned above, only 1919 pricés are 
7 ‘** Misses’ bal..... 1.10 1.25 given here: 
- © Misses’ ox...... .95 1.10 Regent Men’s bals....... 4 Aalaennes $3.75 
os ** Children’s bal.;. 1.00 1.15 Men’s oxfords........... 3.25 
** Childrens’ ox... .85 1.00 ‘© Women’s bals, Louis heel.. 4.00 
Universal Men’s bal....... 1.50 1.75 ** Women’s ox., Louis heel. . 3.25 
= Men’s ox........ 1.35 1.60 ** Women’s pumps, Louis h’] 3.00 
" Boys’ bal........ 1.40 1.60 ** Women’s bals, mili’y heel. 3.85 
% ree 1.25 1.50 ‘© Women’s ox., mili’y heel.. 3.25 
‘a Youths’ bal...... 1.30 1.50 ‘© Women’s pump, mili’y h’l. 3.00 
Fe Youths’ ox...... 1.15 1.40 ** Women’s bals, leath. trim 3.75 
os Women’s bal..... 1.40 1.60 ** Women’s ox., leath. trim.. 3.00 
Women’s ox..... 1.25 1.45 . ** Women’s bals, low heel... 3.50 
a Misses’ bal...... 1.50 ** Women’s ox., low heel.... 2.85 
si Wiienes’ OX. ....+.. 1.35 ‘* Women’s bals, wedge heel. 3.50 
Champion Men’s bal....... 1.00 1.15 ** Women’s ox., wedge heel. 2.85 
o Men’s ox....... 85 1.10 ‘s | Misses’ bals, low heel..... 3.00 
™ pase bel....... 26 Ba6 ‘* Misses’ oxfords, low heel... 2.65 
‘i Boys’ ox........ @3 Tee ‘** Misses’ pumps, low heel.... 2.50 
bas Youths’ bal..... 90 1.00 ‘* Children’s bals, spr. heel.. 2.65 
g Youths’ ox...... 75 ~=.90 ** Children’s ox., spr. heel... 2.40 
~ Little Gents’ bal -90 ‘** Children’s pumps, spr. h’l. 2.25 
bi Little Gents’ ox. .80 “* Infants’ bals, spr. heel..... 2.40 
es Women’s bal.... .95 1.10 ‘ Infants’ ox., spr. heel..... 2.15 
si Women’s ox..... .80 1.00 ‘* Infants’ pumps, spr. heel. 2.00 
2 Misses’ bal..... . 85 1.00 Carmen Women’s 8-inch bal....... 3.00 
= Misses’ ox . 70 =.90 - Women’s oxford........ 2.60 
" Children’s bal... 80 = .85 ‘a Women’s pump......... 2.35 
‘a Children’s ox.... .65 = .75 - Women’s l-strap pump.. 2.45 
(Gray or Red soles, 5c higher) same price Vesta Women’s-8-inch bal........ 2.60 
Sister Sue Pumps, Women’s’ .90 1.00 ** Women’s oxford ........... 2.25 
oo ee Misses’... .80 .90 . ** Women’s pump........... 2.10 
ee ee Children’s .70  .80 ** Women’s l-strap pump.... 2.15 
Bathing Shoe, > Seer 73 =.90 In Keds may be mentioned: 
Bees .6..:.. 10 Lotos Women’s pump. ........ 1.30 
= © 26S i. fe ‘© Women’s strap pump...... 1.35 
is *“*  Women’s.... .65 .85 Leda Women’s pump............ -98 
si — wr 60 = .75 ** ‘Women’s strap pump....... 1.00 
- ** Children’s... .52 .65 bals. ox. 
a” Women’s — Vacation Men’s.............$2.15 2.00 
cut. 90 1.10 mn OO ORES 1.90 1.75 
Mayfair Bathing, Ween’ 8 ; bell. 1.20 + eS 1.70 1.55 
“© ‘Women’s ox. 95 Little Gents’..... 1.55 1.40 
+i ** Misses’ bal. 1.10 ‘i Wommen's....:... 130 1.75 
Fe ** Misses ox. 85 oe Ee 1.70 1.556 
P ** Children’s bal. 1.00 in Children’s....... 1.50 1.35 


Four Lines of Work Shoes Listed 
In the class of work shoes four lines are listed, 
the Reaper blucher in brown duck priced at $2.60 
for men’s; $2.35 for boys’ and $2.10 for Little Gents’. 
The Knu-Shu in brown duck costs: 


Women’s bal, 


$2.00; oxford, $1.85; misses’ bal, $1.75; oxford, $1.60: 
child’s bal, $1.50; oxford, $1.35. Stalwart men’s 
bal, $2.75; boys’ bal, $2.50; youths’ bal, $2.25. 
Combat men’s bal, $2.25; boys’ bal, $2.00; youths’ 
bal, $1.85. 
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The Sole That Has Made | 3 
White Shoes Staple 


Men's Styles for 
Spring, 1920 


MEN® styles, after several years of the 

most conservative patterns, promise to 
bloom in great variety for next Spring and 
Summer. 


As we see it, the Brogue will be supreme with 
its wing tips, perforations and pinkings. 


Coming events cast their shadows before and 

a glance at the footwear worn at the race- 

tracks, polo games and country houses already = 
show a great variety of Brogue effects in tan 

and white combinations. _ With them you find 

almost inevitably a sole of white leather and as 

inevitably it is VAUGHAN’S IVORY. 


VAUGHAN'S iVORY is white clear through 
—its edge is its own and it 





AFR 


> 


Costs no more than other good sole leather 


GEORGE C. VAUGHAN 


TANNERIES AT 


PEABODY, MASS. 








































: Cotton or Worsted 
We Will Your 
Gladly SILKS AND SATINS Manufacturer 
Send You For Pumps or Fancy Tops Can Secure 
Complete Casko Fabrics 
Samples Promptly 


CASKO SHOE FABRICS CORPORATION 


New York Chicago 
A. J. HAAS J. K. REYNOLDS CO. A. W. BLISS H. C. KORNDOERFER & CO. 
10 Spruce Street 221 W. Lake St. 106 Beach Street Leather Trades Building 
H. J. FRALEY Cincinnati 


Rochester 
GEORGE G. SMITH 
4 Church Street 


We want whoever uses CASKO SHOE 
FABRICS to expect the best results from 
them. 

In inviting you to do so remember it is the more strictly 


up to us to see that CASKO QUALITY shall always 


be unusual. 
Every kind of a’fabric for the outside of a shoe is in 


the CASKO line. 
CORKSCREW CLOTHS 
















All Staple Colors or to Match Any 


Leather. 

















Manufacturers and Distributors 
S. W. Corner Fourth and Arch Streets 
PHILADELPHIA, U. S. A. 









Boston St. Louis 












W. A. BENNETT, JR. 


Pennsylvania 
1015 Second National Bank Bldg. 


Representative 
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For Immediate Delivery! 


Women’s High Grade 
Welt and Turn Boots 


Right Sizes 2 1-2—8 Widths AA—D. 











Prices and Styles 


IGHT now we are in a po- 
sition to make immediate 
deliveries on women’s high 
grade welt and turn boots. 


All the newest and smartest 
styles made by well known pro- 
ducers of better class footwear. 


(THROUGH our control of six 

shoe factories, one of which 
is the third largest in the United 
States, we are better equipped 
to handle big volume business 
than any wholesale organization 


we know. 


Our regular lines comprise Welts, Turns, and 
McKays for Men, Women, Growing Girls, Misses 
and Children. Also elaborate lines of Felt and 
Rubber goods as well as an especially strong Work 


Shoe Proposition. 


NEMOURS TRADING CORPORATION 


151 Fifth Avenue, New York 


Boston Office: 89 Bedford Street 
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THE 20TH INTERNATIONAL 
SHOE & LEATHER 
FAIR 


Royal Agricultural Hall, London 















Oct. 6, 7, 8, 9, 10 & 11. 1919 





The London Shoe & Leather Fair was estab- 
lished in 1894 and was the recognized 
annual meeting ground for every depart- 
ment of the Shoe and Leather Industries 
until interrupted by the War. 







The Peace Fair of October next marks the 
resumption of the gathering and a record 
attendance is certain from all parts of the 
United Kingdom and from most of the 
European Countries. 










American Visitors are cordially invited to 
so time their European trip as to fit with 
the above date. 







Booths fitted for occupation, and giving 
all privileges for the solicitation of busi- 
ness, may be rented from 55 dollars. 







The Fair is controlled by the Shoe & 
Leather Fair Society and managed for the 
Society by 






THE SHOE & LEATHER RECORD 
40 FINSBURY SQUARE, LONDON, E. C. 2. 







Where all communications should be addressed. 
- “GOLOSHES, LONDON” 
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The Fastest Selling 
Outing Shoe in America 


HE “Big Nine’’ not only sells on sight—but it has set a 
new standard for ‘‘repeat sales.’’ ‘‘Big Nine’’ goodness 
makes it always a live investment—not just stock on hand. 


*‘Big Nines’’ have the boyhood of America back of them—we 
intend tocontinue giving them the biggest value for their money. 

In our advertising campaign we are going to tell them in the very magazines 
boys read, more about the superb quality of “‘Big Nine’’ shoes. We are going 
to use women’s. magazines, too. When the boy wants something that his 
mother thinks well of he usually gets it. 


Our salesmen will call soon with prices and samples for 1920. There is a limit 
to our production and we sincerely advise every dealer to order early and in 
sufficient quantity. 


Dealers in cities where we have no representative should write or wire. Our 
exclusive agency proposition will interest them. 


“Big Nine’’ has a meaning. 
We are going to advertise it. 
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EADY! NAIL! and you're ready for trimming—So quickly and so easily 
R No cement is needed. The improved suc- 


are Beaded Tip Heels put on. 
It means the best of jobs done in one, two, 


The heel fits tight and the edges set snug. Beaded Tip Heels are 
perfect fitting, perfect wearing and perfectly comfortable because they are— 


tion back is what does it. 
three time. 


* 
Built Like A Spring—They are more than rubber. 
They are designed with double cushions of springy 
rubber around a pocket of air. Real resiliency and 
genuine comfort—Beaded Tip Comfort. 


Beaded Tip Heels are quality heels—just as 
Beaded Tip Laces are quality laces—America’s 
Supreme Shoe Laces. Both are made in the 
same factory. 

Send For Prices and Further Information 


United Lace & Braid Manf’g Co. 


Originators and Sole Manufacturers 


Providence (Auburn), Rhode Island 
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FOR MISSES AND CHILDREN 


SOME FACTS 


They stand for all that is best in footwear of their kind— 
Correct fitting lasts—Style tendencies observed closely and rationally— 


Workmanship that is of Brooklyn standard— 
Variety including every leather and nearly 300 styles— 
Prices as low as present market con- 
ditions and maintenance of high 
quality permits— 

A stock department 
that actually serves 
on practically all 
styles— 

As anexclusive 
agency proposition - 
don’t you think this 
will interest you. 











We will be glad to tell you more in detail about this if 
you write 


HYGRADE SHOE WORKS 


108-110 DUANE ST., NEW YORK 


FACTORIES: 2963-81 ATLANTIC AVENUE, BROOKLYN, N. Y. 
CHICAGO OFFICE: LEES BUILDING 


89 
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TRADE MARK 


McE:LWAIN 


TRADE MARK 





In urging you to estimate your 
requirements now—and to buy early . 
—we are simply giving you the sort 
of advice which we believe will profit 
you. Prompt shipments assured. 


McELWAIN-BARTON 
SHOE COMPANY | 


Kansas City, Missouri 
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“M-C. Mckays. 


| MODISH—SERVICEABLE— DEPENDABLE ; 


MADE OF QUALITY STANDARDS THAT SATISFY 





—S 





7 ae have good salable 
shoes to show your trade if 
you buy M. C. McKays. 
You will have shoes whose appear- 
ance, fitting quality and wear will 
please. You will have wide op- 
portunity for increasing your busi- 
ness and adding to net receipts. 
Distinctively different than ordi- 
nary McKays, they are a delight to 
femininity. 


—_— SEE a —. 
I 
iy Jw an 
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MITCHELL- CAUNT CO. 


FACTORIES - LYNN, MASS. BOSTON OFFICE+72 LINCOLN ST. 


pa Made in (gnn= 


— 
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Welk Croft 


REFINEMENT! 


Are you following the trend of the times? 

With higher costs your customers are demanding a more refined shoe. 
Walkcroft shoes have the refinement of the higher grades, and their prices are 
adjusted to meet the present day demand of the average woman. 


Let us prove it. A post card will bring you a sample. 


nce BANCROFT WALKER COMPANY ‘zoxorce 


13 Wormwood Street 
RICE BUILDING 


BOSTON, MASS. MAKERS OF SMART SHOES FOR WOMEN 


““Walk-Croft” prices and styles are especially interesting to large dealers and department store buyers. Sold unbranded if desired. 
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TREADS AND MATS. 


Are inexpensive because they cover the floor only 
at those points where workers stand. 


They save money for employers because they pro- 
tect workers from the dampness and ill health arising 
from cold concrete floors. 


Moisture proof and resilient, their use results in 
fewer days lost on account of illness. Their sure foot- 
ing and springiness lessen fatigue and make for 
more and better output. 


They are made of tempered Asphalt compound sand- 
wiched between layers of saturated wool felt, surfaced 
with long wearing material, and bound at the edges 
with metal strips. 


They pay for themselves in illness prevented, and 
in increased energy and contentment of the worker. 


Made in sizes from two feet square up. Write for 
particulars. Protect your profits. 


THE PHILIP CAREY CO. 


511-531 Wayne Avenue 
LOCKLAND, CINCINNATI, OHIO 









METAL BINDING ————____—____-», 
WOOL FELT — F 
ASPHALT 


WEARING 
SURFACE 
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aaa you are ordering your 
rubber heeled shoes, why 
not take an extra precaution for 
which your customers will thank 
you—specify 


cATS PAW 


CUSHION 
RUBBER HEELS 





We have taught the world that CAT’S 
PAW HEELS do not slip, and are, 
moreover, made to give the best all 
around service. 


eR Ps 
& . "ey, 


= 
We Pash a. 


SHION —— 





Foster Rubber Co., Boston, Mass. 
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“the warrant of value 
that makes you sure” 


TYLES for Spring are in the 


hands of our salesmen. 


New Fall Boots are now ready for 
shipment from stock. 








Complete catalog sent on request. 


Williams Clark & Co. 


Lynn, Mass. 


Makers of Goodyear Welts exclusively 
for the Better Retail Trade 


CUUURCOUOQRORUQECOROGUOQCUUUCRRUCROUCCRUUECORERQRUROGGEOCINQUGRRGOGRERGS 
ven ’ ' CORCHEGHUOOECUURCERURECORGORORERERCCHOUOOURQGHOUEGGCEOUSORES 


HOOUUOUEEUCOUOOEUOOOOUEOOUCOEEOUUGUEEOOOOOOOCOOOOOOOUCOOREOOOOUOUSUOOOEECLOOOGHOOUOOEEEOOOUNSUDOUSEOOOOGOAUGOOUSSUOOOOOSEUOUOOSEEUOUSN SUGUGOSSHEUOOONNOOOOOROOOOOSSEOOOOSEOOOUEOUOUOOENNOOROUEEOOOEEENOOOAEONEE 
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We Guarantee 
Neolin Soles 


Because—Neither you, nor we, have ever seriously challenged 
the wearing quality of Neolin Soles since a pair of shoes, 
so bottomed, was first put on the market four years ago. 


Because—A method of application has been sought and 
found by us, with the co-operation of the shoe manu- 
facturers, which makes the Neolin Sole absolutely 
trouble-proof. 


Because—We are convinced that both the Neolin Sole and 
this standard method of application, which already has 
been adopted by more than one hundred of the leading 
shoe manufacturers, are right. And these manufacturers 


agree with us. 


* * * 


Retailers will find that the winter and spring 
lines of Neolin-soled shoes backed by this 
guarantee, will be very attractive merchandise. 


Goodyear Wingfoot Heels 


= oe © If you are not fully acquainted with the new 
pegenesflingss er ip A guarantee plan on Neolin Soles, send for our 

are guaranteed—to outlast ; aw P P 

all other heels, rubber or booklet, which explains in detail how the retailer 

leather. And they’re so de- makes the adjustment direct—Goodyear paying 

pendable that only one pair all the bills. 

in 352,000 is returned for 

adjustment. The Goodyear Tire & Rubber Company,Akron 


Neolin Soles 


Trade Mark Reg. U. S. Pat. Off. 
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The Last that makes the Perfect Shoe 


Thousands of measurements and years of tests were 
required to perfect the Brown Shaping Lasts. 

These lasts are scientifically designed to keep the 26 pliable 
bones and their corresponding nerves, muscles and tendons 
in proper place during the formative years—that the feet may 
develop perfectly. 

Buster Brown Shoes are the only shoes made upon these 
perfect lasts. They keep the feet shapely and make them sturdy. 
Made from dependable leathers, by skilled shoemakers, Buster 
Brown Shoes are perfect shoes —for service and for appearance. 


Buster Brown Shoes are sold by good stores everywhere — 
in various leathers and different patterns—button, lace and 
blucher—at $4, $5, $6 and up, according to size and style, 

The vital story of the Brown Shaping Lasts is told in 
“Training the Growing Feet”, a book every parent should 
read. Mailed free, upon request. Write for it today. 


Brown Shoe Company 


Manufacturers of White House Shoes for Men, 
Maxine Shoes for Women, Buster Brown Shoes 
for Boys and Girls, and Blue Ribbon Service Shoes 


St. Louis, U.S.A. 


For Boys 


BUSTER 
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This striking full page advertisement will appear in the Saturday Evening Post of September 20. It is one of a series that 
is creating public confidence in Buster Brown Shoes and building good will for the merchants who are pushing theic sale. 
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There is an abundance of distinct- 
iveness in our models and yet the 
style treatment is handled so con- 
servatively that the element of risk 


is virtually eliminated — 


If you want a line of women’s shoes 
possessing style, coupled with 
splendid fitting and wearing quali- 
ties—then you want our line. 


Salesmen are ready to show you— 
Ask for a copy of our catalog— 


Shoes In Stock 


THE HOLTERS COMPANY 
CINCINNATI 








t 
i 
' 
; 


Many ofthe patterns shownin 


"HOLTERSHOES” 


for Spring are the exclusive crea- 
tions of our own. designers — 





















“We have met the enemy and they 


‘are ours.” : 
— Commodore Perry 


Battle of Lake Erie 
Sept. 10-1613 


Ballik 
“WE have met the enemy and they are ours,”’ is the 
phrase made famous by the illustrious Commo- 

dore Perry. 

In like manner Billiken Shoes have met the evils of 
cramped and distorted feet, and have eliminated them. 
For many years the tender feet of g ing kiddies suffered va- 
rious t bl d b ientific and isshap shoes. 
The efforts of the most skillful shoemakers were concentrated 


on the development of a perfect shoe, and the Billiken is the 
* 











answer. 


Buy Billikens and the children’s shoe trade is yours 


MSElroySloan 


Saint Louis 





102 











BOOT AND SHOE RECORDER : Sept. 6, 1919 








RTT Ll VAT | ol 
jal | ! 
< ( ed) | itt 





ALLY around this Emblem of “Profits and Prosperity,” this symbol of “CLASS” 


and Progressiveness in Shoe Retailing— 


On shoe boxes it means what “TIFFANY” means on jewel cases— 


On the shoes, themselves, it means— 


Exclusiveness— 
Advance Styles— 
Distinctiveness— 
Individuality— 
Supreme Quality— 
Maximum wear— 
Blissful comfort. 


To the Dealer it means— 


More sales— 

More margin— 

Quicker turnover— 

Bigger value— 

Greater customer satisfaction— 
More stability. 


What more—Aye! What more could a shoe 
offer—or what more incentive would a dealer 
require to stock this, the greatest novelty line 
in all Shoe-dom— 





No. 566. Patent Colt Royce Pump. Hand Turned. 


| Full Breasted Wood Louis Heel. 











Spring and Summer, 1920 





The Wise, Shaw & Feder Co. 


Cincinnati 
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“The 


CINCINNATI 
SHOE FAIR 


JANUARY 
8-9-10 -~1920 
HOTEL SINTON 


Mddresr 
FRANK J. WEBER 2 
catego OHIO. 
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“The hish cost of 


doing business” 


Your problem: every 
shoeman’s problem--- 


How are you going 
to solve it? 


You have two alternatives— 


—Put a lot more money into your business and take out a smaller 


percentage on your investment; 


—Or, improve your buying and selling methods so that you can 


continue to operate on a minimum amount of capital. 


The second is certainly the more attractive proposition, provided, of 
course, that you can get the merchandise and the buying and selling plan 


to make it work. 
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No one set of rules, no hard and fast method will fit every man’s business. 
Remember, cabbage cured the blacksmith and killed the carpenter. 


But there is one fundamental principle that will help every shoe retailer 
solve the problem of the high cost of doing business. 


How Red Cross Shoe Accredited Agencies have used this principle with 
great success will be the subject of a series of articles published in this 
periodical during the next few months. We urge you to follow this series, 
believing that they will be helpful to you in working out your own indi- 


vidual problem. 


The Krohn-Fechheimer Company 
727 Dandridge Street Cincinnati, Ohio 
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mia, Your Guarantee of 
seg sae ta — ‘for Shoe Satisfaction. 


men and guarantees their 

superiority. It insures your getting shoes that are pre-eminent in 
quality—shoes that embody features of SERVICE, COMFORT, 
WATER-PROOFNESS and APPEARANCE. 


No. 1225 





Brown Domestic Veal Goodyear Welt Same construction as No. 1225 with 
Blucher. Heavy oak first quality out plain toe. No. 1230, same with double 
sole with natural bottom finish. Chrome wing tip. 


liner. Grain leather insole. 


ner IN STOCK atways az 


for 


Catalog ALWAYS IN DEMAND Samples 
GRAHAM-BUMGARNER COMPANY 


“Dioneer Shoe Manufacturers” 
PARKERSBURG - - WEST VIRGINIA 
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FACTORY BOSTON OFFICE 
ABINGTON, MASS. / 10 HIGH STREET 
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THENORMANSHOE 


METROPOLITAN STYLES FOR MEN 
No. 2210 
Mahogany Veal 
eague Las e 
pacar ™ one HIS is one of the new 


styles you will see in 

the Norman line of 
Men’s Fine Dress Welts this 
season. ‘There has been a 
number of new features 
added to this large selection 
of high grade shoes which 
will interest you when you 
see them. 





Made by 


NOYES-NORMAN SHOE CO. 


No. 2210 ST. JOSEPH, MO. 


Mahogany Veal Bal; single sole, heavy grain in- , ae 
sole, leather counter, League last, AA to D. 5-11. Chicago Office: Room 306 Lees Building 
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Cardinal Points of 
CAdvertisin 


1.Seeing 2. Reading 
3.Understanding 4:Believing” 
how Card Advertising reaches every point 


For only $4.00 (Jess than the cost of a single issue newspaper 
advertisement ) we can place I6 seasonable,, business-getting~ 
show cards in your windows that will work 24 hours aday 
every day of the month.. WRITE NOW for particulars 
about this most modern~most direct~most economical and 





most productive advertising service ever originated — 


STANDARD SHOWCARD SERVICE hc 


i ps-£_ 56.W.Washington St., Chicago, Illinois 
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| The Supreme Shoe Values 
/ on the Market Today 


IN STOCK 


: No. 4084 : 
Combination ‘ 
: Button 
, sett No. 4086 | 
Goodyeui Welt. Flea. Combination =—s f 
i ble Oak ‘Soles. Louis Lace 


Heel. A; B, C and D 


i! widths. Sizes 3 to 8. Genuine Gray Kid Top. 


Long Black Kid Vamp. 
Goodyear Welt. Flexible 
Oak Soles. Louis Heel. i 
A, B and C widths. 
Sizes 3 to 8. 


5 PRICE 


ae 


PRICE 


a ge: 





i IN STOCK 


" These are without question the best value in quality 
boots. Real snappy, stylish shoes—at prices far less 
than obtainable elsewhere. Comparison will convince 
you that you will SAVE REAL MONEY by buying 
these two numbers NOW. 











: Full Stock on Hand—Order Today 


FIAMTON SHOE (COMPANY 
26 S. Wells St., .°. «.. Chicago, Til. 
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Lundin Shoes 


Are Correct in Style 


In our complete line 
of Dress Welts, there 
are many designs of 
good taste — with 
just enough origi- 
nality to lift them 
out of the common- 
place. 


Add to this, excel- 
lent workmanship, 
materials of unusual 
merit, and you have 
true shoe superiority 


The LUNDIN Shoe 
is right all through 


LUND-MAULDIN Co. 


MANUFACTURERS 


St. Louis U.S. A. 
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The Shoes You Need 


ON THE FLOOR 


READY TO SHIP 


NOW 


No. 1530. All Genuine Vici 
Kid, 9 inch, lace, Flexible 
McKay. Imit. Tip. Thin 
leather Louis Heel. AA, A, 
B, C. $6.50 















No. 1531. Same except in 
plain tip. 


No. 2472. Women’s Patent 


Leather Louis Heel, Welt. 
AA, A, B, C, D. $6.50 


No. 2466. Same except in 
_lace. AA, A,B,C. $5.75 





NOVELTY SHOE COMPANY 


32 S. WELLS STREET (Novelty Shoe Bldg.), CHICAGO 
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“Display Equipment 


for 


Footwear 


This is the name of] énew, pro- 
fusely illustrated Catalog 
printed for shoe merchants. 
It contains 72 pages of designs, 
suggestions and shoe window 
trim ideas. 

The display illustrated above 
is only one of many trims shown 
in book. Many other unique 
creations possible. You can 
obtain all the desirable finishes 
to harmonize perfectly with all 
styles and colorings. 
Write us today for a copy of the 
Catalog. Also ask us for sug- 
gestions for your windows. 


Curtis-Leger 
Fixture Co. 


226 W. Jackson Blvd. 
Chicago - U.S.A. 











Louis XVI Shoe Stand. 
Oval Tops with cane 
center. Tilts to any 
angle desired. Orna- 
mental and graceful 
design. 
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B707—Patent vamp, fine Mat top, 8}4-inch 
button, Smoke Pearl buttons, light 
Goodyear welt, close fine edge, 19/8 
leather ‘“‘Ritz’’ heel, AA toC....... $7.50 

B705—Lace as above, AA toC............ $7.00 

HIGH GRADE SHOES FOR WOMEN 


Write for Catalog 


G. E. LIPPMAN SHOE CO. 


1627 Washington Ave. St. Louis, Mo. 




















meee 















HOTEL 


Continental 


Broadway & 41st St., N. Y. 






Center of New York’s 
Activities 


300 OUTSIDE ROOMS 


Each with Private Bath, 
EUROPEAN PLAN 













5 minutes from P. R. R. and N. Y. Central 
Terminals. Within access to principal 
stores and surrounded by Leading Pheaters. 


HENRY S. DUNCAN 


Managing Director 
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Ni. 


Dark Brown, I ee or Black Elk 
Extra Weight Chrome Soles 











TRED-LITE 
STEPPERS 


The present-day children’s shoe—guaranteed to withstand the ~ 
wear and tear that every active child gives it. 

A guarantee slip goes with every pair. TRED-LITE STEPPERS 
will win and hold the big children’s trade for every merchant. 
The TRED-LITE line includes guaranteed shoes in ali styles for 

boys and girls. 


See, our samples. 
RE-ORDERS. 


Send for latest flyer, which shows complete line. 


95 per cent of our sample orders bring back 


BUY NOW—AT THESE PRICES: 





Dark Brown Button 


Black Button 


793—5-8, spring heel.......... $2.20 805—5-8, spring heel 

794—814-11, spring heel. . 2.45 806—814-11, spring heel....... 2.45 

795—11)4-2, medium heel...... 2.75 807—1114-2, medium heel...... 2.75 
Dark Brown Blucher Black Blucher 

796—5-8....................-:$2.20 808—5-8.. . $2.20 

797—8Y-1l.................. 2.45 809—814- -11.. . 2.45 

798—114-2.................. 2.75 810—11%-2. 2.75 


COMPLETE STOCK READY 
Your Order Will be Shipped IMMEDIATELY 


HENRY KLEINE & COMPANY 


208 W. Lake Street 
Chicago 
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The Stage Is Set | 



















HE new Keds line is worth waiting 
for, because — 


It represents the most complete line of 
Fabric Footwear manufactured. 


It is the most widely advertised line of 
Fabric Footwear. 


It is the best consumer-known line of 
Fabric Footwear on the market. 


Thousands of salesmen started September Ist to show 1920 
Keds. Wait before you order—see how we have prepared to 
take care of your needs in what is going to be the biggest Fabric 


Footwear season. 
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BOOTS AND SHOES 


Opening of the Fall and Winter 
Season 


The opening of the Fall month is the 
beginning of the rubber-selling season. 
While there may be a desultory sale of 
rubbers during the entire year, the 
Summer sales range from a small per- 
centage to nothing at all. But Septem- 
ber, uncertain as it may be, usually 
develops more or less cold, drizzly, 
stormy weather, resulting in sloppy 
city streets and mud, mud, mud on 
country roads and damp wet grass in 
the fields. No one, not even the weather 
prognosticators who are paid by the 
Government to do so, can tell how this 
month just entered into will pan out 
meteorologically, but it is a safe bet 
that the shoe merchant who has his 
rubber stock well sorted out will not be 
sorry he is prepared for the possible— 
yes, the probable demand. 

The manufacturers are busy. That 
they have excess of orders over capacity 
is evidenced by the advertisements in 
the want columns soliciting workers to 
learn to make rubber footwear. De- 
liveries are going forward as fast as the 
railroads are willing to carry the goods. 
In some sections both express and rail- 
roads are refusing to accept goods be- 
cause of strikes of employes, but, as a 
rule, the September First deliveries are 
well under way. Jobbers have well- 
assorted stocks and are shipping out 
rubbers right along. Retailers who are 
just now paying most attention to Fall 
openings in the leather shoe business 
may well give some share to rubbers 
with profit. 


TENNIS LINES 


The New Price Liste Show poms 
Surprises 


The matter of paramount importance 
in the tennis business is the issuance of 
the new tennis price-lists, which, prompt 
to schedule, arrived in Portland, Maine, 
and Portland, Oregon, and all. the im- 
portant cities between, on September 
First, and so great was the interest and 
curiosity in many establishments that 









The Rubb er Realm 
ekly Market Review of Rubber 
Footwear, Supplies and Prices 
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the fact that that date was a holiday 
this year did not prevent some people in 
the trade from visiting their business 
places to examine the lists in the morn- 
ing’s mail. The exactitude of the 
United States Rubber Company in 
planning a simultaneous receipt of 
these price lists in every part of the 
country is worthy of comment. The 
subject of tennis prices is considered of 
such importance as to warrant a special 
article, and ample space is given to it 
elsewhere in this number. 


CRUDE RUBBER 


Light Buying and Sterling Exchange 
Affect the Market 


The crude rubber market is fairly 
steady, with fluctuations in prices ex- 
tremely moderate, and mostly the 
results of transactions between dealers, 
though consumers have shown some- 
what more interest in the market 
within the last week or two. Buyers 
for manufacturers are bearing the 
market as far as possible. A dis- 
turbing element is the decline in ster- 
ling exchange, which has had the un- 
expected effect. of advancing Singapore 
prices, and this has almost entirely 
stopped the business of forward buying. 
In spot rubber the present stock is 
quite a heavy percentage above normal 
as far as plantations is concerned, 
though not so much so in other kinds. 

Brazilian varieties are not in exces- 
sive supply, though demand is not 
active, and prices stationary. Centrals 
and Mexicans are scarce, with little 
prospect of more arrivals in the near 
future unless prices improve. It is 
claimed that these rubbers cannot be 
produced and landed here at less than 
35c a pound besides freight and com- 


mission and as a consequence very little - 


is being forwarded, and producers will 
not tap the trees unless prices in this 
and European markets advance to 
allow a reasonable profit, a condition 
not likely to happen in the near future. 
Figures are given for guayule, but only 
moderate amounts are in stock here, and 
imports reduced almost to zero. 
We quote spot prices: 
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reerbyaace 


First latex pale crepe...... 
Smoked sheets............ 44 


Brown crepe.......... 38% 
Upriver fine para......... 54% 
Islands fine............... 48 
Upriver coarse.... ; 31% 
Islands coarse............ 21 
Caucho ball upper........ 31 
Caucho ball lower......... .29 
Cammste 225 62..... ..214%@.22 
Centrals and Mexicans... .35 @.39 
Guayule (20% wisletuire) .. bed .25 
Guayule washed and dried 35 


SCRAP RUBBER 


Prices Nominal in Absence of Sizable 
Demand 


Very little change is noted in the 
scrap rubber market since last report. 
Those who predicted an improvement 
with the opening of the autumnal 
month have not yet seen their expecta- 
tions realized, but they are still opti- 
mistic. A general survey of the situa- 
tion, however, hardly seems to justify 
such opinions. The first heavy storm 
of the season brings out the left-over 
last Winter rubbers, which as rule are 
found to be faulty and leaky, and thus 
the season for heavier supply of scrap 
rubbers begins at that time. Collectors 
have been holding stocks for higher 
prices. Dealers have larger supplies 
on hand than they care to carry and 
with large stocks and probability of in- 
creasing supply, coupled with the 
moderate demands of _reclaimers, 
there seems to be but slight chance for 
higher prices. 

Therefore, taken as a whole, there is 
little life in the trade and prices given 
are the same as last week, and are 
to a certain extent nominal. They 
are as follows: 

Scrap boots and shoes: $7.10 to $7.20 
in Boston; $7.00 to $7.10 in New York; 
$6.95 to $7.05 in Philadelphia, and 
$6.90 to $7.00 in Chicago. 

Trimmed arctics: $5.25 to $5.75 in 
Boston; $5.00 to $5.50 in other markets. 

Untrimmed arctics: $4.50 to $4.75 
in Boston; $4.25 to $4.75 in other 


. markets. 
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H. H. " . = lt AN \\\ \\\ 
Freeland — , 


Established 1896 
MANUFACTURER 


for the retail trade 


INFANTS’ 
Snappy Flexible 
TURNS 


Top Grade Soft Soles 
Rochester, N. Y. 


SiiteececsssesFeee 





















_ = Maker of 






























F. S. Elam Shoe Co., Quality Soft Soles and First-Step 
Mob Only Infants’ Moccasins ge oe 
Infants’ First-Step Shoes Finer Grades Only A.HLMARTINCO 





Rochester, N. Y. 


= ——— Always a Year 


Rochester, N. Y. - Makers | 


For Real Soft 
Sole Shoes 










































investment. 





| 

! 

go to | 

y e | i 

| George J. Wilson | \ | 

\ Inc. | = 

\E Builders of Infants’ ; i | 

TILL, TO-MORROW 2) Footwear Levinson Shoe Mfg. Co., inc- | 

the orders you ought to [ee The House Without | Children’s Turns and Welts /#if 

ich place to-day == Competition for Jobbers Exclusively /}}F 
igher prices are comi = Largest Children’s Shoe 

Infants’ shoes ae te 1 ROCHESTER, N. Y. |} Paresey in N.Y. State \ 

Rochester area gilt-edge [f | | | ROCHESTER, N. Y. ) | 

ih 














HOME-OF-INFANTS-FINE-SHOE 
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NO. 512 
CHERRY 
CALF 
VARSITY 
BAL | 
IN STOCK 


New extreme 
narrow toe 


SECTS eee 











‘“Dart’’ Last 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building CHICAGO: 1415 Great Northern Building 
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Sterling 
Americans 


Born AugI7.1786- Died Mar.6,1836 
Mighty Hunter & Politician 


This was the favorite maxim of David Crockett, Sterling American 
frontiersman and hunter. He killed ten grizzly bears in one season 
and when he was sent to Congress the shaft of his native wit was as 
sure of the mark’as his bullets. A man of little book learning, but great 
natural shrewdness and ability, he beeame a national character widely 
known and esteemed. 
_ IN OUR BUSINESS WE FIRST MAKE SURE THAT EVERY SQUARE INCH OF 
STERLING PATENT COLT AND STERLING PATENT KID IS RIGHT. CARE- 
FUL SELECTION OF SKINS, SUCCESSFUL EXPERIENCE AND py METHODS 
OF TANNING MAKE THIS CERTAIN. MANUFACTURERS AND RETAILERS 
OF SHOES WHO EMPLOY THESE FAMOUS SHINY LEATHERS GO- AHEAD 
WITH CONFIDENCE IN THEIR SUPERIOR BEAUTY, DURABILITY AND UNI- 
FORM QUALITY. 


Sterliig Golt Sterliig Kid 


BRISTOL PATENT LEATHER COMPANY BOSTON, MASSACHUSETTS 
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‘Be Sure You Are Right, Then Go Ahead” 
Een 
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EVERY DESIRABLE FALL STYLE 


HERE FOR IMMEDIATE 


488—Mouse Kid, 9’’ Lace, Covered 
am Heel, Flexible, ee 


weer eeer seer se eeee 
see eeee 


elt, A- 
202—Battleshi Gray, 9’ Lace, ta 
Louis Heel, McKay, saab 





Style 488 


462—Black Kid, 81%” toa. Tip, 
Military ‘Heel, Welt, A- 


$6.50 
460—Same with 14-8 Cuban be 


Pe ee 


Welt, A-D 
ee: Kid, 844” Lace, Im. Tip. 


eel, McKay, A-D.$6.25 
420—Black Kid, 814” Lace, Im. Tip, 
— Top, Mil. Heel, McK. 


$ 
s72—Mehogany Calf, Lace, Im. 
Tip, Mil. Heel, McKay, Fo 
00 


$ 
sated gy, J Side Lace, Im. Tip, 
Mil. Heel, McKay, oe 
$5.00 











ORDER 'NOW! 


All shoes listed are 


IN-STOCK 











Style 462 


Send for illustrated Price, List * 





READY 
DELIVERY 


487—Mouse Kid, Button Rig Dy 

Covered Louis 2 
Flexible, McKay, A-D. 99.00 

485—Patent Button (Milo), Dull 

Top, Lea. Louis Heel, Flexi- 

ble, McKay, A-D...... $6.00 

486— Patent ae (Milo), Mouse 

Lea. Louis Heel, 

Flexible. McKay, A-D. $7.50 

32—Patent Button, Dull Top, Pl. 

Toe, Lea. Louis Hi — me 


B-D.. ; 
Similar Styles in Lace 





Style 467 


467—Havana Brown Kid, 9” Lace, 
Lea. Louis Heel, Welt, A-D 


$7.50 
470—Havana Brown Kid, 9” Lace, 
Lea. Louis Heel, were 


$7. 
*415—Havana Brown Kid, 9” Lace, 


pa ee Buck Top, McKay, 
A-D.. . $7.00 


479—Black Kid, 9” Lace, Lea. Louis 
Heel, McKay, A-D....$6.25 
421—Black Kid, 9” Lace, Dull Top, 
i Louis Heel, McKay, 
A-D . $5.75 
Similar Styles ‘with Military Heels 


The Boardman Shoe Company 


93444949494 9149549549K $4949 KO 1X42 $A OO OO OOO ROO OOO OOD 


564 Atlantic Avenue 
BOSTON, MASS. 


ng a > oe ee oS oS oS o> oe aw 
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FORD’S 
SHOES 


Epitome of 
Vogue ... 


_and Value 


“Rochester Made” 
Assures quality 


Factories at 


Rochester, N. Y. 


New York Office—127 Duane St. 
E. H. Talbot Jack Galway 


CVhord &Co. 


ROCHESTER NY 
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A GREAT COMPLIMENT 


FROM ONE MAN TO ANOTHER 
























[OCTETS TOTO PRO UN EO 







=| DIAMOND POINTERS 

= That’s what we call real business confidence; that’s what | 
= Wilmington, Del. makes things more pleasant in these troublesome times. | 
= Diamond Shoe Co., But frankly it stands to reason that just such good deeds 

E Gentlemen: played their part in giving us such staunch friends. Now 

= 0. K. the above price increases. we are better qualified than ever to treat the customer = 
= We have been dealing with you for tbe ia F 4 bl = 
: ‘ssaitianiaates aidaeaeitied right. ensive experience and greater resources enable 5 
= the Diamond Shoe Co. prices as per savings and service approached by few and surpassed by | 










market, fair and just. none. 






So in future whatever change there 
may be in prices, send the goods, as 





We are blowing our horn because it is not customary for 











OO 


we know you will be square to us anyone else to do it for us. They'say we’ ve made the most 
| | an conry any. 2 rapid progress of any house in the industry. 
Truly yours, | 
JOHN B. FORMAN. A half hour’s talk to our salesman plus an inspection of our | 





line will tell the story better than we can do it from this 








great distance. Shall we have him call? 






SAVE THE DAY 






The consensus of opinion among the salesmen 









WITH 
| VEAL CALF designated this season’s line as 100 per cent better 
This particular leather has than past performances. ‘We guarantee to show 
been developed by our own you how to meet rising prices successfully. We 
_ tanning process to take will also guarantee to supply shoes you can sell 
tee piace to your trade quickly. 






calf. Ask to see it. 

















Factory capacity output, 7500 pairs a day. Built up in 
short period of seven years. 
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THE SHOE ABOVE ‘THE MARE 
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The Selling Punch 


The Union Stamp on your footwear gives an additional force to 
your selling talk which is invaluable to yourself and your salesmen. 


The stamp of the Boot and Shoe Workers’ Union is essential on the 
footwear you sell to Union men and their families. 


The stamp of the Boot and Shoe Workers’ Union is an additional 
argument to the general customer, of the value to him of a shoe made 
by well paid skillful craftsmen, whose workmanship ig second to none. 


Do not fail to insist on Union Stamp footwear for the coming season, 
and ask the salesmen to show them before making fresh purchases. 


Boot and Shoe 


Workers’ Union 


Affiliated with the American Federation of Labor 


246 Summer Street - Boston, Mass. 


COLLIS LOVELY - - General President 
CHARLES L. BAINE - - Gen’! Sec’y-Treas. 























See a 

















we 
~ fits a a 
MILWAUKEE MILWAUKEE 


















eing combination in both last and pattem, ‘‘Foot-Fitters’”| 


hug the foot all over without binding or pinching. They fit even the| 


hardest-to-fit-feet as they provide for even the slightest changes at Heel Seat, Toe, | 
Ball or Arch! Guaranteed’ immediate delivery AA to EE—5 to 12 (sizes and half-) 
sizes) at as = net 30 days! | 


Edmonds 
Shoe Company 


Mitweatukee Wisconsin . 
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—@a WANTS THE 19 


HE Milwaukee Auditorium, an ornate structure which cost 

$1,500,000, is the finest convention and exhibition hall in the 
world. Covering an entire block in the heart of the city and within 
walking distance of all the leading hotels, it comprises seven separate 
auditoriums under one roof, the smallest seating 300 and the larg- 
est 10,000. Machinery Hall, in the same Building, affords 46,000 
square feet of floor space for shoe exhibit purposes. 
This structure will enable the National Shoe Re- 
tailers’ Association to stage all of its meetings un- 
der one roof, on one floor, and at the same time 
house the exhibits of manufacturers and tanners. 


MILWAUKEE SHOE SALES ASSOCIATION 


F. MAYER BOOT AND SHOE CO. 
NUNN, BUSH & WELDON SHOE CO. 
OGDEN SHOE CO. 

PFISTER & VOGEL LEATHER CO. 
ALBERT H. WEINBRENNER CO. 
WEYENBERG SHOE MFG. CO. 
ALBERT TROSTEL & SONS COMPANY 
BRADLEY & METCALF CO. 
EDMONDS SHOE Co. 

HARSH & CHAPLINE SHOE CO. 




























Albert H. Weinbrenner Co. 
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Harsh & Chapline Shoe Go. 


MILWAUKEE,U.S.A. 


The tremendous resources of the Harsh & Chapline Shoe 
Co. enable a daily production exceeding 4,000 pairs of high 
grade work shoes for farmers, mechanics and laborers. 
Concentrating exclusively on high grade work shoes for 
men and boys, the Harsh & Chapline Shoe Co. are thus in a 
position to manufacture a quality product of unusual 
character. ' 
All the upper leather used in the construction of “‘LION 
BRAND”’ Shoes is tanned in the Harsh & Chapline Shoe 
Co. tannery, which adjoins their shoe factory. 

The many exceptional qualities of ‘LION BRAND”’ Shoes 
merit thorough investigation by the trade. 
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Where Quality 
Is Ever 
the Watchword 


The above plant in which K-Z children’s shoes are manufactured ‘exclusively, pos- 
sesses unequalled facilities for producing sound, sturdy, strictly high grade children’s 
shoes made to sell at popular prices. 


A children’s business must be established on good quality. No other factor can 
help you build up a successful children’s shoe department. The K-Z line has en- 
abled hundreds of merchants to make profits and 
friends from the sale of children’s shoes. 
















No matter to what trade the merchant caters, he 
can satisfy everybody’s wants in this complete, ex- 
clusive high grade line. 


Samples and prices will be sent to merchants on 
request. 


The Kalt-Zimmers Mfg. Co. 





No. 2034 
Child’s Patent Colt, Mat Kid Top, 


: < pheobs ett 
Goodyear Welt, Skuffer, Tredshure Mil uk W. 
Last, No. 16. Sizes 5 to 8; 8% to ll wa ee, 1s. 








Fall and Winter 
| Styles 
P & V COLORED CALF 
Velours Lotus 


These leathers are now being shown in finished shoes 
of the latest fashion by manufacturers of men’s and 
women’s fine footwear. They are the popular colored leathers 
for Fall and Winter and combine smartness and service. 


P & V Leathers have stood the test for seventy-two 
years. They will stand the test today and add 
real merit to your line of shoes. Tell your manu- 
facturer you want P & V Leathers in your 

shoes. 


Pfister & Vogel Leather Co. 
Milwaukee, Wis. 
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STEADFAST 
SrIOLS 


FOR 


SPRING 


UR line for the coming season 
C) will represent the very latest 
creations in men’s high-class 
footwear, and should prove of inter- 
est to the largest dealers through the 
United States, also foreign trade. 


x x RR RR 


Our salesmen will leave for their 
territories about September first and 
hope to see the trade in ample time. 
HERE EX 
Our slogan is: ‘“Men’s high-class 
shoes with character made in old 
Virginia, by Smith Briscoe Shoe 
Company.” 
x x HR MR XH 
Remember it is not what you pay 
but what you get that counts. A 


wire or letter requesting salesman to 
call will have quick attention. 


i Se Shoe Go fac. 


Makers 
LP 


Good Shoes for /fen 


Ss _ 





00877—Men’s No. 3 Norwegian Steadfast Brogue Bal. 





1101—Men’s No. 4 Norwegian Steadfast 
Brogue Bal Oxford. 
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GREAT many merchants 
are realizing that the well 
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dressed woman of today wishes to be just 
as daintily shod in-doors as she is out-doors. 


These same merchants know that Dolge- 
ville Felt Slippers with their unusual style 
designs and unvarying quality an- 
swer the call for better in-door foot- 


wear. 


Are you prepared for the biggest felt 
slipper season ever known? 


It’s coming! 


DOLGEVILLE FELT SHOE CO. 
DOLGEVILLE, N. Y 
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$30,000 FLOOR STOCK FOR 


IMMEDIATE SHIPMENT 


LITTLE PRINCE AND PRINCESS WELTS Cay 
BLUE JAY STITCHDOWNS 7 STITCHDOWNS 
Send Your Order To-day 















Stitchdowns 


No. 300. Nature’s Last, Welt ' Mahogany Boarded Blucher Stitch- 
Patent Loner, Mat. Cabretta Top, 3-4 No. 315—Misses, C, D, E, 1144-2, 7-8 downs. 
Fox,jImt. Tip. eS | ROH e $4.75 No. 700—Children’s, 814-12, D-E 
No. 300—1134-2, C, D, E, 7-8 Heel. No. 305—Same in Mahogany Side $3.75 
Nature’s Last, 7 in. _” dapeplieiet $4.7 $5.25 No. 800—Infants’, 5-8, E....... $3.00 


WRITE FOR CATALOG 


BRAUER BROS. SHOE @. 


14%h and Pine Sts. St.Louis Mo. 








THE IMPROVED 
INVISIBLE TOP-TREE 


Sothtes wil c0 amahasine the Grol Hass of your Ful styles Hho May- 
elle Ce sapere Rey es na 

Hundreds of aap Gashan shawnee ematey amend eniene Gan 
high grade top trees. No store can afford to be without them. 
nee Soong Le peg 6 pp pte pee peg ns a lifetime. 
ae steel and cost you only $6.00 


Bend for' FREE SAMPLES and test it out. See how much more 
attractive and handsome the shoe looks when supported by Mayhew's 's 


T 
Wer will make exchange on all 1917 Top-Trees “Direct only” at a 
charge of 25c per pair when old Trees are returned. 


ORDER BY NUMBERS 


$6 99 No. 8 for open form. No.6 for closed form. Wo. 4 for men. 
=< A (t- Better Shoes in Your Window 


Detachable Rubber Heels! 





Js Means 
U-Put-On” advertising for the next six 
months includes Pictorial Review, Ladies’ MORE 
Home Journal, Good Housekeeping, Chicago 
Tribune, New York Times Rotogravure. ~ ALES 
This will mean a proses increased demand. in 
Are you prepared for it? 
Made in sone pe ay oes ya. me all Your 
sizes French an uis Heels 
at 50c. Liberal trade discounts. STORE 
Your jobber has them-if you have not Sold by 
ROBERT E. MILLER, Ino. — 
Sole Manufacturers = 4 
11-13 Broadway Direct 
NEW YORK e. 
Trade 
cone Mark JAMES N. MAYHEW CO., Inc. 


MINNEAPOLIS -. - - - MINN. 























f 
£ 
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Ee LE IMT LOS aR - 4 KA 
fom 


F C0/e OLDE TYME COMFORT 
SHOES IN STOCK 


For Your Toes’ Woes 








PE AE LORIE LOLI ALE ALIA: Path PP 
2 Bi 








No. 93 
Glazed Kid Seamless Polish, Steel 
Arch Support, 9-8 Rubber Heel, 
Heavy Turn Sole, C, 3-9; D, 244-9; 
E, 24-9. 

$5.50 


No. 173 
Glazed Kid Polish, Circular Vamp, 
Plain Toe, 12-8 Heel, C, 3-8; D, 
“ 2-9; E, 26.. 











No. 72 
Glazed Kid — A my Vamp, 
Kid Tip, Hea Turn Sole, 9-8, 
Rubber Heel, ‘C, %, E and EE, 3-9. 


$5.00 


Glazed Kid Wide ankle” Polish, 
Stock Tip, Steel Arch Su: t, Heavy 
Turn So! e, 9-8 a E E310 


LUNN & SWEET SHOE CO. 
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AT-LAST-A_ 
CANVAS DRESSING 
WILL a 








SHOE MERCHANTS—Want a white 
canvas shoe dressing that pleases the 
customer, and makes repeat sales. 


AT-LAST-A 
WHITE CANVAS DRESSING 


does just that, because— 
It absolutely will not rub off, requires no 
brushing when dry, is easiest to apply, and 
shows no streaks or sponge marks, contains no 
chemicals, and will not injure the fabric. 
also— 
It is cheapest, because it will go more 
than twice as far as any other, and soiled 
spots may be sponged off with clear water. 
his saves time, money and dressing and 
makes the shoe look better. 





‘ Price per gross, $24.00 
Write for Special Discounts 


covering quantity shipments 
Write for Samples 











Made also in Palm Beach. 
Manufactured by 


The F. W. Higgins Co. 


Aurora, IIl. 


Manufacturers of Shoe Dressings 
Leather Dyes. 
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No Matter How Much 


CHILDREN’S BUSINESS 
YOU ARE DOING 
THESE 





“The Welt Stitchdown 
that has made good.’” 


Will Enable You to Do More 


For Spring 
We Suggest 


Youngster 


Oxfords 


No Nails, No Tacks, 
Built on Footform 
Last, Smooth Tread. 


Terms—Net 30 Days 
2 per cent 10 Days 


Order a Sample Pair 
or a Sample Dozen— 


Today 
TRUITT BROS., Inc. 


Binghamton ° ° - New York 




















IN CHICAGO 


IT’S THE 


‘Morrison Hotel 


RIGHT in the heart of 
the loop—close to the 
wholesale and retail centers. 


More than 1,000 rooms, 
with bath, circulating ice 
water, and the most modern 
comforts. There are large, 
well-lighted, dustlesssample 
rooms. 





It is the Home of the 


TERRACE GARDEN 
Chicago’s Wonder Restaurant 


| Morrison Hotel 


Madison and Clark Streets 
CHICAGO 


Personal Management Harry C. Moir 


























OR 65 years our aim has been to make “Better 
Leathers” A policy adhered to continuously, 
necessarily bringing the desired results. 


CALF AND KIP 


Winnebago Black Mohawk 
Winnebago Colors Nos. 33 and 35 Osceola 
Seneca Nos. 35 and 110 Seminole Nos. 33 and 35 


Ooze Black and Colors Mat 


Kinnickinnic Mohawk 
X Kinnickinnic Osceola 
Seneca Winnebago 


Seminole 
Splits for all purposes 


FRED RUEPING LEATHER COMPANY 


FOND DU LAC, WISCONSIN 
BRANCHES 


Cincinnati Milwaukee St. Louis 
Chicago San Francisco Montreal 
Northampton, Eng. 





























WOMEN'S VENTILATED PACK-FLAT No. 298X 


We are quite sure you will agree with us when we say that every 
thoughtful buyer today is‘:looking for goods that will give the 
maximum of wear for money expended. When you call your 
customer's attention to Miller Shoe Trees you show at once your 
interest in the wear of the shoes after they are sold. 


Miller Shoe Trees keep shoes in shape, increase their life of ,use- 
fulness, and preserve their good looks. 


You know how it is— Why’ not.tell your customers? It is bene- 
ficial to the customer, and profitable to you. 


Catalog and complete information 
for the asking 


SHOE TREE DIVISION 


O.-A. MILLER TREEING MACHINE CoO. 
BROCKTON, MASS. : 
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Dr. 


Scholl’s 
Foot- 
Eazer 


‘*Eases the Feet’’ 


Millions of Pairs 
Are Sold Annually 


Do You Sell Your Share? 


If you do not, you are losing not only one of the greatest sources of 
profit to which every shoe dealer is entitled but you are overlooking 
one of the most certain and fundamental of business builders. 


- 4 Prestige More Important 
~ Than Profits 


The confidence—the standing—which the ability to really correct foot defects by the use of Dr. 
Scholl’s Appliances generates in the public is of the very utmost importance to every shoe dealer. 
Think it over yourself. If you were not a dealer, but were in the market for a pair of shoes, would 
not a store that offered foot comfort as well as shoes appeal to you more than a store that could offer 


you nothing but just shoes? 


You Get the Profits Too 


However, you do not have to be content with prestige only. The Dr. Scholl line of Appliances and 
Remedies offers, in addition, handsome profits, which, added to your shoe profits, make a very 
material difference in your year’s net income. 





THE SCHOLL MFG. CO. 


The Largest Makers of Foot Appliances in the World. 
213 W. Schiller St., Chicago. 339 Broadway, New York. 


Toronto - London 
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Swing into line with 
the new Sweet Sally 
Lunn Shoes for 
school girls. 

Ready now. 
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The Crawford Arch-Supporting Shank 


The only arch-supporting appliance in the market based on 
surgical science and knowledge of shoe-making and fitting 


It is an integral 
part of the shoe; 
is locked to the 
insole. It cannot 
abrade the skin. 
It preserves the 
shape of the shoe, 
gives support to 


the arches and 


ease to the foot. 


Don’t put a quart 
into a pint meas- 


ure. 











The Crawford Arch-Supporting Shank is an 
integral part of the shoe, not an appliance 
added to the shoe after it is made and worn. 


The finished, fash- 
ioned and fitted 
shoe is intended 
for the foot only. 
Anything added 
will cramp the 
foot, injure the 
arch and destroy 


the shoe. 


This is common 


sense. 


The shoe is for 
the foot and not 
a store house for 


appliances. 









It is fitted between the inner and outer soles of the shoe in the making and is a combination 
of science and sense. It is the answer to weak and broken arches. Ask for shoes equipped 


with it. 


United Shoe Machinery Corporation 


RNR, BEB noes sécidecees 87 Main 
Brockton, Mass........... 93 Centre 
NOR, ciceccoaed 18 South Market 
Cincinnati............ 708 Broadway 
Haverhill, Mass........... 145 


BRANCHES: 
Johnson City, N. Y....... 124 Main 
ee ea eS 306 Broad 
Marlboro, Mass......... 11 Florence 
Milwaukee............,.258 Fourth 
New Orleans........... 216 Chartres 


ree 37 Warren 
Philadelphia... ...... 221 North 13th 
Rochester, N. Y............ 130 Mill 


_ EES RAED? - 1423 Olive 
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Our Traveling Men 
Are in Their Territories 


e have sent them out with as Serviceable 

a line of shoes for Men, Women and Chil- 

dren as ever left the World’s Greatest 
Shoe Market. 


And by Service we mean several things: First, 
of course, is wearing quality, style, fit, etc., but 
in building our merchandise for the Spring of 
1920 we took many important factors into con- 
sideration and shaped a line, well balanced and 
well timed to meet the competitive selling condi- 
tions which are sure to confront the dealers the 
coming season. 

We trust the unusual effort we have made to 
give you Service in its broadest sense will appeal 
to your self interest to the extent of carefully 
a the line when our traveler makes his 
call. 


If you want to see our representative at once— 
Write us. 


CENTRAL SHOE Co. 


ST. LOUIS, USA. 


“THE NATIONS SHOE CENTER” 
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SAVE TIME!! 
INCREASE PROFITS!! 


The NATURE TREAD PAD is now accepted by a large portion of 


the trade as the simplest—most scientific easiest to fit and wear, foot 
appliance ever made. 


140 








A foot appliance that is NOT an arch support, yet develops and 
strengthens the arches and relieves and corrects all usual foot dis- 
abilities—besides enabling the wearer to walk NATURALLY and 
with grace is one that NO PROGRESSIVE SHOE DEPARTMENT 


can afford to be without. 


The NATURE TREAD PAD improves your reputation as a SHOE 
man—because amongst other advantages it prevents shoes running 
over at the heel, breaking down at the shanks, bulging at the side or | 


otherwise losing their shapeliness. 


If you have not already placed your order for NATURE TREAD 





The Nature-Tread Pad is built with a 
wedge on the inner side of the heel, 
which comfortably directs the body’s 
weight to the outer border of the 
foot and a Metatarsal Button is placed 
just back of the tread so that the first 
and fifth Metatarsal bones ride each 
side—thus establishing 
the proper weight-bear- 


TERMS: 2% TEN DAYS, 30 DAYS NET 


PADS, we urge you to do so TODAY so as to insure as prompt ship- 
ment as possible. 


The NATURE TREAD PAD is made to fit perfectly all sizes in shoes, 
pumps or oxfords from AA to EE in either English or Foot Form lasts 


as per form below: 
ALL GOODS F. 0. B. CHICAGO 






























































ing points—viz., center ; WOMEN'S 
df heel, small toe, great fits, STYLE 56. | 78 | 54 | 56 | 78 | 54 | 56 9-10 [Special 
toe joint. - Narrow Narrow | Narrow Med. | Med. | Med. | Wide | Wide | Wile ame 
Nature Tread Pad 
RS a OSS ek a Se ee ee, ee Se 
Nature Tread Pad | | | | 
Foot Form Last | | 
ae S 
67 | 8&9 | 10-11 10-11 10-11 | 1943 35 ‘al 
Narrow | Narrow | Narrow | M re Wide Wide Wide wene 
~ |Nature Tread Pad ay 9 aly ; | | i: 
English Last ~ a ee ee [ L.- | 
Nature Tread Pad  _—_f. | | | | 
Foot Form Last | 
Price A-Grade $18.00 per dozen pairs - : 
“ B-Grade 15.00 * 
Why not try two or three dozen pairs? Kindly send in orders on above form and give name of your 
jobber. 
O 
“hy, Manufactured by 
f ‘The Nature Tread Mfg. Co. 
ty. e Nature Tread Mfg. Co. 
(s) 





5 North La Salle Street 


Chicago, Illinois 
U.S. A. 
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Tl A. H. GAINES-GORDON CO., INC. | 
= Manufacturers CE Distributors = 
Main Office and Stock Reoms | 
7 141 DUANE STREET, NEW YORK CITY = 
U OUR OWN MAKE = 
— | 
U iu 
i fl 
| ; 
u No. 302—Rueping Tan Calf,  9-inch No. 304—F. B. & C. Brown — 
n Wood Heel, Overlap Dip ered Wood Heal, Overlap Dip f] 
te Imitation Straight me Imitation Straight 
7 $12.00 $13.50 = 
| | 
| | 
= IN STOCK. | tl 
u AAA-- - AA A. B Cc u 
ll 44t08 4t0o8 3t0o8 24to8 2% to8 
uv “OVER. HALF A CENTURY OF GOOD SHOE MAKING” 
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Sell your customers : shoes 


and HOSIERY 


Feature MEDALIA hose and 
make two sales at one time. 


This particular line of hosiery 
will give complete satisfaction 
—our experience with re-orders 
has proved this. 


Let us tell you how important 
hosiery is to your business. 


G. & A. WISE. picts! tors 


130 FIFTH AVF., NEW YORK 











Our 1919 Window Card 


An unusual line of 
staple Boys’ Shoes 
for the Best trade 


FEDERAL SHOE CO. 


MANUFACTURERS 


LOWELL, MASS. 
HUNAN AOQUQQQOQQQY QONOQQQOQONY UOOUOOOOOOODGOOOOOOOOOGNOOOOOOOOO 








SU) IHNUNAUUNUUUUUOLUUUGUAUARAAALUL ULLAL 


HIGH COST SHOES 
MAKE IT 
NECESSARY TO 
ELIMINATE 


Errors, Careless Buying, Guess Work, 
Inaccurate Marking 


The handy profit and price marking table 
shows you how to buy and mark goods 
accurately and save time. Tables range from 
cost of 50 cents to $10.00, showing profit 
both on cost price and selling price. . 


$1.00 Postpaid. 


AMERICAN SHOEMAKING 
PUBLISHING COMPANY 


683 Atlantic Ave., 
Boston, Mass. 
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Brockton. Why? Because of the 
snappy appearance of their Spring 
samples and their selling proposi- 
tion, for 1920, along logical and 
attractive lines to the trade. 
Drop a card for the “Crawford”’ 
man to call. 


ME 
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CHARLES A. EATON COMPANY 
BROCKTON, MASS. 


BEAM HERE AEM CLL 
PEELE EELEE BEDE EEL EEE iti: 9 aude 


| mecrerc 


P. S. Get in touch with our in stock 
department. New Catalogue just out. 


aol eve 
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IN STOCK 


These fine values are ready to 
be shipped NOW. The prices 





| “Saakeae are especially low for this class 

| R-1202—1134-2............... $8.25 of _merchandise sO we advise 

R-1201—814-1l................ 2.75 quick ordering while our com- 

| GUN METAL ROUND plete stock lasts. 

TOE ; , 

| MAHOGANY SIDE R-1212—1134-2................98.00 New Catalog, showing prices, 
McKAY 1 esheets just out. Send for it. 


R-1203—English Toe, 244-6..... $3.75 


R-12000— “ * 11%-2.... 3.25 THE STAN WEAR SHOE CO. 


| GUN METAL ; 
| R-1209—English Toe, 214-6... .$3.60 tahiti sascegromadeaemcceg 
R-1210—- “ “ 11%-2.... 3.00 19 S. WELLS ST., CHICAGO 




















SPATS-The Satisfying KIND 


WE MAKE DELIVERIES — NOT PROMISES 


Halperin made spats have that snugness of fit, that smooth 
setting look that makes them seem part of the shoe. 

All newest Fall models in finest grades—Felt and Kersey cloth. 
Colors—Castor, Taupe, Pearl Gray, Fawn, Black, & Brown. 


—— $10.00 to $30.00 per dozen—samples upon request. 


The SIMON HALPERIN CO. 
121-123-125 W. 17th St., New York, N. Y. 


Also sfacturers of ’s two ply tongue pads 














nite 


Let Us Help You With Your Window Trimming 


“AJUSTO” BOOT TOP FORMS are indisperisablé for a good window trim. They 
work all. day for busitiess making your shoes more attractive. Adjusted in your shoes 
in a‘jiffy. Simpler and handier than any form yet-devised—no springs to get out of 
order or screws to adjust. Every dealer needs them. They multiply the attractiveness 
of your windows by giving your footwear that smart, snappy, smooth, graceful appear- 
ance Place an “AJUSTO” in every shoe you display. Order enough for your windows 
today. Price only $3.00 the dozen, f. o. b. Pittsburg, KANSAS. If your jobber cannot 
supply you, order direct. : 
Model No. 2 for A and B Widths. Model No. 3 for C and D Widths 


‘U.S. SPECIALTY MFG. CO. 


DEPT. A, PITTSBURG, KANSAS 
(And remember it’s KANSAS) 
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1 3c. 


19000 cc. 


War Department 
PUBLIC AUCTION SALE OF SURPLUS LEATHER 


Under Direction of Surplus Property Division 
Office of Quartermaster General, Director of Purchase and Storage 


VALUE OVER $800,000 


AT 


ZONE SURPLUS PROPERTY OFFICE 


Army Supply Base, Boston, Mass.. 


INC IC 000 IC Ic 
Occ IC et IC IIc 


=! 
= = — oo a oe 


eee oe | 


LIKI 
IOC ee or 


ICI 
— = = = a a oes 
ae a oe hes 


IcIc 
ICC ee 


WII 3c 
| ae | ae | ae met 


STARTING 10 A. M., SEPTEMBER 18, 1919, AND CONTINUING DAILY 
THEREAFTER AT 10 A. M. UNTIL STOCK IS SOLD. 


1 16,000 lbs. Black Harness Leather Backs 50,000 sq. ft. Russet Strap Leather Bellies ' 
i 93,000 lbs. Black Harness Leather Sides 10,000 lbs. Russet Strap Leather Bellies Centers x 
" 27,000 lbs. Russet Harness Leather Backs 7,000 Ibs. Russet Shoulders and Scraps ' 
f 115,000 Ibs. Russet Bridle Leather Sides 8,000 sq. ft. Russet Bag Leather Sides iy 
: 


4,000 sq. ft. Russet Strap Leather Sides, - 5-7 oz. 62,000 sq. ft. Latigo Leather Sides 
121,000 sq. ft. Russet Strap Leather Sides, 7-8 oz. 15,000 sq. ft. Latigo Leather Backs 
80,000 sq. ft. Russet Strap Leather Sides, 9-1014 0z. 36,0001bs. Sole Leather Backs and Bends 
27,000 sq. ft. Russet Strap Leather Backs, 314 oz. 17,000 sq. ft. Smoked Elk Leather Sides 
10,000 sq. ft. Russet Strap Leather Backs, 6-7 oz. 62,000 sq. ft. Rawhide Calfskins 
228,000 sq. ft. Russet Strap Leather Backs, 7-8 oz. 67,000 sq. ft. Sheepskins (Jerkin Leather) 
38,000 sq. ft. Russet Strap Leather Backs, 9-1014 oz. 100,000 sq. ft. Shearlings 
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CONDITIONS OF SALE 


1. Bids to be made at an advance of not less than one-half . + 6. The acceptance.of the bids will be determined at the 
of one cent per pound or foot. time the offer.is made and all leather must be removed from the 
2. The highest bidder to be the purchaser, ahd ifvahy ) ernment Warehouse within thirty days. 
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. = 
dispute should arise between the bidders for any lof, it wt Nowe - 7. ~*The Government-carries no insurance and all leather ! 
decided by the Auctioneer. The Government reserves the left in the Government Warehouse after purchase will be at t 
right to reject any or all bids. the risk of the purchaser. Lt 
3. Leather will be offered by tannage. No bid will be - 
received for less than 500 pieces (unless quantity is below that 8. Terms cash f. o. b. Warehouse, Boston, Mass. t 
amount) which bid will carry an 0 — the entire tannage 9. A deposit of $1,000.00 (certified check or cash) will be ; 
U of lot offered which must bes iately exercised. { tir required before- Pecticipatingin the bidding, which deposit will : 
LF 4. etn leather will he’sold-according to marked Soothes I . . be returned =e the sale has cloged if ho award hes been made t 
LF as accepted by the Government. ee leather will be deter- to depositor. LF 
LA mined at time of delivery, maki m allowsner of one pound: .-- , “* ies LU 
# per roll for wrappings, if wfapy As ‘ene “(No claim ‘wilf be <2: + 2 20. ther can be seen and inspected ten days prior to K 
rf allowed efter removel. * 4 on enn bg Moy wlengg~ tod Officer, Zone Supply K 
f 5. Sale without recourse as to quality, grade or ‘desigria- '° * | * eins a» bX 5 eae a ee Ht 
4 tion. The Government does not guarantee the tahnage:* -*“~- “ ~*~ ~< 11. «Any further conditions will be announced at the sale. i! 
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Army Supply mmm, Boston; Mass. ~ 
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“PRETTY SHOES FOR WOMEN” 


SUCCESSFULLY DEMONSTRATED IN 


PARAGON PROCESS 
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“Betsey Colonial’ 


OUR SALESMEN WILL DEPART FOR RESPECTIVE 
TERRITORIES SEPTEMBER FIFTEENTH— 
WRITE FOR DEFINITE 
ENGAGEMENTS 


P. Sullivan and Company 


MAKERS OF 
“PRETTY SHOES FOR WOMEN” 
CINCINNATI, OHIO, U. S. A. 
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1920 STYLES 


Five Snappy New Ones 
Here 


Shown 


These new styles are among the shoes 
in the 1920 sample line of a Lynn firm 
making high grade turn shoes. 

A gypsy pattern pump of black kid 
leather. 

A six-eyelet oxford of black kid 
leather. 

An imitation button pump of patent 
leather. There are three little buttons 
on a modified colonial tongue on this 
shoe. 

A one-strap pump, with a colonial 
tongue, of patent leather. 

A plain seamless pump of patent 
leather. 


All these shoes are made over lasts’ 


with long slim toes. All have genuine 
Louis heels, slim shanks and thin edges. 


ONE WHOLESALER’S OPINION 


His Jobbing Prices on Boots Dollars 
Less Than Replacement Value 


A wholesaler of shoes, visiting Lynn 
factories last week, expressed his 
opinions thus: 

“T am closing out all my _ boots. 
My present prices on boots are from 
$1 to $2 less than manufacturers are 
quoting on new orders. I will buy no 
more boots until I form my opinion 
about the future of leather prices. I 
believe that retailers will be short of 
boots the coming Fall and Winter, and 
that they will have to pay very high 
prices for them. I am placing orders 
for low cut shoes for next Spring and 
Summer.” 


NEW WORKING AGREEMENT 


Five-Day Week and 15 Per Cent 
Increase 

Lynn Shoe Manufacturers’ Associa- 

tion has granted to Lynn shoe workers 

a 15 per cent increase in wages and a 

five-day work week, which began August 

23. They have signed an agreement 
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with Joint Council No. 1, United Shoe 
Workers of America, providing that 
there shall be no strikes, lockouts nor 
concerted cessation of labor during the 
year of the agreement. 

The new price list is satisfactory to all 
parties. It guarantees to manufac- 
turers workmanship of the highest 
grade, and a steady production of shoes. 
It will assure the prompt and accurate 
fulfillment of orders. 

The shoe workers are enthusiastic 
over the new agreement, and they are 
going to the Brooklyn convention of the 
United Shoe Workers of America with a 
purpose to present to the convention 
the Lynn plan for nation-wide approval. 
Stephen J. Walsh, secretary of the or- 
ganization, will be a candidate for its 
president. 


STYLES THAT ARE DIFFERENT 


Such Shoes as These Go from Lynn 
to Europe 


An oxford of patent leather, with a 
2-inch vamp, and an 18-8 Cuban heel. 
The sole has a heavy welted edge. 

A boot, seven inches high, with a 
patent leather vamp of two inches, and 
a black satin top, and an 18-8 Cuban 
wood heel. 

A walking boot, of hand-boarded 
Russia calf leather, with a two-inch 
vamp, and a low military heel. 

These, and other shoes like them, are 
being made in the export department of 
Lynch Shoe Company, Lynn, upon 
order from a European firm. 

Most of them are in the D and E 
widths. 


APPOINTED TO COUNCIL 


Danvers Tanner Appointed by 
President Vogel 

Fred A. Vogel, president of the Tan- 
ners’ Council of the United States, has 
appointed Walter T. Creese, treasurer 
of Creese & Cook Co., Danvers, a dele- 
gate to the Allied Council of American 
Shoe and Leather Industries. Creese & 
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Cook Co. are leading producers of fine 
calf leather. 


TANNERS EXPANDING 


Essex County Tanneries Being En- 
larged to Increase Output 

Thayer, Foss Company is building a 
two-story addition to its Paramount 
tannery in Peabody. 

Helburn, Thompson Company are to 
build an administration building at 
their Sunlight tannery in Salem. 

Chain Leather Company is building 
a three-story addition to its calfskin 
tannery in Peabody. 

J. S. Barnet & Sons are enlarging 
their tannery in Lynn. 

Thomas A. Kelley has plans for a 
large addition to his kid ieather tannery 
in Lynn. 

A. C. Lawrence Leather Company is 
enlarging its power plant in Peabody. 

Tuttle Tanning Company is remodel- 
ing a part of its tannery in Salem, so 
that it can increase its output by 300 
hides daily. 

James F. Ingraham, Jr., is building 
an addition to his sheepskin tannery. 

Conway Leather Company is build- 
ing a large addition to its tannery in 
Salem. 

LYNN NOTES 


Rapid Work on Factory 


The new factory of Donn D. Sargent 
Shoe Company is rising rapidly. The 
contractors promise that it shall be 
ready for use by November 1. The firm 
will double its output of white shoes 
with Ivory white soles. 


‘‘Bridgeo and Goller are away selling 
shoes.”” So read the notice on the door 
of the Boston office of Allen, Foster & 
Bridgeo last week. 


Thomas Corcoran, founder of the 
firm of John R. Donovan Company, 
Lynn, shoe manufacturers, died at his 
home in Lynn, August 21, age 79 years. 
He was a shoe manufacturer for 46 
years. 
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_W Womens Shoes 2 








IMMEDIATE—— 
—— DELIVERIES 


Black Kid, High and_ Low 





Heels, 9-inch Lace Boots. 
Goodyear ate ri $6.35 
Brown Kid -65 
Selected Stock. Terms 2-10 
net 

BARNETT SHOE Co. 
110-112 Summer St., Boston, Mass 








The House of Service 
Novelty Footwear 


IN STOCK 
In Narrow Widths 


VINSONHALER SHOE CO. 
1211 Washington Ave., St. Louis 











COLLINS & STAPLES 
Makers of HAND TURNED 
PUMPS 





Full Louis Heels 
Leather, Satin and 
White Cloth 


Factory,118 Phoenix Row 
Boston Office, 110 Lincoln St, HAVERHILL, MASS. 











\V WHITE SHOE NOVELTIES 


WW TURNS MKAYS 
HARTMAN r"'e) aac), COM PANY 


HAVERHILL, MASS. 











The Line of 100 Styles. 


ape MAR, of Comfort Shoes 





Lined — Men's Slippers. 


TIMSON BROS., Inc, 
Boston, Mass. 








u6 Seal een New Yorn. ” ° 
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FELT SLIPPER 











Tober-Saifer Shoe Co. 


NOVELTY BOOTS 
AND OXFORDS 


IN STOCK. Ready to Ship 
Write for Catalog 


1312 Washington Avenue,. St. Louis, Mo. 
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New ‘York City 


THE RETAIL TRADE 


Big Fall Season Anticipated—Sum- 
mer Stocks Low 

The month of August, instead of 
being dull, as is normal, showed far 
more activity for New York retail shoe 
merchants than most of them expected. 
Without exception, the retail merchants 
of the city reported business far in 
excess of last year. 
people ,began making: their Fall pur- 
chases earlier than usual at the stores 
this year, the merchants expect Septem- 
ber to usher in a heavy Fall season. 
Despite delays in deliveries, Fall stocks 
are in good assortment and unless the 
business comes on with a tremendous 
rush the merchants will be able to take 
care of it. However, they are impor- 
tuning manufacturers and jobbers to 
speed up deliveries as much as possible. 

Summer stocks are the lowest the 
retail merchants ever have experienced, 
they say. With less advertising than 
usual and fewer clearance sales, they 
have been able to dispose of most of 
their Summer goods, Although prices 
for next Spring will be higher than ever, 
say the retail merchants, they do not 
intend to carry over any of this Sum- 
mer’s stock if they can help it. 


HIGH PRICES 


Public Not Demanding 
Lower Grades 
The activities of the fair price com- 
mittee have not affected retail sales so 
far as the merchants have been able to 
The general public is showing 


General 


observe. 


no signs of demanding lower prices, and 


the purchasing of higher grade footwear 
in preference to the lower and cheaper 
grades continues unabated. As long as 
wages continue at their present level, 
most retailers say, there will be no fall- 
ing off in the retail end of the business. 

That the desire of earners of high 
wages to spend their money for what 
they formerly considered luxuries is 


responsible for high prices, is the opinion: 


of members of the fair price committee, 
according to Arthur Williams, its chair- 
man. Mr. Williams, last week, said 
that John Slater, the shoe retail mer- 
chants’ representative on the committee, 
reported that more $15 and $20 shoes 
are sold on the East Side than on Fifth 
Avenue. The committee is of the 
opinion that an increased production is 
the only solution of the high price prob- 
lem now. It is considering waging a 


campaign to urge workers to put in 
overtime on week days, if necessary, to 
increase production and so readjust the 


Although many 


present. proportions in which the supply 
is for less than the demand. 


CLERKS’ UNION 


Association Is 
Steadily 


The Retail Shoe Salesmen’s Pro- 
tective Association, the local union of 
clerks, is growing steadily under a new 
campaign to increase its membership, 
according to S. Rosenzweig, business 
manager. He says the employes of 
nearly every store on the East Side 
belong to the union and that committees 
from uptown stores are appointing 
delegations to prepare the unionization 
of these establishments. He states also 
that most of the stores where the em- 
ployes are unionized have acceded to 
the union’s demands for ten-hour shifts, 
closing at 10 P. M. on week days and 
at 3 P. M. on Sundays where stores are 
kept open on that day. In Jewish com- 
munities of the East Side, where Satur- 
day is observed as the Sabbath, many of 
the stores are open on Sunday. 

One Delancy Street store, which has 
failed to observe the 10 P. M. closing 
hour, it is said, is being picketed with 
signs reading, ““This store is unfair to 
organized labor.” 


Local Growing 


CHEAPEST SHOE $14 


In Line of Boyden Shoe Manufac- 
turing Company of Newark 


President Slavens of the Boyden Shoe 
Manufacturing Company of Newark, 
N. J., takes issue with the - National 
Shoe Retailers’ Association in its state- 
ment that shoes will retail at between 
$8 and $12 a pair. Writing to a local 
trade paper Mr. Slavens says that the 
cheapest shoe now being turned out by 
his factory costs the merchant $14 a 
pair. The concern makes only men’s 
shoes. 

Within the past year, he says, green 
calfskins have advanced from $5.75 to 
$11.20 at the slaughter houses. 

“These skins,’’ he wrote, ‘““would not 
reach their present high level if it were 
not because of their scarcity.” 


A FIFTH STORE 


Wildfeuer Bros. to Open Early This 
Month 


Wildfeuer Brothers, who began shoe 
retailing in New York 26 years ago, and 
now maintain four large stores, soon 
will open their fifth store on 18lst 
Street, in the Washington Heights sec- 
tion of the city. The new store is being 
completely remodeled and will be ready 














Sept. 6, 1919 


for occupancy early this month. A 
Regal Shoe store and a Walk-Over 
store are in proximity to the new estab- 
lishment. The neighborhood is one of 
the fastest growing in the city, however, 
and retail stores in the section are pros- 
pering. The new store will be directly 
opposite the department store of L. 
Wertheimer. 


CROWDS BREAK WINDOWS 
To Get Army Shoes at $5.50 A Pair 


Army shoes to the number of 16,646 
pairs, including 15,000 regulation 
“doughboys’ shoes’”’ and 1,646 pairs of 
plain toe shoes for officers, were dis- 
posed of in three days by the Meade 
Shoe Company, 102 Myrtle Avenue, 
Brooklyn, in one of the most spectacular 
sales ever held in the city. A price of 
$5.50 a pair, placed on them by James 
E. Meade, president of the concern, in 
an effort to reduce the cost of living to 
Brooklynites, brought out dense crowds 
of shoppers -who crashed in two front 
windows of the store in their efforts to 
make purchases. The stock, according 
to Mr. Meade, was purchased partly 
from the Government and from shoe 
manufacturers who were making up the 
shoes on Government contracts. The 
stalling of a truck with about 2,000 more 
shoes from Camp Upton prevented the 
sale from establishing a still higher 
record. 

The police were called in to preserve 
order at the sale and at times they were 
compelled to close the doors. Cus- 
tomers were limited to two pairs each 
and most of them bought that number. 
Several cases of customers calling in a 
second time and securing additional 
pairs were found. One man bought 
four pairs and several three pairs each. 
For a time it was thought militiamen 
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would havé to be called out to preserve 
order. 


Record Breaking Crowds 


According to Mr. Meade the crowd 
at times was lined up for five blocks, 
waiting to get into the store. Although 
the 12 regular clerks in the store were 
supplemented by additional salespeople, 
many of the customers were forced to 
wait on themselves. Some even tried on 
their shoes in neighboring hallways. 

Mr. Meade is contemplating holding 
another sale of Army shoes in about a 
month. He has taken up the matter 
with the city and state authorities and 
hopes to obtain one of the armories or a 
park in which to stage the selling event. 
Neighboring merchants have promised 
their aid in giving Mr. Meade additional 
clerks, wrappers and cashiers. John J. 
Slater, president of the local shoe dealers’ 
association, has requested Mr. Meade to 
tell the story of the sale at the next 
meeting of the organization. 


SHOE STORE ROBBED 


Robert Barmann Struck While 
Fitting Shoes 


Thugs posing as customers robbed 
Robert Barmann, shoe store proprietor 
of 662 Third Avenue, of $50 last week 
and locked him in his store. _ While 
Barmann was fitting a pair of shoes to 
one of the men, the other struck him on 
the head with a revolver and forced him 
to stand against the wall while the pair 
rifled the cash register. As they went 
out of the store they locked the door 
with a key taken from Mr. Barmaan’s 
pocket. It was some time before he 
could summon help. The — robbers 
escaped in an automobile and have not 
yet been located by the police. 


Philadelphia 


LABOR SUPPLY FAIR 
Philadelphia Is Industrially Stable 


Despite uncertainties and agitation, 
Philadelphia shoe manufacturers are 
fairly optimistic about the coming 
season. Perhaps it would be better to 
say that they are optimistic but careful. 
No one, of course, feels any too certain 
as to just what may happen except 
within certain broad limits. 

All things considered, the manufac- 
turing situation is not bad in Phila- 
delphia. While the labor supply is not 
as good as the manufacturers would like 
to see it, it is a good bit better than in 


some other sections. Likewise, while 
wages are high, and the possibility of 
enforced increases exists, the rates are 
not as high as they are in some other 
sections, nor is there any reason to fear 
immediate advances. In short, Phila- 
delphia is still a good labor market, not 
only for shoe making, but for all manu- 
facturing. 

In considering Philadelphia it must 
always be borne in mind that the per- 
centage of native born population is very 
high, and that a majority of working 
families own their own homes. This 
inevitably makes for greater industrial 
and business stability. 


149 


Wer To Buy 
Women’ S "Shoes 








Biuestoin bros 


WOMEN'S FINE cell IN STOCK 


173 SUMMER STREET 
BOSTON, MASS. 








BOUDOIR SLIPPERS ;*, 
Black, $1.50 
Colors, Red & Tan only, $1.60 
oes, 
To so Rives Bt. 
Haverhill, Mass. 


sofonsasseteaseocees 








PHILLIPS-CRAM CORP. 


Successors to 
NASON & PHILLIPS 
Makers of 


Women’s Turn Slippers 


276 River Street - Haverhill, Mass. 
Boston Office, 207 Essex Street 








The Westcott- 

Whitmore - 
Syracuse ™N. Y. 
SPECIALISTS IN 
Women’s Footwear 
Welts, Turns and 
McKays 











IN STOCK 





Childreris Shoes 








Tredlite Steppers 
for Boys and Girls 
GUARANTEED 
FOR 75 DAYS | 
Write for Particulars 
HenryKleine & Co. 
Chicago 











SOFT SOLES 


We make a 
ete line of Soft ‘Sole 
aby Shoes 
Send for price list. 
THE REYNOLDS SHOE 
& GLOVE CO._ 














SOFT SOLES 
A ites ar tiga the 


= leather lines 
= = 

nom $3.60 

Alsoa line of 

Pump het = ap at 

styles and colors, 1 








NU BABY S8OE CO East Lynn. Mass. 
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THOMPSON. BROS. INC 
2 saws Ay 
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Stacy Adams Co. 
Manufacturers of 
MEN’S FINE 

SHOES 
BROCKTON, 
MASS. 



































Gentlemen’s 
Shoes 


A. E. Nettleton Co. 


SYRACUSE, N. Y. 


















STOCK DEPTS <> 


iS AT YOUR SERVICE 


THe s StETson SnHoe Coo 
» WevmoutTn,Mass. 

















Dance Oxfords Dress Pumps 
IN STOCK 


Pat. Colt Dance Oxford. A-D $6.00 
Gun Metal Dance Oxford. A-D 6.00 
Gun Metal Pump A-D_ 5.00 











KNOX SHOE CO.. Milford, Mass. 
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MORE CONFIDENCE 


Manufacturers’ Fall Outlook Is 
Fairly Good 


So far as new business is concerned, 
there is a general feeling among manu- 
facturers that a great deal of the present 
agitation against the high cost of living 
is froth, albeit rather poisonous froth in 
many respects, and that it will blow 
away. 

That it will tend to hold excessive 
demand within bounds is not viewed 
with any great apprehension, for the 
possibilities of supply are so limited. 
A stimulation of demand to still greater 
volume could serve no other purpose 
than unstabilize the market, which, the 
manufacturers declare, is the last thing 
they want. In fact, one talks to very 
few manufacturers who do not assert 
an ardent desire for prices more nearly 
approaching normal, if only they may 
be achieved without persecution and 
the infliction of heavy losses on innocent 
business men who already are suffering 
severe and undeserved handicaps. 

As yet, the manufacturers have not 
booked sufficient orders to judge by 
actual record the tendencies in the retail 
trade. 

FALL TRADE OPENS 


Broken Week Cuts Down Volume 


While the Fall retail trade has not 
opened with anything like a rush, there 
are plenty of indications that it will 
develop in fairly satisfactory style. 
The merchants appear to be well, if 
conservatively, stocked, and the general 
feeling is that as soon as the realization 
sinks into the consumer that prices have 
not kited to the skies, and that, in fact, 
they compare quite favorably with 
those of the past season, business will 
pick up rapidly. 

Last week, of course, was hardly a 
fair test. Labor day naturally took a 
big slice out of sales. Furthermore, 
the Saturday previous was very dead, 
owing to the tremendous exodus to 
seashore points which started as early as 
Friday afternoon. 

Since the meeting of the directors of 
the National Association, that of the 
Allied Council, and that of the Execu- 
tive Committee of the Pennsylvania 
Association, the feeling is growing in 


Sept. 6, 1919 


the retail trade that conditions are not 
as bad as they seem. If there was any- 
thing of a panicky feeling over the possi- 
bility of vindictive investigation, the 
conservative confidence and steadiness 
which marked these meetings were 
sufficient to reassure them. 


AGITATION WANES 


Public Taking More Reasonable 
Attitude 

Already the heat of the profiteer agi- 
tation in Philadelphia is on the wane. 
For a while, when the Government sale 
of food was io prospect and for the first 
few days of the sale, the newspapers did 
fan the fever into a flame. It was the 
retailers of foodstuffs who bore the 
principal burden. Clothing and shoe 
men could notice an effect in their 
businesses, too, but on the whole it was 
negligible. 

When prices didn’t break seriously 
and when the actuality of the sale 
revealed itself finally in all its futility, a 
change came over the attitude of the 
public, and tense feelings eased off con- 
siderably. The newspaper agitation 
has calmed dowr remarkably. 


STILL WANT THE BEST 

In Spite of the Fifty-Cent Dollar 

“It’s really funny,” says one Market 
Street buyer, ‘“‘the way a customer will 
often come in full of kicks at the high 
prices of shoes, and wind up by buying 
an expensive pair. But taking it all 
together, it is surprising how little com- 
plaint customers make. To read the 
papers one would imagine that the 
merchants’ life wouldn’t be worth liv- 
ing. But still they come in. We keep 
off the subject of high prices unless the 
customer brings it up. Then we explain 
to the best of our ability, and face to 
face with you the customer gives you 
the credit for telling the truth and being 
a half-way decent, ‘regular feller.’ It 
would seem that it is only when he is at 
home, reading the paper, and with no 
particular merchant in mind, that he 
gets ‘all het up’ over the situation. But 
in spite of prices, in spite of ‘profiteer- 
ing,’ in spite of the 50-cent dollar, in 
spite of everything, they always want 
good shoes, and in the end are willing to 
pay the price for them, even if they do it 
with a little sigh.” 


Rochester 


RETAIL MERCHANTS MEET 
Work of Nationai Association on 
Profiteering Praised 


Although most of the members of the 
Rochester Retail Shoe Dealers’ Asso- 


ciation are’ away on their vacations, 
last week’s meeting proved to be one 
of the most interesting held this Sum- 
mer. That Rochester shoe merchants 
are exceptionally keen to realize what 
might be termed “crucial times’? was 
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evidenced by the subjects discussed. 
The Seigel Bill again came in for con- 
siderable censure. Practically the entire 
membership was in favor of closing at 
6 o’clock on Saturdays the year ’round. 
The work of the National Association 
of Shoe Retailers was highly praised, 
especially its recent activity in refuting 
the “profiteering”? charges that ema- 
nated from Washington. The Rochester 
Association will, at the next meeting, 
draw up resolutions that will express 
their formal views on the Seigel Bill 
and the charges of asking exorbitant 
prices for shoes. 


PREACHES LOYALTY 
**Joe’? Byrne Makes Fine Address 


It was a wonderful oration that 
“Joe” P. Byrne, president of the 
National Shoe Travelers’ Association, 
delivered at the last meeting of the 
Rochester Association of Traveling 
Shoe Salesmen, held at Powers Hotel. 
Mr. Byrne urged most emphatically 
that every traveling shoeman spread 
the spirit of Americanism and loyalty 
to America in order to down Bolshevism. 


R. A. T. S. S. DELEGATION 


Full Quota to Attend Cincinnati 
Convention 

A full delegation of Rochester trav- 

eling shoe salesmen will answer the 

roll call at the sessions of the convention 


of the National Shoe Travelers’ Asso-. 


ciation to be held next January in 
Cincinnati. 


The organization pledged 
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$275 to defray the expenses of the 
delegates. 
HIGH WAGES 


One Factory Pay Envelope of $102 


One of the most prominent men in 
the shoe industry in Rochester was 
authority for the statement that an 
inseamer in one of the Rochester 
factories drew a pay envelope of $102 
a few weeks previous. Another worker 
who operated a_heeling machine 
earned at the rate of $17 a day, this 
man being a foreman in one of the shops 
who was taking the place of an absent 
expert heeling machine operator. A 
local shoe merchant reported that a 
worker in one of the shoe factories 
showed a pay envelope of $69. Several 
shoe factories declined to comment on 
the wage question. 


NEW PLANT 


Cc. D. Brown & Co. Planning Ex- 
tensions 


That C. D. Brown & Co., tanners of 
calfskins, are planning extensive build- 
ing operations became evident last 
week when an important transfer of 
property was announced by a member 
of the firm. At present the company 
is constructing a four-story building 
which it expects will take care of the 
rapidly expanding business. The pur- 
chase price of the new piece of property 
is given at $35,000. Next Spring 
C. D. Brown & Co. expect to erect 
another building. 


Milwaukee 


PRESSURE STILL STRONG 


The Labor Situation Relatively 


Good 

Milwaukee shoe factories continue to 
be pressed to utmost capacity with 
orders from the wholesale and retail 
trade, and every one of them is produc- 
ing merchandise to the limit of resources 
of man-power, material and mechanical 
facilities. The labor situation is rela- 
tively good, there being little or no 
labor trouble in the local industry. 
However, help is very hard to get, even 
at the. abnormal wage levels now pre- 
vailing. Employers generally are suc- 
cessful in maintaining nearly intact 
their well-organized forces, which is 
deemed necessary to maintain high 
quality, but only at great expense. 


NEW JOCELYN FACTORY 
To Specialize in Ladies’ Fine Shoes 


The Jocelyn Shoe Company, a new 
Milwaukee corporation organized with 


$50,000 capital by James C. Jocelyn, 
for many years with the F. Mayer Boot 
& Shoe Co., has perfected its organiza- 
tion and is now equipping a factory at 
2218 Clybourn Street, where it is hoped 
to start operations by the end of Sep- 
tember. The new company has set out 
to make and market the highest quality 
of ladies’ fine shoes, such as have made 
the East famous. Its specialty will be 
flexible McKay boots and oxfords, 
which will be sold direct to the retail 
trade. The initial capacity will be 
300 pairs a day. Mr. Jocelyn is presi- 
dent and general manager; Albert H. 
Weinbrenner is vice-president; and 
Frank A. Vaughn, secretary and treas- 
urer. Mr. Jocelyn has devoted nearly 
forty years of his life to the shoe in- 
dustry in all of the phases of manufac- 
turing and marketing. He came to 
Milwaukee in 1906 from the C. H. Fargo 
Company, where he concluded a con- 
nection of fourteen years. He also was 
with S. L. Pierce in Cleveland and 
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DO You KNOW? 


that you can buy it—or 
| sell it— through the 
“‘Where to Buy”’ columns. 
This feature in its quick 
service is a time saver in 
meeting immediate needs. 
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Bartlett Bros., Kansas City. While 
with the Fargo Company, Mr. Jocelyn 
created the famous “Ball-Bearing” 
line. 

BETTER MAIL SERVICE 


Advocated by Entire Shoe Industry 


A special committee of the Milwaukee 
Association of Commerce, appointed to 
investigate the matter of improving 
mail service, especially between Eastern 
points and Milwaukee, has submitted 
a report requesting a general conference 
between postal officials at Washington 
and officials of the U. S. Railroad Ad- 
ministration with a view of rearranging 
train schedules and adding more trains 
as a partial solution of the problem. 
During the war, train service was 
sharply curtailed and this is regarded 
as a main cause of poor mail service. 
The shoe industry in Milwukee, because 
of its vast extent, is very much inter- 
ested in the improvement of postal 
service and manufacturers, wholesalers 
and retail merchants are lending valu- 
able assistance to the inquiry, both as a 
matter of public interest and _ self- 
defence. 


Buster Brown Demonstration 


In co-operation with the Brown Shoe 
Company, St. Louis, the Milwaukee 
store of Gimbel Bros. on August 26 
conducted a demonstration of Buster 
Brown shoes. ‘Buster Brown” and his 
famous canine spent the day in Milwau- 
kee and succeeded in attracting much 
attention in and out of the Gimbel 
store. The visit of the noted character 
was well advertised by Henry C. Kre- 
mer, manager and head buyer of Gim- 
bel’s shoe section, who also lent the 
influence of a pretty and well-arranged 
window display to the occasion. 


MERCHANTS’ VOLUME LARGE 
School Shoes Pushed to the Limit 


Retail shoe merchants in Milwaukee 
declare the Fall season is starting out 
under more favorable auspices than in 
several years, judging from the volume 
of business transacted during the last 
weeks of August and so far in Septem- 
ber. All of the stores have been pushing 
school shoes to the limit, as the new 
term opens Tuesday, September 9, 
although most parochial schools opened 
Tuesday, September 2. The trade 
looks forward to State Fair Week, 
September 8 to 13, with much interest, 
as this big event attracts thousands of 
visitors from the interior of the state 
who take this opportunity of coming to 
Milwaukee to make purchases for Fall 
and Winter at the same time that they 
see the fair. 
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STATE’S INDUSTRY EXPANDING 
Two Important Instances Are Cited 


The shoe industry throughout Wis- 
consin is expanding at the same rate 
as the big factories in Milwaukee. The 
Davies Shoe Manufacturing Company 
at Racine has just moved into its new 
factory on Northwestern Avenue where 
it will be able to more than double its 
output. This is one of the younger 
concerns in this state, but it has made 
splendid headway in a relatively short 
time. Among many other projects look- 
ing for a better mutual understanding 
which have been inaugurated by Presi- 
dent Charles H. Davies is the presenta- 
tion of a free life insurance policy on the 
group plan to every employe of more 
than three months’ standing. 

Another shoe factory of relatively 
recent origin, the W. E. Donley Shoe 
Company of Kenosha, is making its 
growth manifest by moving into a larger 
plant. This factory was established 
less than three months ago by W. E. 
Donley, a Kenosha dealer, and occupied 
about 4,000 square feet in a loft building 
on Exchange Street. The completion of 
the new two-story building of the Long 
Motor Company at 464 Park Avenue 
made it possible to more than double the 
factory space by leasing the entire sec- 
ond floor, which is 60 x 150 feet in size. 
The transfer of the equipment was made 
on August 30 and September 1. 


NUNN & BUSH EXPANSION 


With Branch Factory at Fond du 
Lac 


The fact that the Nunn, Bush & 
Weldon Shoe Co., of Milwaukee, is 
establishing a branch factory in Fond 
du Lac, Wis., caused a rumor to be cir- 
culated that the metropolis was about 
to lose a big industry. Secretary A. W. 
Bush has made it plain that the main 
factory will not only remain in Mil- 
waukee, but is about to be enlarged by 
the erection of a three-story addition, 
63 x 150 feet. The new Fond du Lac 
factory will be 52 x 280 feet, four stories 
high, and be ready about November 1. 
Thereafter the ‘‘Menz-Ease”’ shoes for 
men and boys, a rugged design, will 
be concentrated in one plant at Fond 
du Lac, while the Milwaukee main 
factory will confine itself to manufactur- 
ing high grade dress shoes for men. 


*“YARD-STICK’”? PLANT 
With Specialties for Shoe Trade 


News comes from Menominee, Mich., 
twin city of Marinette, Wis., that the 
American Rule & Block Co. has been 
incorporated with $25,000 capital and 
will manufacture rules, yard-sticks and 
other patented articles and mechanical 
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appliances, including specialties for the 
shoe trade. The former Fisher Box 
Company’s plant has been acquired. 
The officers of the company are as fol- 
lows: Axel Thomsen, president; Rob- 
ert J. Cairns, vice-president; Frank A. 
Redner, secretary and treasurer. The 
company has its own electric sawmill 
and will convert birch, basswood and 
maple logs into the finished article. 


Population Now 500,000 


The shoe trade of Milwaukee is proud 
of the good showing made by this city 
in a population survey conducted by a 
newspaper syndicate, as the result of 
which Milwaukee is credited with 
504,707 inhabitants as of July 1. The 
last Federal census gave Milwaukee a 
population of 373,857, so the apparent 
gain is 35 per cent in nine years. The 
splendid growth of the shoe industry in 
this city in that period is regarded as 
having contributed much to make this 
gain possible. 


BADGER BRIEFS 


Seven Interesting News Items of 
Shoe Stores 

Feltman & Curme, 143 Grand Ave- 

nue, Milwaukee, on August 30, an- 

nounced that prices advance to $5 and 

$6 after September 1. The store was 

kept open until 10 P. M., Saturday, to 


give customers a chance to buy at the 


old prices of $4 and $5. 

John Peters & Son have opened a new 
shoe store at 489 Eleventh Avenue, 
Milwaukee. Souvenirs were given 
away to visitors on opening day, Thurs- 
day, August 28. 

Porath & Schleefer, Wausau, Wis., are 
about to move across the street from the 
present location in order to get much- 
needed floorspace. The new address 
will be 514 Third Street. William C. 
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Schlaefer, the junior partner, is presi- 
dent of the Wisconsin Shoe Dealers’ 
Association and considered one of the 
best merchandisers in the Badger trade. 

Samuelson’s, one of Marinette’s big 
shoe stores, has reopened after thor- 
oughly remodeling and improving the 
interior. New show cases have been 
installed and opera chairs replace the 
old seating arrangement. Emil Samuel- 
son is owner and manager of the busi- 
ness. 

Edwards & Kelly, Richland Center, 
Wis., are conducting a “stock adjust- 
ment” sale. The store carries one of the 
best lines of ladies’ shoes, women’s 
apparel, dry goods and outer garments 
in any of the smaller cities of Wisconsin. 

Kasten Bros., Appleton, Wis., started 
work August 25 on improving their 
store, which will be enlarged by a 30- 
foot addition. New fixtures and fur- 
niture will be installed throughout. 

Frank L. Brown of Madison, Wis., 
opened his new shoe store on Monday, 
September 1. The shop is located in the 
Speth Building and is one of the finest 
at the state capital. 


SHOES FOR EUROPE 
Foreign Laborers Take Shoes Home 


A shoe merchant at West Allis, the 
big manufacturing suburb of Milwau- 
kee, reports that during the past months 
he sold more than $850 worth of shoes 
to foreign laborers who have quit their 
jobs in West Allis machine shops and 
are going back to their native lands. A 
single family of four bought twelve 
pairs upon departing. The merchant 
says he was able to unload quite a lot 
of goods that had been on his shelves 
and stockroom for years by the require- 
ments of the foreign elements of strong, 
serviceable shoes, regardless of style or 
perfect fit. 


St Louis 


IN THE SHOE STORES 


Public Is Reported as Buying 


Freely 


The retail shoe stores and depart- 
ments have swung fairly into the Fall 
business during the past week, as is usual 
in this section, for the Fall season is 
generally regarded as formally under 
way with the arrival of September 1. 
The advance showings in the windows 
and the presentation of Fall- lines in 
the advertising are being accentuated 
materially, but very little that is strik- 
ingly different from the advance num- 
bers is to be found in the lines. The 
reports are all of free buying by the 


consumers who, despite the agitation 
regarding profiteering, apparently are 
prepared to pay the prices asked for 
the merchandise they want. Of the 
prices, however, it must be said that 
the publicity given to threatened severe 
advances either has checked advances 
or such were not intended, for the 
prices being asked very generally com- 
pare favorably with previous prices for 
goods of similar style and quality. 
Moreover, a very considerable supply 
of medium price, good quality, stylish 
footwear is being offered so that the 
problem of the high cost of footwear is 
just as much one for the consumer as 
for the retail merchant. The con- 
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REEL OUTFIT. 


PATENT PENDING 2 
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MANUFACTURED BY 


H. W. RAMSAY & COMPANY 
148 FEDERAL STREET, BOSTON, MASS. 














Fox 2-Ply Shoe 
i 
The one having 
the 2-ply Feature. 

Made Exclusively by 


THE FEDERAL OVERGAITER CO. 


16-18-20 E. 12th St., New York, N. Y. 

















of Shoe and Leather Firms Solicited 
41 BEDFORD STREET, BOSTON 











QUESTIONS 
ANSWERED QUICKLY 


in **Where to Buy”? columns—a 
growing directory forall the trade, 
presenting answers briefly to cur- 
rent problems in merchandising. 











INFORMATION iieckons 


“Where to Buy” constitutes a 
source of knowledge so that he who 
runs through these pages may read 
—and learn. 
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well~ ‘~ 
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Brockton, Mass. 




















FINE FASHIONS FOR MEN 


PLAIN 
CARTONS 


UNION 
MADE 
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IN STOCK 
DIAMOND SHOE CO. 
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Men's, Women’s and Children’s Shoes 








BULLETIN NO. 1 


OMEN’S SHOES for the 
jobbing and department 
store trade, ready to ship. 
All the newest styles in 


. ‘Sh oes every construction. 
of L. SCHAPIRO SHOE CO. 
Today”’ 73 South Street, 
oaay Boston, Mass. 








ELIAS BERLOW 
Selling Agent 
“FISKE”’—MEN’S SHOES 
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110 Duane'‘St., New York, N.Y. 
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Guitiae Ave. 
St. Louis 
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That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 
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sumer who is desirous of economizing 
can do so, if the stocks in the St. Louis 
stores can be taken as any criterion. 


THE NEW LINES 


Refinement of Appearance Chief 
Characteristic 


The salesforces of the manufacturing 
houses and wholesalers are steadily 
taking to their territories with the late 
Winter and early Spring lines, which 
have been sampled and priced, but 
quite generally with the string tied to 
them that selling may be stopped or 
prices changed without warning, due 
to the chaotic situation in costs and 
supplies of materials. The new lines do 


“not show any very remarkable changes 


from the footwear which has been cur- 
rent in the lines for the past few sea- 
sons. Some little change here and there 
in cut or finish is to be noted, but so 
far as general appearance goes there is 
really very little new in the lines as so 
far sampled to the salesmen. Refine- 
ment of appearance is the chief ele- 
ment of change and the designs offered 
are more than ever tasteful in char- 
acteristics, while the workmanship 
evidences the ever-developing improve- 
ment in quality. The St. Louis manu- 
facturers are producing more turn 
shoes and other high-grade footwear 
each season, with the result that the 
field of the high grade production is 
increasing very rapidly and outlet is 
being found for the goods. 


LOCAL BRIEFLETS 


New Hotel, New Factory and Vaca- 
tion Notes 


A new hotel is to be built in the 
wholesale district of St. Louis and on 
the western edge of the main shoe 
district. It will be located on the north- 
west corner of Locust and Eighteenth 
Streets and will be 12 stories high, 
containing 350 rooms. It will be known 
as the Hotel Claridge and will be the 
most complete of its kind in the city. 
It will cater especially to the merchant 
and traveling sales trade. 

Harry Vinsonhaler, of the Vinsonhaler 
Shoe Company, who has been vaca- 
tioning in the East and also looking 
after production and shipment of his 
Fall and Winter goods, has returned to 
St. Louis accompanied by Mrs. Vin- 
sonhaler who was with him during his 
Eastern trip. 

The W. T. Moore Shoe Company, 
which recently established itself among 
the new factories in St. Louis, is getting 
under way and preparing to put its 
line before the trade thoroughly during 
the coming season. Mr. Moore will 
himself look after the sales end of the 
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business, assisted by a selected corpS 
of traveling men. The output of the 
plant will be confined to high grade 
women’s footwear, in which Mr. Moore 
has been specializing in previous ex- 
perience, traveling out of Cincinnati 
for a well known house of that city. 
Jackson Johnson, chairman of the 
Board of the International Shoe Com- 
pany, who has been resting for several 
weeks at Harbor Beach, Michigan, has 
returned to St. Louis much improved 
by his vacation and will take up the 
activities of the Chamber of Commerce, 
of which he is president, as well as 
those of his company. Mr. Johnson’s 
family spent the entire Summer at the 


- Michigan resort, but he was able to 


be away only a comparatively short 
time. 

Alanson C. Brown, president of the 
Hamilton-Brown Shoe Co., is in the 
East on a combined pleasure and busi- 
ness trip after a Summer spent in active 
work in connection with his business, 
due to the uncertainties of the labor 
and materials situation. He is expected 
back in a short time. 

Julian G. Samuels, of the Samuels 
Shoe Co., who spent his combined vaca- 
tion and business trip to the East in 
New York, Atlantic City and other 
points, has returned to St. Louis as 
has also his father, E. R. Samuels, who 
was in the East at the same time. Both 
have resumed their desks in preparation 
for the Fall'and Winter business. While 
they were absent Theo R. Samuels, 
who returned early in the Summer from 
a trip to Japan, handled the affairs of 
the company. 


SATISFACTORY CONDITIONS 


Fall and Winter Deliveries Meet 
Requirements 


On Fall and Winter deliveries the 
factories report themselves in fairly 
good condition, although it has been 
necessary to work all Summer up to 
the labor capacity of the plants to ac- 
complish this. The shipments made and 
being made will meet the requirements 
of the retail trade depending upon St. 
Louis very measurably and it is stated 
in most quarters that deliveries out of 
St. Louis will average up better: than 
from any other shoe center in the coun- 
try. St. Louis has had no labor trouble 
to contend with and in addition thereto 
has recently improved the situation in 
this respect by general advances of 
wages, readjustment of hours and 
working conditions and otherwise meet- 
ing the desires of the working forces. 
Altogether the industry is entering 
the Fall season with conditions in a 
satisfactory state and very little likeli- 
hood of any disturbances developing. 
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Chicago 


GOOD SEASON AHEAD 


August Closes with Big Business 
Volume 


In the face of inter-season dullness 
that usually exists at this time of the 
year, the merchants of Chicago are 
doing an exceptionally good business. 
The month of August closed with the 
largest volume of business ever done in 
the history of the shoe business in a 
similar month. Retail trade is keeping 
up splendidly, considering the season, 
and the last Friday and Saturday of 
August were banner days in the ex- 
clusive shoe shops as well as in the 
shoe departments of the department 
stores. 

BUYERS IN MARKET 


A Record Breaking Number Present 


The manner in which buyers from all 
over the country are coming into the 
Chicago market for purchasing wo- 
men’s, men’s and children’s shoes is 
indicative of a general recognition of 
Chicago as a reliable ‘market in which 
to obtain footwear of every kind at the 
right prices and at advantageous de- 
livery. Many of the wholesalers report 
that the number of buyers in Chicago 
during August was at least 300 per cent 
greater than the corresponding month 
last year. They are all eager for mer- 
chandise and are placing large size 
orders. 


VALUE OF ADVERTISING 


Taught by O’Connor & Goldberg to 
Employes 


In O’Connor & Goldberg’s snappy 
house-organ, “The Progressive,” an 
interesting editorial is printed in which 
advice is contained that the regular 
advertising of the store be followed 
and read carefully. The article is 
headed ‘‘Know the O-G Advertising,” 
and reads as follows: 

“The O-G advertising is a phase of 
this business that is not apart or distinct 
in any way from the daily routine of 
your duties. It is, however, so closely 
associated with your work that con- 
stant knowledge of what is being adver- 
tised is an essential factor of: your 
progress. . 

“You as a sales person represent one 
of two mighty forces that are working 
every minute in each working day. 
The advertising as one of the forces is 
stretching its appeal across many pages 
of the daily papers, arousing sufficient 
interest in the minds of the people to 
bring them into the O-G stores. The 
moment these prospective customers 


enter a store, the advertising has ac- 
complished its mission, and you, as a 
part of the sales organization, must per- 
form the other 50 per cent of the sched- 
ule—YOU must consummate the sale. 
Inasmuch as such a large percentage of 
the people that come into the O-G 
stores have been attracted by the O-G 
advertising, it is a natural conclusion 
to assume that you should know the 
character of this advertising that has 
brought the customers to you. The 
mere knowledge of what merchandise 
has been advertised is not sufficient. 
In every O-G advertisement there is 
some particular strain of argument that 
is full of facts why O—-G shoes deserve 
the attention of people who contem- 
plate their purchase. It is the combi- 
nation of these facts and the quotation 
of prices and descriptive matter with 
which each sales person should familiar- 
ize himself. 

“The O-G advertising schedule is 
very consistent, and the O-G adver- 
tisements do not vary in their appear- 
ance except at very rare intervals. 
People associated with this organiza- 
tion for a longer period than a month 
should know in what papers and on 
what days the O-G advertisements 
appear. It should be their business to 
watch for these advertisements, and 
from a careful study of them prepare 
themselvés to talk about them intelli- 
gently so that they may perform their 
end of the business successfully. 

“Very frequently you will find that 
customers refer to competitive adver- 
tisements, and subsequently it is also a 
very fine idea to know what your com- 
petitors as well as what O’Connor & 
Goldberg are advertising. The success 
of the O-G advertising is not how many 
people are attracted to the stores, but 
how many sales result from this attraction. 
Keep this thought in mind and en- 
deavor to accomplish your share of this 
combination of publicity and salesman- 
ship.” 


‘CARL J. SALOMON DIES 


Prominent and Popular Member of 
Trade 


Carl J. Salomon, one of the most 
popular men identified with the shoe 
trade of Chicago and the Middle West, 
died early Saturday morning at his 
home, 1646 N. La Salle Street, Chicago. 
Death came suddenly and was a sur- 
prise to all his friends, as Mr. Salomon 
was in his usual good health on Friday 
and gave no indication of feeling 
otherwise. 
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DISPLAY PAPERS 
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Color Effects. 
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The Molded heel strap is / 
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Style from Cotter 


Assured Styles for Spring 


the Cotter Line so acceptable to 
department store buyers. 


BOVE we show one of the most 
popular shoes for Spring, 1920. 


Dainty in effect, it shows a strong 
tendency towards the simplicity 
of outline that will distinguish 
women’s apparel-styles next year. 


It is this close co-operation with 
the leading designers of women’s 
coats, suits and gowns that makes 


That so much of the Cotter product 
is bought by the department store 
trade is proof positive of its style 
and quality value. 


You can depend upon giving your 
customers shoes that conform with 
the fashion of the moment, if you 
specialize on Cotter. 


THE COTTER SHOE COMPANY 


LYNN - — 


CHICAGO OFFICE 
1716 Republic Building 


- MASSACHUSETTS 


BOSTON OFFICE 
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Mr. Salomon was for many years 
secretary of. the Chicago Shoe Re- 
tailers’ Association of which he recently 
was elected a life member, and was 
Chairman of the Booth and Arrange- 
ment Committee at the time the Na- 
tional Shoe Retailers’ Association held 
their convention in Chicago in 1917. 

Mr. Salomon was the Western repre- 
sentative of the O’Sullivan Rubber 
Company for many years, and more 
recently acted in a similar capacity for 
the Eylria National Rubber Heel Com- 
pany, which position he left recently to 
go into the life insurance business, 
representing at the time of his death 
the Connecticut General Life Insurance 
Company of Hartford. 

Mr. Salomon was 57 years of age, un- 
married and a prominent Mason. 
Burial will be at Newark, New Jersey, 
where Mr. Salomon has relatives. 


AN APPRECIATION 


Of the Late Carl J. Salomon by Sey- 
mour Bamberger 


Seymour Bamberger, shoe buyer for 
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Mandel Bros., Chicago, has written the 
following tribute to the memory of the 
late Carl J. Salomon: , 

None knew him but to love him—if 
ever there lived a more devoled, loyal, 
honest, earnest, sincere, sympathetic ten- 
der being—I knew him not. What an 
inspiration his life was to the many who 
knew him and whom he knew—childlike 
in his loyalty to friends and supposed 
friends, he was easily imposed upon and 
taken advantage of and yet he never bore 
malice to those who hurt him, caring 
nothing for money—generous and liberal 
to a fault, always doing for others—neg- 
lecting his own interests to further those 
of whom he loved and he loved everybody 
he knew. What a pleasure his very 
presence was to everybody—going through 
the busy streets. The busiest man al- 
ways had time to stop, receive his greeling 
and remember his cheery smile and a God 
bless you. It was almost a benediction. 
Surely we shall miss him. We shall not 
soon look upon his like again and his 
memory shall be a priceless blessing. 


Brockton 


ADDITION TO LAST FACTORY 


Building Which Will Give Local 
Concern Increased Production 


The Mawhinney Last Company has 
placed a contract for an addition to be 
built to their factory in the Montello 
district. The new part, which will ex- 
tend along Spark Street, parallel to their 
present factory, will be 70 feet long and 
three stories high. The upper floor 
will be occupied by the offices, the 
second floor for the model room and 
storage purposes, while the lower floor 
will be used for a shipping and stock 
room. Both the offices and model 
rooms will be finished in beaver-board 
and in every way made attractive in 
appearance. General Manager Jones 
of this concern says: “It is our idea that 
those who work in the model rooms as 
well as in the offices should have 
pleasant and attractive surroundings, 
believing, as we do, that such things 
tend to the increased efficiency of these 
departments. With the new addition 
completed, we shall use the present 
factory entirely for manufacturing and 
will install additional lathes as soon as 
possible. Our business at home and 
abroad has increased so rapidly as to 
necessitate the changes which we are 
making. We expect to occupy the new 
addition by November 1. We are also 
planning an addition at the rear of the 
factory which will contain an electric 
“elevator, also modern toilet and locker 


e 
rooms for our men and women em- 
ployes.” 


OXFORDS AND BROGUES 


Are Going Strong in Fall Styles 
and Spring Lines 

There is no questioning the fact 
that the brogue, in numerous patterns, 
is and will be a strong selling feature 
of made-in-Brockton footwear. The 
brogue oxford is a leader in Spring 
samples now going out from local 
factories and is also prominent in the 
stock departments for Fall. The same 
is true of the brogue bal, which is a 
prime favorite for immediate as well 
as future delivery. Some of these 
brogues show a great amount of pink- 
ing and perforation while others are 
more modest in this regard. The 
entire effect, however, is a combination 
of decoration and solidity, assuring 
attractiveness to the eyes as well as 


. good wearing qualities. 


TRANSPORTATION BY TRUCK 


Several Concerns in This City Are 
Using This Method , 

Recent difficulties in railroad trans- 
portation have increased the number of 
Brockton shoe and leather concerns 
which are utilizing trucks as a method 
of transportation between Brockton 
and Boston. Several of the larger shoe 
manufacturing houses here as well as 
those identified with the production of 
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soles, welting, counters and similar goods, 
are now using motor transportation to 
convey goods to Boston and to bring 
back materials from that city to the 
factories here. These trucks are run 
on a scale closely corresponding to what 
would be train service, and prompt 
deliveries are the rule. George E. 
Keith Company of this city, which 
operates a factory at North Adams, 
has put on a motor transport service 
between that city and Brockton. This 
haul covers more than 150 miles and 
is the longest distance regular motor 
transport which has yet been put into 
operation by a Brockton concern. 


CONCERN INCREASES OUTPUT 


Plans Are Being Made for New and 
Larger Quarters in This City 


The Progress Shoe Company, re- 
cently formed in this city to manu- 
facture a medium and high grade line’ 
of men’s welts, is, at the end of its 
first three months, making an excellent 
showing as regards production. About 
35 dozen pairs is the daily output of 
the present plant. Later it is planned 
to build a factory as'a means of ob- 
taining additional output for domegtic 
as well as foreign trade. The Progress 
Shoe Company is a co-operative con- 
cern governed by a board of seven 
directors with P..J. Zuris as general 
manager. Mr. Zuris is a young man of 
Lithuanian birth, but having lived in 
the United States since a child, he is 
thoroughly imbued with American 
business ideas. He had a college educa- 
tion and has developed marked execu- 
tive ability in connection with his 
present position. 


ENLARGING FACTORY 
FACILITIES 


Concern in Neighboring Town Pro- 
viding for Increased Production 
of Goods 


J. Ralph Baker Company, which be- 
gan manufacturing a line of men’s 
specialty welt shoes in Bridgewater, 
a neighboring town of Brockton, a few 
months ago, are making a rapid growth 
in business. J. Ralph Baker, head of 
this concern, says: ‘We are now oc- 
cupying four floors of the building in 
which we began business and produc- 
ing 1,200 pairs daily of the Baker 
standardized shoe. “Our offices have 
been removed to the second floor, 
where Mr. Boylan and myself will have 
private offices in connection with the 
general offices. Our stock department 
will be located in the basement where 
we will have enlarged facilities for 
serving our trade. We sell our shoes 
only from stock, a plan which is being 
recognized by our trade to the extent 
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REG. US PAT. OFF. 


LOCAL STRENGTH 


The localized force of many years of 
national advertising in leading maga- 
zines and newspapers is seen in the 
long record of “Queen Quality” 
merchandising success the country 


over. 


Women know this famous Trade 
Mark as the symbol of service. 
Thousands of merchants have proved 
its trade-drawing power. Good 
stores are strengthened by es t a b- 
lished public confidence in the 
“Queen Quality” standard of value. 


An efficient merchandising service 
supports the national publicity and 
local co-operation with merchants 
everywhere in extending their trade. 


Thomas G| 


Boston, Mass. 
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DEALER SERVICE 


The -“Queen Quality” agency privi- 
lege: insures complete co-operation 
for the benefit of your business, and 
carries with it the service repre- 
sented in the product of the world’s 
largest factory making women’s 
shoes exclusively; in the In-Stock 
shoes carried at Boston, New York 
and Chicago; in the broad range of 
assured styles, and the quality and 
fit of every model. 








Because reputation is val- 
oa) ued above all else, Queen 
12/7 Quality fine black kid shoes 

“=<S=I are made of Shoe-Soap Kid. 
Eight years of consistent use has 
proved its value, and the asso- 
ciation of Queen Quality endeavor 
with that of the tanner and retailer 
(as shown by his name coupled with 
the Queen Quality and Shoe-Soap 
Trade Marks) creates unrivalled 


trade drawing power. 





. NEW YORK 
Branches: Gyicaco 


/Plant Company 





Wits 
Og 
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The Experience of a Lifetime 


FOR more than thirty years Mr. 
P. J. Harney has been designing, 
making and merchandising women’s 
shoes. 


As a consequence, a keen apprecia- 
tion of the finer points of shoemaking 
has become instinctive with him and 
he insists upon their adoption in every 
process of manufacture. 





P. J. HARNEY 


HERE is an exactitude in the 

fitting, a smartness at the shank, 

a precision in the heel-setting and 

a cleanness of trimnoticeableinevery 

. pair of Hamey, Tracy & Crehan 

shoes—all due to just one thing— 

the experience of a lifetime of 
shoemaking. 


To 


‘*All Leather Welts” 
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of large orders and many new accounts. 
Our policy of 100 per cent leather in all 
Baker shoes will be maintained as an 
integral part of our business.” 


GOOD RECORD FOR SHOE 
; SHIPMENTS 


Madde By Brockton During the First 
Eight Months of 1919 


Total shipments of shoes from Brock- 
ton for the first eight months of the 
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present year were 501,477 cases. Fig- 
ures for the corresponding period of 
last year were 430,353 cases. This is 
the largest total for the first eight months 
of any year since 1911. Shipments for 
the past week were the largest of the 
year, amounting to 17,991 cases. The 
speeding up of the local industry and 
the entrance of several new shoe manu- 
facturing concerns is responsible for 
the substantial increase in shoe ship- 
ments over the same time last year. 


Boston 


CONSTITUTION DAY 


An Opportunity for Americaniza- 
tion Work 


September 17 is ‘Constitution Day.” 
The National Industrial Board of 15 
Beacon Street, Boston, Mass., has made 
a very pertinent suggestion, namely: 
that a leaflet entitled ‘““The Birthday of 
Our Constitution,” describing the essen- 
tial features of the Constitution and the 
benefits derived from it by every citizen 
in the protection of his “life, liberty and 
pursuit of happiness,” be distributed in 
the factories and retail shoe stores of the 
country. . 

The reading of this pamphlet will 
tend to promote a better understanding 
in these days of misunderstandings of 
the fundamental instrument on which 
our government is predicated. 


IN CHINA 


Cc. C. Batchelder Will Represent 
New England 


Anticipating the general desire among 
exporters and manufacturers to develop 
their sales in Far Eastern markets, the 
Bureau of Foreign and Domestic Com- 


merce is sending several trade repre- 
sentatives te China. 

C. C. Batchelder has had extensive 
experience in the Far East and has been 
serving for the past few months as 
assistant chief of the Far Eastern 
Division of the Bureau at Washington. 
In China he will undertake to cover 
the market possibilities for all of the 
products for which New England is 
famous. 


A CANADIAN VISITOR 
Charles H. Albee Well Known Here 


Charles H. Albee, general manager 
of the Minister-Miles Shoe Company, 
Toronto, Canada, was in the Boston 
leather market the past week and was a 
welcome visitor at the offices of the 
“Boot and Shoe Recorder.” 

Mr. Albee is well known among the 
Boston trade as he was for some years 
superintendent of New England shoe 
factories. 

He has been very sucessful in the 
management of Canadian factories and 
has a wide circle of friends among the 
shoe and leather trade circles of the 
Dominion. 


Haverhill 


NEW SHOE CONCERN 


Formed to Make a Line of Women’s 
McKay Footwear 


Robinson Shoe Company is the style 
of a new concern which has begun 
manufacturing shoes in the factory on 
River Street. Its members are: S. H. 
Boardman and A. E. Robinson, the 
latter formerly of the Watson-Robinson 
Shoe Company of Haverhill. The new 
concern will produce women’s McKays 
of medium grade. It has purchased the 
plant and its equipment and will make 
changes to increase the capacity of the 
factory to about 100 dozen pairs daily. 


MEN’S SHOES IN STOCK 
Concern Which Is Carrying Lines 
of Seasonable Footwear 


The Civilian Shoe Company, with 
factory at Ward Hill, Mass., has recent- 
ly enlarged the in-stock department 


where Civilian Shoes are carried for’ 


immediate delivery to the trade. 
Eighteen styles of Civilian Shoes are 
carried, seven of which represent the 
Rite-Easy feature with the K-B pat- 
ented innersole. The in-stock shoes 
include bluchers and bals in black and 
colored leathers on a variety of desirable 
lasts. All are Goodyear welts. A new 
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in-stock booklet just issued illustrates 

and describes the ready-to-ship lines 

of Civilian footwear. 
MAKING A BUSINESS TRIP 


Member of Local Trade Calling on 
Merchants in Large Cities 


Vernon H. Moss of Welch, Moss & 


. Feehan Company is making a several 


weeks’ trip, calling on the wholesale 
and large department store trade in 
the principal eastern and middle states 
cities. Mr. Moss is taking some excel- 
lent orders for the women’s fine welts 
made by his house. Incidentally he is 
hearing many appreciative words con- 
cerning the goods which have thus far 
been shipped to customers. New lasts 
and patterns brought out by the concern 
have made a favorable impression on 
the trade, while the factory product, 
in the hands of Messrs. Welch and 
Feehan, is making many friends and 
customers for this young Haverhill 
concern. 


FACTORY BUILDING SOLD 


Local Business Man Purchases 
Property in Shoe District 


John H. Tilton and Paul E. Gilman, 
representing the Merrimack Associates, 
have sold the building under that name, 
located on Wingate Street, to Benjamin 
H. Grad, a local retail merchant. The 
building, which is eight stories and 
basement, is occupied above the first 
floor by the Wingate Shoe Company 
and Kimball & Sherman, Inc., manu- 
facturers of women’s footwear. This is 
one of the most centrally located build- 
ings in the Haverhill shoe district and 
is fully leased. 


NEW LEATHER HOUSE 


Incorporation of a Concern to Do 
‘ Business in This City 


The Richards Leather Company, Inc., 
has been granted a charter under Massa- 
chusetts laws, with a capitalization of 
$10,000. The members are: President, 
William H. Richards; treasurer, Frank 
M. Davis; clerk, Albert D. Sprague. 
All are residents of this city. 








- Fred G. Page a Visitor 


Fred G. Page, manufacturers’ rep- 
resentative for a number of American 
shoe manufacturers, with headquartersin 
London, was a visitor in the Cincinnati 
market last week. Mr. Page is making 
a tour of the larger shoe centers study- 
ing their size and characteristics. He 
represents The Irving Drew Company of 
Portsmouth, Hallahan -& Sons, The 
McElwain Company and Charles K. 
Fox. 
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Black TurnShoes ©@ 


IN-STOCK 





No. 127—Kid C V Pol. Pl. 
Toe, 495 last, 10-8 heel, 
in stock B, C, D, E, price 

6.15 








No. 14—Kid % Fox. Pl. 
Toe Pol. 84%” top, 55 last, 
12-8 heel, in stock A, B, C, 
eR $8.35 


AULT- 
WILLIAMSON 
SHOE CO. 
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Dependable Quality 


IN-STOCK 





No. 124— Kid C V Pol. 
Stk.4Tip, R. H., 495 last, 
10-8,heel, in stock B, C, > 
| eee ree $6. 





No. 121 


No. 121—Kid C V and Fox. 
Pol. Stk. Tip, R. H., 85 
last, 8-8 heel, in stock C, 
i ee $4.85 


MANUFACTURERS 


AUBURN, 
MAINE 














, 
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Ready-to-Ship 


IN-STOCK 


Staple Styles 


IN-STOCK 





No. 220—Kid Pl. Toe, Bal., 
R. H., 25 last, 6-8 heel, 
in stock D, E, EE, price 

$4.10 





No. 24—Kid C V Pl. Toe 
Pol. 744” top, 55 last, 12-8 
heel, in stock A, B, C, D, 
~ SSR eRe UeS $7.25 PRICES SUBJECT 
TO CHANGE WITHOUT 


NOTICE 









No. 128 





No. 225 


No. 128—Kid Seamless Pol. 
Pl. Toe, R. H., 85 last, 8-8 
heel, in stock C, D, E, 
PUMOC Soc civice cece ces $5.75 


No. 225—Kid C V and Fox. 
Pol. Pl. Toe, R. H., 25 last, 
7-8 heel, in stock D, E, 
PRR panic apa bor $4.85 


MANUFACTURERS 


AUBURN, 
MAINE 


AULT- 
WILLIAMSON 
SHOE CO. 
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C. A. BROWNING CO.., 30 Franklin St., Boston, Mass. 


“CHANDLER’S” 


PERFECTION 


Shoe Tie Ribbons 


Bought on Merit—10 and 50 Yard Rolls 


{rzzar) SPRING 1920 
= . 


TIPPED RIBBON LACES TO ORDER. BLACK, WHITE AND LATEST COLORS 






1919 FALL 





NARROW RIBBON LACE FOR TWO EYELET OPERA PUMP 
ALL LENGTHS TIPPED. SEASONS’ COLORS 





Our stock now complete in round and flat laces. Lengths 24 to 81 inches. Colors 
Beaver, Mouse, Gray 24, Gray 700, Dark Cordovan, Seal, Mahogany, Black and White 
































Fix this name in 
your MEMORY CN 


It stands for spats of quality—fine workman- 


ship—clever style and moderate price—spats La ce 
that will sell readily to your most particular 
customer and give entire satisfaction. 


In felt, 10 button, 
$12.50 a dozen. 


In felt, 12 button, 
$14.00 a dozen. 


In Kersey from $21.50 
a dozen up. 


All colors. 


Prompt deliveries. 


STRONGEST 

BEST MADE 

BROOKLYN SLIPPER CO. disiieaiia “ny the —— 
COG Chan S.. Se T PERFECTION LACE wlocunt ake ans 


A REAL LACE TIPPER AT LAST 
The 7 


Perfection 


ELITE 





Tipper 


Unbreakable— — 
Guaranteed to Last a Lifetime— 


Aluminum and Tool Steel construction and 
designed upon mechanically correct scien- 
tific principles— 

Absolutely different from any hand tipper 
ever put on the market and guaranteed 
satisfactory. 

Makes a perfect and graceful tip. 


THE LIGHTEST 











2257 3d Ave., New York City 
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THE 
P. J. HARNEY SHOE COMPANY 


LINE 
FOR SPRING, 1920 





FEATURING THE HARNEY 
THREE BUTTON SWAGGER PUMP 


























, AN 
€ INSPECTION 
Me be WILL REPAY You 
os 
C The Shoes You Order a, ) 
Sve the Shoos You Got” BL Jif 











P. J. HARNEY SHOE CO. | 


Factory and General Offices 
LYNN SSACHUSETTS 
IN STOCK DEPARTMENT ——~78 LINCOLN STREET, BOSTON 











166 BOOT AND SHOE RECORDER Sept. 6, 1919 



























































bp ——_ ee 


” f[: »- ae -_ OS — —=———— = 
TT —_ fail el ccna email = ee — —- | = 
a . i till —_" eS alll Diced —_—_—~< . — >) 

















Leather market conditions are 
such as to make it more than 
ever necessary for the retailer 
of shoes to make sure of the 
leather he gets in the shoes he 
orders. 









You will be repaid by asking 
for our — 


GLAZED -MAT- COLORED 


LEATHERS OF QUALITY 
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Spring field,Mass. 


RETAIL NEWS 


Interesting Happenings in Local 
Shoe Stores 


The shelves, seats and fitting stools 
of the Elite Shoe stock at 395 Main 
Street were offered for sale last week. 
This marks the passing of a shoe store 
that was started by the Regal Company. 
It was later bought by Elwell Snow and 
run thereafter as an Elite Store, one of 
several operated by G. Lyman Snow 
and his son. The Woods, McNamara 
Company, men’s clothiers, decided to 
discontinue their basement department 
of shoes and shipped the remainder of 
the stock to their Worcester store early 
in August. 

Max Jacobson, formerly with the 
Brown Bootery, has taken the manage- 
ment of the Sorosis Shoe Department 
of Meekins, Packard & Wheat, Inc., 
Mr. Coburn, former manager, having 
resigned to take another position. 

Edward Shea, who for several years 
was the buyer for the Chas. E. Lynch 
Company, motored to Springfield from 


West Medford last week visiting old 
friends. Mr. Shea is now on the road 
for the Atlas Shoe Company of Boston. 


Vacations Recorded 


Walter Sharpe and family returned 
recently from Lake George where they 
have been spending the Summer. 

Chas. Miller who travels for the Vic- 
toria Shoe Company of Boston and 
whose home is in Springfield is spending 
his vacation at Lake Sunapee, N. H. 

L. C. Haynes, treasurer of the Morse 
& Haynes Co., left with Mrs. Haynes 
recently for Lake Sunapee, N. H. Be- 
fore returning they expect to spend ten 
days at the Glen House, White Moun- 
tains. 

Fred Clapp has been hired by Brown’s 
Bootery. During the last year he has 
been employed by the Traveller Com- 
pany’s store rear the Post Office. 

Russell E. Haynes has left the Morse 
Haynes Company to enter the York 
State College of Forestry where he 
expects to complete the training course 
in three years. 


- Worcester, Mass. 


FIRST MEETING 
Of Fall Season of Local Merchants 


The first Fall meeting of the Worcester 
Shoe Retailers’ Association is called 
for Thursday evening, September 11, 
6.30 p. m., at Warren Hotel. Manager 
Dashner of Warren Hotel, where the 
association has its headquarters, will 
serve one of his famous dinners. Im- 
portant questions are on the slate and 
every shoeman is expected to be present. 


Regarding Vacations 

John Field, buyer of the shoe depart- 
ment of Ware Pratt Company, has just 
returned from a two-weeks’ frolic at 
Hampton Beach. 

H. B. Shean, manager of Heywood 
Boot Shop, 415 Main Street, also 
president of the Retailers’ Association, 
forgot all about shoes while vacationing 
at York Beach. 


Fall shoes are beginning to show 
themselves about town. 


School Shoe Sales 


There was no dull season in Wor- 
cester this year.. Selling has been 
brisk and now school has begun the 
call is for service shoes for children. 
Stores selling children’s shoes report 
good business. 


THANKS ARE DUE 
H. B. Scates Doing Good Work 


Retail shoe merchants of Worcester 
are iudebted to H. B. Scates, president 
of the Massachusetts Retail Shoe Mer- 
chants’ Association, for his forceful 
letter to the editor of one of the Worces- 
ter daily newspapers in answer to 
one of the many harmful editorials 
which appeared recently. 


Cincinnati 


RETAIL SHOE SELLING GROUP 
MEETS 


The Active Workers Assemble to 
Discuss ‘‘Profiteering”’ 


The regular meeting of the Retail 
Shoe Selling Group was held at the 


Chamber of Commerce last Wednesday, 
August 20. A letter of acknowledg- 
ment from Mrs. A. F. Sloane, the widow 
of the late Mr. A. F. Sloane, field secre- 
tary of the National Retail Shoe 
Dealers’ Association, was read and 
gratefully accepted. 
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It was decided at this meeting to 
change the time for holding the meeting 
to 9.30 in the morning instead of at 
12.30 noon hour. It was pointed out 
by John Kipp, manager of the McAlpin 
Shoe department, that many of the 
members had expressed their inability to 
attend the meetings held during the 
noon hour since the hours from 10.00 
A. M. to 4.00 P. M. are the busiest of 
the day. All future meetings will, there- 
fore, be held at 9.30 in the morning. 
A general discussion on the profiteering 
charges claimed the attention of those 
present for a short time but no definite 
steps were taken in regard to this sub- 
ject. Local retailers express the opinion 
that it is better to allow such matters 
to take their own course. 


Visitors in Cincinnati Market 


Visitors in the market this week were 
N. K. Morris, Paducah, Ky. Mr. 
Morris called on Col. R. E. Harrison, 
vice-president of the Sam B. Wolf Shee 
Company, while in the city. Ed Weis- 
berg, president of the Novelty Shoe 
Company, Chicago, was also in the city 
this week. C. D. McRae, of the E. E. E. 
Shoe Company, Memphis, Tenn., called 
at the Holters Company this week. 


NEW STORE FOR VAN METER 
Opens a Men’s Store on Vine Street 


G. R. Van Meter, one of the best 
known retail shoe merchants in ‘the 
Middle West handling men’s shoes, 
is opening his new store at 514 Vine 
Street this week. He will carry a 
$60,000 stock with a capacity for ap- 
proximately 6,000 pairs of shoes on the 
shelves. Mr. Van Meter has had fifteen 
years of experience in the men’s retail 
business. He has a host of friends in 
Cincinnati and backed up by a carefully 
selected line, he bids fair to do a splen- 
did business. His new store is fitted 
with single-carton shelves and with the 
very best of fixtures. The color scheme ° 
is a dull green and brown throughout. 

_Mr. Van Meter spent six months with 
Harry Meyer of Chicago acquainting 
himself with the Bostonian line which 
he is going to carry here as the sole 
agent. 

With the Travelers 

Fred C. Earl, Chicago representative 
of the Manss Owens Company, has 
spent the last week at the factory getting 
up his new samples. Mr. Earl left 
Monday for his territory with his new 
styles and patterns for next Spring and 
Summer. 

Chas. Auer, eastern representative 
of The P. Sullivan Company, will leave 
for New York with his samples Septem- 
ber 6. Mr. Auer says he is looking for- 
ward to a big season. 
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The 
**Hudson’’ 


IN CORDO-RUSSIA 
CALF 


NEW last of 
long, racy 
lines, created 

by the Regal Shoe 
Company for the 
Young Men of 
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The 
“Fifth — 
Avenue’’ 


IN HAVANA BROWN 
KID 


HE ‘‘Fifth 
Avenue,’’ 
with long, 
slender forepart, 
distinguished high 
arch and 214-inch 
wood Louis heel. 
Sole light and flex- 
ible in turn effect. 


Se a 


REGAL SHOE 
COMPANY 


268 SUMMER STREET 
BOSTON 
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*“CLAREMONT” 
Style No. 1110 


Creese & Cook’s “Tony” Calf. 


Good Shoemaking is the Keynote 
of Real Style Today 


Rew style in Men’s shoes is leaning more and more 


toward excellence of construction and away from 
merely frenzied competition in new lasts and fancy 
patterns. 
Shrewd buyers.for retail stores are looking more carefully at 
good leathers, good findings, smooth lasting and dependable 
stitching than ever before. 
This is always the case in an extraordinary period in the 
industry such as the present. 
Bates Shoes were never better values than they are today. 
We know it; our traveling salesmen, now on their Fall trips, 
know it; the Bates Dealers know it. 
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*‘ADELPHIA”’ 
Style No. 1116 


Creese &_Cook’s “Tony” Calf. 


The high-quality-at-moderate-price feature of Bates Shoes has 
made itself permanently felt in the Trade. 


The style-timeliness of Bates Shoes—reflected in our Spring 
line as shown by our salesmen and in this Fall’s line as carried 
in stock in our,Chicago Distributing House—speaks eloquently 


for itself. 


Bates salesmen are ready to show you next Spring’s 
sample line... Shall we make an appointment for 
you with one of them? 


A. J. BATES COMPANY 


Central Distributing House 
328 WEST MONROE ST., CHICAGO, ILLINOIS 
General Offices, WEBSTER, MASS. 

















171 











172 BOOT AND SHOE RECORDER m2 6, 1919 





A “Wingate” ‘ies 


White Shoes Will Be 
Popular for 1920 


New Spring Style of white 
“Polar” Cloth. Two eyelet 
tie. Turn. 18-8 full Louis 
heel with Aluminum plate. 
No. 65 last. Also made in 
all popular leathers. 


WINGATE SHOE CORP. 
HAVERHILL, MASS. 


NEW YORK OFFICE: 435 Marbridge Building, 
Dryzer & Barnett, Reps. 
BOSTON OFFICE: ROOM 303, 183 Essex Street 
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Model No. 0185. Men’s i 
Blucher. Storm Calf ae 


Upper Leather, Water- 
proof Welt and Rub- 
ber Doubler. On the 
“Attaboy” Last. 










ALL COMPANY 


PON, — MASS. 
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i) Kinder-Garten Welts and Turns for JChildren. Kinder-jGarten Welts andfy 
} Kinder-Garten Welts and Turns for #Children,  Kinder-Garten Welta andi 
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Kinder-Garten Welts | 
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An all solid leather line of children’s shoes that 
is bound to increase your sales in this depart- 
ment. Moderate prices are the basis for big 
volume. Exceptional values make the KIN- 
DER-GARTEN one of the easiest selling lines 
of juvenile footwear. (Made in 
Chicago.) 







Send for prices 
and the 
KINDER-GARTEN 
Book 






The Shoe that Made the 
Kinder-Garten Line Famous 


The New KINDER-GARTEN Book con- 
tains 50 styles of Fall Styles; most of them 
in stock ready for immediate shipment. 
Write for prices. 


Smith - Wallace 


SHOE COMPANY 
(Established 1846) 
ADAMS & MARKET STREETS 


B-3431—Brown Vici Kid Instep Strap Sandal. B-3386—Gun Metal Lace Oxford. ae Elk 
Kinden Garten Turn. Sines, 3.8:'846-12. 1214-2. Outeole. Sizes, 5-8; 854-12; 1244-2 CHICAGO 


SMOOTH I NST DE 


B-3464—Patent Leather Instep Strap Sandal. 


Kinder-Garten Welt. Sizes, 5-8; 844-12; 124-2. 
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SHOES 
Featuring the Fall Fashions ee 


You are cordially invited to sec the typically new 
shoe styles 4s shown throughout the country 


4 
¥ | 
A > YR nineteen years Dorothy this segsum as ever in the quality and 
Dodd Shoes have justified "2" variety of the new offerings 


the favor Of an ever widening «Shins Walks asia 
cli 4 ‘el s we = in ibe 
Fapempe Welldressed women @) Sou SOAP - ‘s 
grace and faultless fit which dis - "Pre be 
tinguistr these styles, and wear them — {_ wamen. ee Se esta 
exclusively blished by “Shoe Soap” Kid in as 
’ sociation with the Durothy Dodd 
Trade Mark and the reputation of the 





To uld friends and new, the Dorothy 
Dead Trade Mark is a symbol of the 
maker's pride and the fr oe ser wot | 
vice. The confidence established in leather the quality and service that 

Dorothy Dadd Shoes is maintaine! — they demand. : 
> 
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SHOE SERVICE WELL ADVERTISED 












“Getting the Message to Your Own Home Town” 


Nearly two decades of national publicity together with woman's 


experience has established DOROTHY DODD shoes in public 


confidence and given leadership to stores wherever sold. 





SOGRERERROUUT 




















THE KEY TO TRADE EXPANSION 
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Linked With Your Trade Through 


Service and Satisfaction 


CARRYING the Dorothy Dodd 
message to millions of America’s 
prosperous homes, Fall and Winter 
publicity in leading newspapers and 
magazines represents only a part of 
the service associated with the 
Dorothy Dodd Trade Mark for the 


benefit of agencies wherever located. 


This Trade Mark is the means of 
associating your store with the known 
value and reputation of Dorothy Dodd 
shoes; stabilizing your business; and 
allying the advantages of nearly 
twenty years of success with your own 
service to women. 





and service that his trade demands. . 





Gest 


KID 


Foe a) 
In Dorothy Dodd fine shoes ‘“‘Shoe-Soap” Kid has proved o* exceptional value. The 
good will established by ‘“‘Shoe-Soap” Kid in association with the Dorothy Dodd 


Trade Mark and the reputation of the dealer is complete assurance of the quality 


NEVER was public confidence in 
a store and its merchandise so 
great a factor as today. The woman 
buyer is looking more and more for 
service and satisfaction commensurate 
with cost, and relies upon Dorothy 
Dodd shoes with the knowledge that 
they represent, as always, the united 
success of maker and merchant in 
meeting her needs. 


The Dorothy Dodd agency policy is 
liberal and free from irksome condi- 
tions. It offers to retailers the fullest 
cooperation, assures stability and pro- 
motes expansion. 











DOROTHY DODD SHOE CO., Boston 








F 
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2 | Style Shoes of Quality 




















ONEST materials, correct 
fashion and perfect fit- 
ting qualities have long 


qe distinguished ‘Style 


Shoes of Quality’’ from 
ordinary footwear and established 
them in high favor with both 
dealer and wearer. 





Graceful lines, lightness and 
daintiness feature our new 
Spring samples and merchants 
who desire up-to-the-minute 
_— should consider this 
ine. 


The model mewn on this page is 


Style No. 548X. 
Victor Kid Priscilla Pump, Bordeaux 
Last, Turn Sole, 2 inch full 


Louis wood covered heel. Price $8.25. 
This style is not in stock but we 
can ship in six to eight weeks from 
receipt of order. 


—fe— 


UTZ & DUNN CO. 
Rochester, N. Y. 


NEW YORK CITY: Bush Bidg., 130 West 42d Street. 
S. A. McOmber. 


LOS ANGELES: 718 Story Bldg., G. C. McAtee. 
DENVER: 218 Charles Bldg., Tiger & McNutt. 
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EVANGELINE SHOES 


REG. U.S. PAT. OFF. 


FOR WOMEN 


The Famous Royal Purple Boot 
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No. 3631 


Royal purple calf vamp, 84-inch 
royal purple cloth top (a perfect 
color blend), built on No. 84 
last carrying a 4-inch vamp and 
13-8 heel. Narrow calf back stay. 
Imitation straight tip. Goodyear =F 
welt. NY 


Price $7.50 
IN-STOCK OCTOBER Ist 


A. H. BERRY SHOE CO. 
PORTLAND, MAINE 


BOSTON OFFICE - - - - 428-430 ALBANY BLDG. 
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FOUR 
BEAUTIFUL 
SLIPPERS! 


samme, | 





A most popular all-round house slipper made of 
fine narrow corduroy. Fibre sole and pom-pom. 
Colors: Pink, Blue, Copen, Rose and Laven- 
der. Sizes, 3 to 8. Ps 

Price $12.00 Dozen AK 2 











fF Princess 


Comfortable pon-ton fibre slipper, lined washable terry 
doth, with a cuff; corduroy bound; sole; silk pom- 
pom. Ladies’ sizes, 3 to 8. 

Price $10.50 Dozen 





Cretonne 
Boudoir 





An ideal cretonne cinpe for women mary | house 


comfort; padded sock lining; fibre matting le; silk 
pom-pom. Blue, Pink and Lavender. Ladies’ sizes, 3 to 8. 
Price $10.50 Dozen 





Made of serpentine crepe with pretty floral desi, to 
match kimonos. Pink, Blue, pen, Rose poe y ing 
ender. Ladies’ sizes, 3 to 8. 

Price $8.50 Dozen 


K. M. STONE IMPORTING CO. 


12-14-16 East 22nd St., 
NEW YORK CITY 
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Four of Our Best Sellers 
for Spring 






No. 454 
Mahogany Lotus 
Play Oxford. 5-8; 
84-11; 114-2. 
C and D widths. 















No. 472 
Gun Metal Ankle 
Strap Pump. 5-8; 
84-11. C, D and 
E widths. Made 
also in Patent and 
Mahogany Lotus. 


No. 455 

Mahogany 
Lotus Barefoot 
Sandal. 5-8; 
8%-11; 1114-2. 





No. 474 


Mahogany 
Lotus Oxford. 
5-8; 814-11; 
12-2. 
Send for New Catalog Showing Fall and Spring Lines 
ASK FOR PRICES 


Matathon Shoe Co) 


WAUSAU, WISCONSIN 
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THE 


BAKER 
SHOE 
IN STOCK 


No. 606 


A STANDARDIZED SHOE 
ON “THE BAKER LAST” 




















Mahogany Smooth 
Finish Leather which 
takes a high polish. 
Sole Leather Box and 
Lined Tongue. 


Is Ready 
PRICE $7.50 
Wnts A-E Sizes 6-11 


Also No. 707 


Gun Metal with Dull 
Mat Top. Is Ready 


PRICE $7.50 
Widths from B-E Sizes 5-11 


STANDARDIZED 
100% LEATHER 


GOOD SHOES 


Send for New Illustrated In-Stock Booklet. 


J. RALPH BAKER COMPANY 


Bridgewater, Mass. 
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(HE BOX TOE that is_ 
uniformly dependable 

for summer or winter. 
Neither heat or perspi- 
ration from the foot nor 
dampness from without can 
affect the Vulco-Unit Box 
Toe in the slightest degree. 
The best shoe factories 
everywhere use the Vulco- 

Unit Box Toe Process. 





Process Pat. Aug. 19, 1913 
Patented Jan. 12, 1915 
Patented Jan. 12, 1915 


VULCO-UNIT 
~ BOX TOE 


BECKWITH BOX TOE CO. 


108 LINCOLN STREET, BOSTON, MASS. 
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Tms Watson OxFORD MERE- 
LY TYPIFIES THE RULING SPIR- 
IT OF WATSON PRODUCTION -> 
WHICH IS TO BUILD ALWAYS 
THE KIND AND QUALITY OF + 

. SHOES THAT GIVE STABILITY 
TO OUR CUSTOMERS’ BUSINESS 
AND PRIDE TO OURSELVES. 
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Ske 6 { WatsonShoe Go. 


Lynn Mass. 
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The Shoe Store of Brandts, Inc., 615 Washington Ave., St. 
Louis, Mo. Furnished with American Interlocking Chairs. 


An Attractively Equipped 
Store Interior 


Adds manyfdollars to your yearly sales 


|= most important part of your equip- 
ment is the seating. It must be 
comfortable; it must harmonize with your 
interior decorations—It must be attrac- 
tively and conveniently arranged. 







AMERICAN INTERLOCKING SHOE STORE CHAIRS, being designed by ex- 
perts in the manufacture of seating, are the acme of comfort. 


They are furnished in any color of woods and upholstering to match your interior 
trim, producing an harmonious and elegant appearance. 


They afford great flexibility of arrangement, economizing space and at the same time 
adding to the decorative effect of the store. 


Our Architectural Division will plan your seating arrangement for you upon request. 


AMERICAN SEATING (,OMPANY 


1016 Lytton Building Room 601, 119 W. 40th Street 
CHICAGO NEW YORK CITY 























GLUM'S FELT SLIPPERS 


ST PAUL , J 
nN LIS « ES 
ag ’ 1 
O 
“ 60 ve 
i Ae 
WASHINGTON © 





















THE CHOICE OF A NATION 


Kreep- awe, Felt Slippers are the popula 
choice of millions of* people from coast to coast 
and are known fér their exclusiveness in 


design and comfort giving qualities. \ Qa 


ne_[ 8? . > An =s 
SE NREEP_ DANE 
~The Slipper Beautiful 


BLUM SHOE MFG.CO, DANSVILLE,N-Y. 
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THE — ‘(A Shoe That’s Right” 
“CYGOLF”’ 


BROGUE 
BAL 
STOCK 
NO. 888 © 

















IN STOCK 


Branded or ‘Unbranded 
Sizes 5 to ll. Widths A, B, C, D. 
20 other numbers in stock ready for shipment. 


Some class to this Brogue Bal! The 
young men of your town will go to it. 
Dark Tan Boarded Calf. Haig Last. 
Full double sole. Stitched heel. Order 
early. Assure sales and profits. 


“Get what you want when you want it.” 


KELLY-BUCKLEY COMPANY 


BROCKTON, MASS. 


Salesmen are now out. A card will bring one to your store with a complete line of ‘“‘Cygolfs” 
for in-stock-at-once-delivery. Also Spring samples. 
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The Talk of the Trade 


One Eyelet Tie. Turn. Patent 
Vamp. _ Black Satin Quarter. 
Carries Full Louis Heel with 
Aluminum Plate. On Our No. 
77 Last. 


Retails at $12.00 


EMERY & MARSHALL CO. 


HAVERHILL, MASS. 


CHARLES L. MARKS J. B. LAUGHLIN WARREN H. TUCKER LARRIE H. SASS 
Eastern City Trade and Southern Throughout the Middle West In New England On the Pacific Coast 
Territory with New York Office at 183 Essex St., Boston 


ee MMMM Mneinineliniimenniinen iinet mites 


1008 Marbridge Building 
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SPALL 


The “Just Wright” Shoe 


Certain to sell— Certain to satisfy 


Many styles carried in stock 
Popular style shown below 











Syste, 


~ we SHOE 


| No. 116 

| Cocoa Brown Calf Bal 
| Lawn Buck Top 

| Victory Last 





| PRICE 
| $10.00 















A rare combination of all that’s best 





Stock style No. 460, a Patent Colt 
Dancing Tie, will be found a steady 
seller this fall and winter. Price $8.59. 









SEND FOR CATALOGUE 


E. T. WRIGHT & CO., Ine. 


ROCKLAND, MASS. 


BOSTON NEW YORK PHILADELPHIA DETROIT SAN FRANCISCO 
183 Essex Street Marbridge Building 1215 Market Street Washington Arcade Pacific Building 
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Sections 


Fifty Exclusive Styles on 
the Floor to Choose from 
in Ladies’ Boots 

















— = : ——— —— 
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yo 00 


One of the NAR Wf, You§Would 

Season’s Best QW SE ZY be Interested 
Numbers < = in Our New 
Fall Catalog 











Buttons are Taking in All 





Note this Boot 
Carries a Tip 
Which Greatly 
Adds to this Par- 
ticular Leather 














No. 1062 


Genuine Mat Kid Button 


Louis Leather Heel Goodyear Welt 
Nine Inch Top Four Inch Vamp 
AA to C 


Price, $8.00 


Same in Lace, $7.50, No. 1060 


W.T.HOLMES COMPANY 


EXCLUSIVELY LADIES SHOES 
15 NO.FOURTH STREET - - PHILADELPHIA 


























BOOT AND SHOE RECORDER | Sept. 6, 1919 


Wigetius 








Sept. 6, 1919 








The Le 


We 


Review of Leather 


184 


SUTTTCESIET TT art end 
OTRAS UI 


PETTITT TIT Te TTT ee 


Supplies and Prices 
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Leather Prices Remain Unchanged 


Decline in Raw Materials Noted---Export Duty on India Skins Expected 
Except to United Kingdom---Heavy Leather Very High 


The sharp declines in hides covering 
the past few weeks has probably led 
some to believe that leather and shoes 
should begin to show a corresponding 
weakness. This, however, is unlikely 
to be the case until such a time as hides 
or skins are on a permanently lower 
level to enable tanners to make lower 
cost leathers. The hides and skins 
now in the process of manufacture 
into leather are being produced from 
raw material purchased at the top level 
of prices. 


The investigations and threatened. 


inquiries by the governmental commis- 
sions probably had some influence in 
driving down raw material values, but 
whether this is temporary or not re- 
mains to be seen. Hides averaging from 
48c to 60c per lb. in price have declined 
on the basis of about 10c per pound. 
Chicago City calfskins which reached 
$1 a pound are now quoted at 80c to 
85c. 
Demand for Heavy Shoes 

There has been practically no decline 
in prices in either heavy or light leathers, 
but there has been a lull in buying. 
Heavy leather will remain high in price 
while light leather is in such great 
demand and held at such high prices. 
Large amounts of heavy leather have 
been made by splitting off the grain 
side to go into side leather and elk 
leather. The demand for heavy unlined 
shoes of the scout shoe variety has been 
exceedingly strong and side leather 
which a year ago was selling from 30c to 
40c a foot has been bringing from 80c 
to $1 a foot, and it is well known that 
only a short time ago calf leather was 
unprecedently high at 80c to 90c a foot. 
So long as the demand for heavy shoes, 
in fact, for virtually all kinds of shoes, 
continues so strong throughout the 


country and with a heavy export de- 
mand it is unlikely that there will be 
any marked relief in the way of prices. 
The labor and other production costs 
are also quite as much to be reckoned 
with as the matter of leather. 


Weakness in July and August 


Those seeking shoes at reasonable 
prices will stick to staples both in ma- 
terial and style. The extreme prices 
include the finest leathers in the latest 
decrees of fashion. There has almost 
invariably been a weakness in the mar- 
ket during July and August. It has 
come this year in the matter of raw 
materials to some extent. The tanners 
will not let go of leather made from high 
priced hides and skins merely because 
of the weakness reported in the hide 
market. So far as raw material is con- 
cerned we are still on a much higher 
plane than at the time the armistice 
was declared or when restrictions were 
maintained on hides and leathers. The 
restricted price on calfskins was 44c 
a pound, the price has practically 
doubled today. Heavy native steers 
were quoted at 30c a pound a year ago, 
50c to 52c about two weeks ago, and 40c 
to 42c now. 


No Material Changes Estimated 


The demand for raw material, leather 
and shoes the world over is such that no 


radical change from the basis that we | 


are now on can be looked forward to for 
some time to come. The conservative 
tanners estimate that there will be no 
material changes, especially to a much 
lower level for from six to twelve 
months. 

The experience even of the past year 
of waiting for favorable turns in the 
market has been fraught with risk and 


loss and the safest course to pursue 
seems to be to purchase normally as 
demands require. 

According to latest advices from Cal- 
cutta, India contemplates an export 
duty of 15 per cent on all hides and 
skins leaving India excepting those 
going to the United Kingdom. Our 
imports of goatskins for the year ending 
June 30 amounted to 41,967,890 pounds, 
valued at $18,416,951; hides, 2,096,708 
pounds, valued at $569,107; calfskins, 


' 2,854,382 pounds, valued at $976,337; 


sheepskins, 4,217,285 pounds, valued 
at $1,430,008. 


New Factory 


Of Weyenberg Shoe Manufacturing 
Company at Portage 


The new factory of the Weyenberg 
Shoe Manufacturing Company, located 
at Portage, Wis., is a five-story building, 
50 by 230 feet, with an “‘L’’ addition, 
for elevators, offices, findings, last 
room, etc. 

The class of shoes to be made in 
this factory will be men’s fine dress 
welts and boys’ McKay shoes. The 
capacity per day is estimated to be 
about 4,000 pairs. According to present 
plans the building will be ready for 
occupancy about January 1, 1920. 

The hospital rooms will be under 
the supervision of a graduate nurse, 
the same as at the factories in Mil- 
waukee and Beaver Dam. Employes 
of the new factory will also come 
under the Welfare Organization the 
same as all other units of the company. 

Portage is a town between eight and 
ten thousand population on the C. M. 
& St. P. Ry and Soo Line, approximate- 
ly one hundred miles from Milwaukee. 
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THE AMERICAN HIDE & LEATHER COMPANY manufactures 
twenty-six kinds of Chrome Calf and Veal Upper Leather; eighteen kinds of 
Chrome Side Upper; nine kinds of Combination and Bark Tanned Side 
Upper: six finishes of Splits: Bag, Case, Fancy, Collar Leather and Welting. 
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SOME AMERICAN HIDE & LEATHER COMPANY’S TRADE- 
MARK LEATHERS — Calf:—Tan Royal, Royal Kid, Box, 102 Box, 
Ooze, Willow, Titan, Cadet, Empire. Side Upper:— Bronko Patent, Mil- 
waukee Patent, Bison, Boris, Ottawa, Radium, Sheboygan Calf, Trojan, Zulu. 
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MORE "PEP" 


BETTER SH@EMAKIN#, and a WIDER RANGE 
ef STYLE and COLORING, than any previous 
effert, is what we effer yeu the ceming 
seasen, in "PLANT PR@®CESS" SHOES FOR 
WOMEN. 


A CONSTANT STWDY of Y@UR WANTS, QUAL- 
IPFIES US to GIVE YOU FULL MEASURE ef 
SATISFACTION, not enly in ATTRACTIVE and 
PEPENDABLE MERGHANDISE, but also in ~ 
POINTS of REAL SERVICE. 


THE OPPORTUNITY is open to Y@U to 
secure LIGHT, GRACEFUL, SUPERI@OR-FITTING 
SH@ES at prices WELL WITHIN the MARKET. 


THEY are BUSINESS-BUILDERS. 





ee 


MAN@GHESTER, NEW HAMPSHIRE. 





Sept. 6, 1919 
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A SHOE HUSTLER 
R. D. Conklin in Minnesota 


R. D. Conklin is a live wire who is 
rapidly filling the State of Minnesota 
with Nunn-Bush and American Boy 
fine shoes. Mr. Conklin is a hustler 
who gets out early and stays on his ter- 
ritory late and, as a result, always 
shows not only a nice business for the 
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R. D. CONKLIN 
With Nunn, Bush & Weldon Shoe Co. 


season, but also a gain over his previous 
season. 

His first employment was with the 
Boston Clothing Store at Fairmont, 
Minnesota, in the shoe department and 
his first love has clung to him ever since. 
After spending some time with the 
Boston Clothing Store, he took a com- 
mercial course and then went on the 
road at the age of eighteen and has been 
traveling ever since that time. 

He is a member in good standing of 
all the Masonic orders in Fairmont, the 
U. C. T., the National Shoe Travelers’ 


Traveling, 


Activities of our Trade Ambassadors 
On and Off the Road 


TOES MM MMM 


Association, and belongs to the Shrine 
at Minneapolis, Zurah Temple. 

Mr. Conklin is very enthusiastic over 
the line he is carrying this year and says 
that Minnesota merchants are buying 
liberally, not only because they antici- 
pate higher prices on shoes, but because 
they are enjoying such splendid trade 
that their stock needs frequent re- 
plenishment. 


CHANGES LINE 


Biddle with Duttenhofer- 
Stevens Co. 


H. L. 


H. L. Biddle has joined the sales-_ 


force of the Duttenhofer-Stevens Com- 
pany of Cincinnati. 

Mr. Biddle recently sold the Graham- 
Bumgarner Company shoes of Parkers- 
burg, West Virginia, carrying their 
men’s heavy shoes throughout this 
territory. He now anticipates a most 
successful trade on the women’s fine 
shoes manufactured by the Dutten- 
hofer-Stevens Company. 


IN MIDDLE WEST 


William P. Brennan a Live-Wire 


Salesman 


William P. Brennan, who travels 
the Middle West for the Richards & 
Brennan Company, Randolph, Mass., 
left this week on his Fall and Winter 
trip to visit his many friends among 
the retail shoe merchants. Mr Bren- 
nan will return about the middle of 
November to his native town, Ran- 
dolph. 

William P., or ‘“Hoff,’’ as he is pop- 
ularly called, is a live-wire in the civic 
and organization life of Eastern Massa- 
chusetts. His return to public affairs 
after many weeks on the road is always 
hailed with much acclamation. 


A BIG SEASON 
Anticipated by Charles Orr 


Charles Orr, Eastern representative 
of the P. Sullivan Company, Cincinnati, 
left today, September 6, for New York 
with his samples. 

Mr. Orr says that he is looking for- 
ward to a big season. 
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For Western House 


William J. McGunnigle, recently dis- 
charged from service in the United 
States Army, has engaged with Rindge- 
Kalmbach-Logie Company, Grand: 
Rapids, Mich., to travel for that house 
in New England. Mr. McGunnigle 
enlisted September 11, 1917, and served 
at camps in Jacksonville, Fla., Waco, 
Texas, and Ayer, Mass. He received an 














WM. J. McGUNNIGLE 


honorable discharge February 21 of 
the present year. He obtained his 
present position through Howard F. 
Johnson, general manager of the Rindge- 
Kalmbach-Logie Company, whose pol- 
icy of employing former service men is 
set as an excellent example for other 
firms. Mr. McGunnigle, who was a 
former Goodyear machine operator in 
Brockton, was discharged with the rank 
of sergeant. He will cover Massachu- 
setts, Maine, New Hampshire and 
Vermont with the line of footwears made 
by the Grand Rapids Concern, starting 
the present week for his territory. 
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| Our 101 New Styles 
: Now On Display 


ere 


21 MARION SALESMEN, with our handsome 
line of men’s fine dress shoes, are taking orders. 


— 


Our new combination of Western Quality and 
Eastern Style is better than you have ever seen 
before. When our salesman calls, buy for your 
best trade. 


THOSE GOOD SHOES 
THAT JACK BUILT 


MANUFACTURED BY 


MARION SHOE COMPANY 
MARION, INDIANA. 
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Real Humanitarian Work 


Boston Leather Trade Benevolent Society, Inc., to Start 
Drive for $50,000 Fund 


HE Boston Leather Trade Benevolent Society, 

Inc., was incorporated November 19, 1917, 

under Massachusetts Laws, for the purpose of 

receiving donations and subscriptions from individuals 

and firms in the leather business or from others inter- 
ested in this cause. 

The aim of the Boston Leather Trade Benevolent 
Society is to assist unfortunate associates who have 
been connected with the leather trade of Boston. 

Elisha W. Cobb, the origina- 
tor and chief promoter of this 
philanthropy, is determined to 
raise the quota of $50,000 for 
permanent investment in this 
society, the campaign to start 
the last of September. Mr. 
Cobb is devoting a large portion 
of his time to the preparations 
for this drive. In fact, during 
the last three years, this move- 
ment has been uppermost in his 
mind. He is president of the 
society. 

Three years ago, after the . 
foundation for this work had 
been well laid, the war came, 
and the idea of securing sub- 
scriptions to a permanent fund 
was temporarily abandoned. 

Mr. Cobb’s theory is that by 
the incorporation of the Boston 
Leather- Trade Benevolent So- 
ciety, Inc., it is made a recipient 
of legacies. One party has 
already remembered this corporation in his will. 

The society is modeled on practically the same basis 
of charity as is the Provident and Benevolent Insti- 
tution of London, which was founded in 1860, with a 
permanent fund at present of over $150,000, to which 
very large annual subscriptions are made. It is the 


custom for each prominent leather dealer in London . 


to take the so-called chair for one year and raise as 
much as possible from the leather dealers of England, 
his object being to outdo the chairman of the year 
before. 


Many Testimonials to Good Accomplished 


The Boston Leather Trade Benevolent Society, Inc., 
has many testimonials to the good work which it has 
already rendered. The corporation expects many 





ELISHA W. COBB 


President Boston Leather Trade Benevolent 
Society, Inc. 


calls for assistance in this aftermath of the war. The’ 
cost of living, at the present time, is surely a great: 
burden to leather clerks, porters, salesmen and other 
employes who receive smaller salaries than does- 
factory labor. 

The society is asking for subscriptions of from $100 
to $500. Checks may be made payable to the order 
of M. J. Lowry, treasurer. The trustees of this society 
are Marcus Beebe and Thomas Devlin. 

Every safeguard is employed 
that the money subscribed will 
be properly and well spent. 
When a person applies for assist- 
ance, application is made to the 
secretary, from the secretary the 
application is passed to the in- 
vestigating committee, consist- 
ing of Albert F. Gordon, Thatcher 
Hollis and Harold G. Cutler. 
From the investigating com- 
mittee, the application is turned 
over to the executive committee, 
consisting of Elisha W. Cobb, 
Frank L. Howes and E. T. 
Cady. This committee decides 
on the pension. The matter is 
then turned over to the treas- 
urer, M. J. Lowry. 


The Subscription Committee 


Harry L. Sutton of Sands & 
Leckie, M. J. Lowry of Avery & 
Lowry, Julius Hollander of F. 
Blumenthal & Co., A. F. Gordon 
of A. F. Gordon, Inc., Harry F. Allen of Winslow Bros. 
& Smith, Arthur R. Tirrell of Thomas & Cia, Solomon 
Agoos of Standard Kid Mfg. Co., Edwin T. Cady of 
Greiss-Pfleger Tanning Co., Frank L. Howes of Howes 
Bros. Co., Junius Beebe of L. Beebe & Sons, Bertram 
C. Gould of Bristol Patent Leather Company, Sig- 
mund Rothschild of Barnet Leather Company, 
Albert Merrill of Hilliard & Merrill, Harry W. Clark 
of Algonquin Leather Company, Charles A. Proctor 
of Proctor, Ellison & Co.,W. Thatcher Hollis of C. D. 
Kepner Leather Company, Burt W. Rankin of Hunt-~ 
Rankin Leather Company, Ira Vaughn of Dungan- 
Hood & Co., Wm. M. Bullivant, Jr., Northwestern 
Leather Company, Leonard Wheeler of Taber- 
Wheeler Company, Donovan Brothers, and W. R. 
Stephenson of Stephenson & Osborne. 
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These men know the value 
of Goodyear Repairing Machinery 


OODYEAR Welt Shoe Machinery remakes the shoes brought you for repairs. It does 
not cobble — it rebuilds them. People know this. And so they take their shoes to 
the shops where they can get them rebuilt by the Goodyear Welt Shoe Repairing System. 
Such shops prosper. It saves you time and money and brings you increased business 
through satisfied customers. 
Write for plan and catalogue of the various style outfits we make 


United Shoe Repairing Machine Company 


4 ALBANY STREET, BOSTON, MASS. 
18 So. Market Street 37 Warren Street 93 Centre Street 286 Third Street 130 Mill Street — 
Chicago New York Brockton Milwaukee Rochester 
1423 Olive Street 276 Main Street 145 Essex Street 619 Mission Street 221 No. 13th Street 11 Boe Street 
St. Louis Johnson City, N.Y. Haverhill San Francisco Philadelphia Marlboro 

708 Broadway 30 Euclid Arcade 87 Main Street 236 No. High Street 16 No. 2nd Street 216 Chartres Street 
Cincinnati Cleveland Auburn, Me. Columbus, Ohio Harrisburg, Pa. New Orleans 
301 American Casualty Building, Reading, Pa. 









































RITE-EASY SHOES 


IN STOCK—READY TO SHIP 
SALESMEN ARE OUT 
NEW CATALOGUE READY 















Ee song ae Civilian Rite-Easy 
year weit. -B pat- ft _ 
ented innersole. Black vici Sao = yn 
whole warter blucher. brown vici whole quarter 
Munson last. Single sole. bjucher. Wing Foot rubber 
4 and 5 wide. heel. West Point last. 
Single sole. 4 and 5 wide. 






Stock Number 30 
















Stock Number 37 


Civilian Rite-Easy Civilian Rite-Easy 
Goodyear welt. K-B pat- Goodyear welt. K-B pa- 
ented innersole. un tented innersole. Black vici 
metal whole quarter blu- whole quarter blucher. Doc 
cher. Derby last. Single last. Single sole. 4 and 5 
sole. 5 wide. wide. 

Stock No. 35—Same only Stock No. 33—Same, only 
in black vici, 4 and 5 wide. in Gun metal. 5 wide. 





Stock Number 38 Stock Number 34 


CIVILIAN SHOE CO. 


WARD HILL, MASS. 
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ummerine 
Shown bf? /O 


STREET PUMP 


——-——= ON OUR === == 


NEW 113 LAST 





Style No. 329 
Last No. 113 


THIS SMART STYLE CARRIES A 
MEDIUM LONG VAMP WITH A 
13/8 HEEL, IT IS A WELT AND IS 
BUILT TO FIT AND WEAR :: 


THIS IS JUST ONE OF THE ATTRACTIVE 
STYLES THAT OUR SALESMEN ARE NOW 
SHOWING FOR SPRING 1920. :: : 
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Decidedly ‘X THOMPSON" 


“THOMPSON'S BROGUE” is but one 
present day result of “THOMPSON'S” 
pre-eminence. It is typical of the Advance 
Styles developed to meet the needs of 
the hour. 

Well represented in the Spring and Sum- 
mer 1920 sample line are *“ THOMPSON'S 
Admiral,” ‘Arrow’, ‘Echo’, “Encore”. 
Each selected for and adapted to a partic- 
ular need. 

THOMPSON Salesmen are on their terri- 
tories visiting the trade about on usual 
schedule. 


"THoMpson BROS. IN 


MEN’S FINE SHOEMAKERS 
BROCKTON 
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A Big Seller with the Classy 
Dresser— Ihe “Lieutenant” Last 


/ 
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STOCK No. 906 


Fuis shoe represents the extreme in English lasts. Young men, 
particularly “College Boys,” praise its goodness. It has unmis- 
takable marks of class. Fitting qualities cannot be _ bettered. 
Style, fitting quality and wear are most perfectly united. It is a 
shoe that moves and pays dealers well. 


J. W. CARTER CHICAGO CO. 


CHICAGO, ILL. 
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Main Factory - Stamford, Conn. 


Over Half A Century Of Good Shoemaking 
Our Own Make 





























629—F. B & C. Beaver Brown Kid, 9-inch 626—Black glazed kid vamp, Beaver Brown 
lace, welt, 18-8 covered Louis heel, full kid top, button, fine ox welt, 9-inch, 
foxed, imit. tip, perforated vamp. 18-8 wood Louis covered a imit. tip, 

Price $11.00 pearl button. rice $10. 
631—Same in Havana brown kid. 630—Same as above in patent “aap. Beaver 
Price $10.00 Brown top. rice $11.00 
625—Same in black glazed kid. Price $9.50 634—-Same as above in patent black, buck 
top, plain toe. Price $11.00 


IN STOCK 


AAA AA A B Cc 
4% to 8 4 to 8 3 to 8 2% to 8 21% to 8 


A. H. GAINES GORDON CO., Inc. 


MANUFACTURERS . ~ DISTRIBUTORS 
MAIN OFFICE AND STOCK ROOMS 


141 DUANE STREET ~NEW YORK CITY 
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SHOWING 


BASS RANGELEY 
MOCCASIN STYLES 


for the Summer of 
1920 






UILT on new lasts and with new 
patterns that make the Rangeley 
Moccasin a better moccasin from top 
to toe. The new design gives a much 
stn, tenth ttanatiiadcen, better fit in the shank and has proved 
Moccasin, 8 inches high, Du-Flex fibre sole. its merits the past season. 






No. 2923 


Merchants should place their orders 
for next Summer NOW. 





No. 2840 


No. 2811 





No. 2811—Men’s Smoked Elk Rangeley No. 2840—Chocolate Elk Ran 

- , : 0— geley Moc- 
ee Yo > + Saee high, double elk sole casin, oxford height, Du-Flex fibre ‘sole 
a a and spring heel. It is made for both'men 


and women. 


G. H. BASS & COMPANY ! 


SHOEMAKERS 
WILTON, MAINE 
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Wwomeryze associate 


hn Kelly Shoes 





thats pleasing 
and luxuriousin 
Sootwear. 


John Félly-Ine 


PLOCHES TEI MN. > 


Naw Yorke City: Room JOS, Grekam Building 
Church and Duane Streets, Mr John Halliwell. 
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Two Popular 
Numbers 
of Quality 


Footwear 






No. 2116 





No. 11—Men’s mahogany tan calf, bal, Pep 
last, Goodyear welt, solid leather counter, 
solid leather heels, felt lined tongues, B, C 
stock A-B, 4 to 8, C-D, 3 to 8. and D widths, sizes 6-11. October 20 de- 

Price $8.85 livery. Price $9.50 
No. 12—Same as above, ‘blucher, Windsor 
last, medium round toe, C, D and E widths, 
sizes 6-11. October 20 delivery. Price $9.50 





No. 2116—Women’s Chrome Patent, 
814 inch, button, field mouse vici kid 
top, McKay, plain toe, Louis heel, in 








No. 2115—Women’s Chrome Patent, 
81% inch, button dull kid top, McKay, 
plain toe, Louis heel, in stock A-B, 4 to 
8, C-D, 3 to 8. Price $7.00 







Samples of these shoes will convince you of their fine 
lines and splendid construction. At these prices, the 
values are such that would be hard to duplicate. The 
early receipt of your order will mean prompt attention. 


R:-P-SMITH & SONS CO- 


CrmreaGo 
J1ade Good mIG5Q <= ATITEVER SINCE 
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HIGHEST GRADE MCKAY 
FGDTWEAR FOR WOMEN 
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ORK SHOES 


UNION MADE 


IN STOCK 


A complete line of Men’s, Boys’, Youths’ and Little 
Men’s heavy unlined shoes IN STOCK, ready for im- 
mediate delivery. 30 numbers from which to choose. 

Mail orders are given special attention — prompt 
deliveries assured. Send for Stock-Sheet. 





No. 191. Brown Full Grain Blucher, Un- 
lined. Two Full Soles. Nail Fastened. 


No. 4590. Black Granite Blucher, Un- 
lined. Half Double Sole. Nail Fastened. 





No. 1531. Brown Full Grain Blucher, Un- 
lined. Two Full Soles. Goodyear Welt 
Nail Fastened. 


ARTHUR A. WILLIAMS 
SHOE CO. 


Manufacturers 


HOLLISTON, MASS. 
U. S. A. 
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Copy of telegram sent by Western 
concern to its buyer in the East: 









"Welch, Moss & Feehan Shoes 
great--Get more of them." 


§ WELCH, Moss & FEEHAN Co.} 


113 ESSEX STREET 
HAVERHILL 


MASS 
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Buyers Easy Reference Directory 
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Hil hal: y 
than fifty dis- 
tinct novelties in 
women’s Shoes are fea- 
tured in our new Fall catalog. 
Your copy for the 























Should have attention earlier than ever 
this year. Our own lines will be shown 
in our new catalog now on the press. 
Drop us a line for a copy. 
L. B. SCHINDLER SHOE CO. 
99 DUANE ST. - NEW YORK, N. Y. 
SNAPPY STYLES ALWAYS IN STOCK 














Spring’s Foremost Demand 


To the Shoe Dealers: : 

Beaded shoe ornaments have been adjudged as the 
leading decoration for Spring Styles. 

We, therefore, have foreseen the great demand and are 
amply supplied with the necessary net > to give 
prompt deliveries at reasonable prices without delay, as 
dealers have heretofore witnessed. 

Samples with price list will be sent upon request. 

Respectfully, 


WAVERLY SHOE TRIMMING CO., Inc. 
151 Vanderbilt Ave., 
Brooklyn, N. Y. 




















‘Welt  —_ 
for Women 


WELCH, MOSS & FEEHAN CO. 


HAVERHILL, MASS. 
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ARISTO PRODUCTS 
602 Myrtle Ave. 
NEW YORK 


BROOKLYN . . ° e 
We have taken over the business of the New York Shoe Dyeing Ce. 
ARISTO BLACK DYE will dye any leather a permanent jet 
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HIGH GRADE GOODS 


Quick Sellers 


Black, $1. Colors, Tan and Red onl 
$1.60. % A oft ie ‘Goods shipped 
day order a 


THE BAKER SHOE :CO., 
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Eve 
Wood Heels 


Our experience and time at your service 
BEST WORKMANSHIP 
PROMPT DELIVERIES 


A. R. WADE & CO. 
HAVERHILL, MASS. 
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tofore obtainable for shoe tops. Texture 

and coloring and serviceability adapts 
“Shadow Cloth” to the best of shoes. The 
manufacturer and™merchant.who wants exclu- 
siveness sees possibilities in the use of “‘Shadow 
Cloth” of a practical and profitable way of 
beating the high cost of leather. 


\ STRIKINGLY different cloth than here- 


Boston Haverhill St. Louis 


The Cloth that Reflects} 
Style 


A Gitlerman Creation 
Durable and Dainty 


Rochester 


giana 
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IN-STOCK 


MISSES’ AND CHILDREN’S 


SCHOOL SHOES 
BUILT FOR SERVICE * 


Style 73—Chocolate Elk Blucher—Unlined—Goodyeat Welt 













Nae Se errr tr eee ee $2.85 
CeO, eR, a is oo cicce ccc cedesssseces 3.25 
Biises’, 11-5, Wetted, BHD oko kvivcccscccedcsaicess 3.85 





LISTED IN CATALOG NO. 15 


L. B. EVANS’ SON CO., Boston Office, 110 Summer St. WAKEFIELD, MASS. 














| P erfection 


Circlettes 









With the Sharp Shoulder and Broad Wear- 











PUT "EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


F. W. Whitcher Co., 2&2. 





INCREASED PRODUCTION 
A WORLD NECESSITY 





ARSIGHTED business men realize, now that the war 

has been won, that the problem of getting capital and 

labor to co-operate closely for greater production is 
more acute than it was when the war was a driving force 
behind it. . P 

Anything which impedes production means less advertisin 
and leaves business helpless in the face of rising wages an 
increased cost of living. - 

What plan will best insure this imperative co-operation be- 
tween conservative labor and constructive capital, and how 
Advertising—the force which helped any to win the war— 
may help promote that plan, will be discussed by leaders on 
both sides of industry at the fifteenth annual 


ADVERTISING CONVENTION 


ing Surface New Orleans, September 21-25, 1919 
They don't scratch floors They do protect No matter what plan may be evolved, either by capital or 
® labor, public sentiment will make the final decision. Adver- 
They don’t wear dlippery They do stop uneven wear tising must be used to inform the public. 
They don’t drop out The do prevent runover heel All business men and women are invited. Come yourself, or 
send a high representative of your organization. For detailed 


information, hotel accommodations, etc., write at once to 


Associated Advertising Clubs of the World 
110 West 40th Street, New York, N. Y. 











WANTED TO PURCHASE 


WANTED TO PURCHASE WANTED TO PURCHASE 














Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
‘| tities no object. Retail or wholesale. 
Short term leases taken off your 


hands. 
Wire or Phone us 
Correspondence Confidential 
tablished 1890 


GLAUBERG & CO. 


387 Broadway, New York, N. Y. 
Phone Canal 4119 


We also purchase clothing, 
hats, furnishing goods, etc. 











yt fog YP  oyty 1 y- 
ether merchandieo. 


Wanted at Once 





Quantity no object. 
for Department Store CL 
for Cash BROOKLYN PURCHASING SYNDICATE 
Manufacturers’, Retailers’, or Sur- rr WALKER 
plus Stocks of noon cane 








SHOES 


No Quantity Too Large. Short 
GLOBE MDSE. CO. 


SYSTEMS IN SHOE 
STORES 











Indi Ind. pment, accessories, specialties; 
a po grrage gee yer wy eae it, 
23 Lispenard St., New York City is a part of “Recorder” service to 
Merchandise of All Kinds Purchased merchants. 
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IT’S A WONDER! 
NO. 760 


New Narrow Toe Tan Calf Bal 
In The Keith’s Konqueror Line 


ACE LAST 
AAtoD - - = — $9.50 


Send In Your Sizes 
Catalogue On Request 


THE PRESTON B. KEITH SHOE CO. 


BROCKTON (Campello Sta.) MASS. 


New York Office, 299 Broadway, Room 415 
Boston Office, 207 Essex Street 









































|fGittentores 


Shoe Polishes 


Sold in the Market Places of the World 


THERE IS A BUYER FOR EVERY PACKAGE OF WHITTEMORE’S 
YOU STOCK. YOUR MONEY CAN BE TURNED PROMPTLY 


Oe Fae Fy There is a distinct advantage in offering your trade the peer- a ; 
ee ee yiue pone less polishes produced by Whittemore. A demand for them pomp pee eng | 
Handy touse,resultsareapure- already exists—you don’t have to create it. More than fifty _ likesoap does the hands. Never 
a ual to the —_-years uninterrupted service to the public has advertised them _eaves the leather dry and stiff. 


fabrics. freshness of leather or i) the best known way—regularly used by millions. | —aaeed — 














WHITTEMORE BROS. CORP., Boston, Mass. 


Ask your jobber salesman or write us for complete catalog 
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page per issue: 
time 





1 7 times 13 times 
linch..... $4.00 $3.00 $2.75 
2 inch..... 8.00 6.00 5.25 
3 inch..... 12.00 9.00 7.75 
4inch..... 15.00 12.00 10.00 


CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


“Recorder” rates for space less than one-eighth 


$2.50 


50 $2.00 
4.75 
7.00 
9.00 


4. 
6. 
8. 








00 under letter postage. 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 


. omnes So cent Se, eee ees eee 
00 











SALESMEN WANTED 


SALESMEN WANTED 


LINE WANTED 








WAnte> AT ONCE— ienced graduate 
retail shoe onan, ity-seat eastern 
Nebraska. Good wages. te. full iculars 
first letter. Fred Diers & =. Medison, Nebraska. 





ge LINE Salesman wanted to sell a line of 
—¥ $e, sets retail trade in the Middle 
West my ye commission. Address 
B464, core Bose oul Shoe ay t. 207 South St., 
Boston, Mass. 
ae a West and 
h territories—to ete line of ladies’ 
yar ali . felt and poe tone oes. Must have 
estabii trade—no others considered. Well 
y growing very ra idly. Send 
full sation with applications to Hamton Shoe 
Co., 26 So. Wells Street, Chicago, Ill. 


ALESMEN for the States of Indiana, Michi 
Illinois, and Wisconsin os one of the hig! 
~— and best established lines on the roa 

tail trade exclusively. Address B466, care Boot 
and Sh oe Reco rder, 207 South St., Boston, Mass. 


SAiaer As WANTED—To carry wholesale 

grade women’s shoes as a side line 
some Maine, N. H., Vt., Penn. and Mich. 
Shoes carried in-stock. Man must know the trade. 
Send —w with first letter. Address B457, 














en ge WANTED—Overgaiter salesman 
No side line man, a 

pth Write full particulars se = 

= first letter. Cotero Cushion Mfg. Co  ioaien, 











POSITION WANTED 


OSITION WANTED—Man of good habits 
with twelve years’ experience as 

agent, production manager, — assistant in- 

pam od in shoe factory, mt “employed, 

desires to make a on Ay an furnish t of 

references. Address B463,_ care Boot and. Shoe 
Recorder, 207 South St., Boston, Mass. 


ACTORY manager and foreman * finishing, 
FAY dressing and lepartments. E: 








methods and handling 
satisfaction in position 
like to connect with 


is now giving entire 
it, in 
care Boot and 








care Boot a Recorder, 207 South St., Massachusetts. Address B465, 
m, Mass. Shoe Recorder, 207 South St., Boston, Mass. 
ANTED—Salesmen to sell our justo” TED—Position expert 
Gur tat a nm Waals map ep epee tans or ve Ge — 


our pocket. 
‘Eve ft yy and jobs — them. 


U “<. BS) ty Mfg. Co., Pittsburg, Kansas. 





ALESMAN WANTED to sell a well-known . 
Eastern 


Bee of mae women’s and children’s 

shoes in Alabama and M 
line of trade and oppor- 
tunity for the right man. Best references 
required. Ad B444, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


Weleute t enpnt for New Mexico 





and reference. Address B445 
Recorder, 207 South St., monk. ass. 
ANTED—Enxperienced salesman 


with 

established Sioa az ptr fitsie 

line of misses’, children’s, boys and little 
shoes and baref: 


and ref idee 
ee ane Shee See 207 South St., Boston 








, eee CLASS shoe salesmen 


SPATS and 
canvas 


SOUTHERN —and CENTRAL states, we 
pay full co on all mail orders, 
spply IDEAL p LEGGING CoO., 37 So. 


‘abash Ave., 


entire charge of misses’ ar mis aes tee 
Practical man in designing, cutting and 
stitching rooms. General experience in entire 
factory work. Good references. Address K210, 
oe 127 Duane St., New 





Wisconsin. 
Shoe fo a Saath St., Boston, Mass. 








HELP WANTED 


] iy ee REPRESENTATIVE WANTED— 
anufacturer of children’s class welts 





uring a representative for the le 
Must be a high class an, a man who can 


} a pee salesmen —_ to connect with 


Duane St., ‘New York. 








WANTED TO RENT 


NEW SHOE CORPORATION desires a ag 
or small loft for stock purposes. Must be 
situated i ~ New York. City Pe <n my Sa district. 
bd share — with =— concern. 
care Fest 
pe Shee tg ooupaney. Adres Duane St., eye N.Y 











FOREIGN AGENCY 








Wanted for Germany 


by first class German Importer 
the exclusive selling rights of 
capable American Manufactur- 


ers of 
SHOEWARE 


and 
LEATHER GOODS 
Offers invited to L.L. 5776, care 


RUDOLPH MOSSE, 
Leipzig (Germany) 














WANTED TO PURCHASE 





gt out from under before it I'll close 
our shoe stock out at big on com- 
ge Soe at on t. L. N. Man- 


gette, Tiffin, Ohio. 





FT RAV EEANG sive cctemnan ond ietbese wanged 
to sell as a side line hand-beaded shoe buckles. 


State Tey -* cover, also whom are rep- 
—/., adress with full particulars, Alfred 
Levy, 171 Madison Ave., New York City, N. Y. 














Salesmen Wanted 


Large manufacturer of medium 
ade Boys’ shoes, carrying short 
Sao in stock, desires representa- 
tion in Ohio; also New York State 
(not city). Old established con- 
cern, strong line, commission 
only. Address B421, care Boot 
Shoe Recorder Pub. Co., 207 
South St., Boston, Mass. 








FOR SALE 


DO YOU CONTEMPLATE 


Retiring or going out of business? 


I will value for your entire or surplus 
Leases SS eat secu eaten 
over. 25 years. 

I. 0 














EDITORIALLY, THE 
Boot and Shoe Recorder 
is the most alert, aggressive and pro- 


hed ter the chee meet 
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MISCELLANEOUS MISCELLANEOUS MISCELLANEOUS. 
=e “FISHER” 
The Federal Reserve Banking Act Trade Mark 


176 FEDERAL STREET 





Enables you to 
TRANSFORM = ou 4izsctivs 
Let us assist you in making Practical Application of 
TRADE ACCEPTANCES 
IN YOUR BUSINESS 
Send for Samples 


FEDERAL TRADE ACCEPTANCE BUREAU, Inc. 
BOSTON, MASS. 


INTO CASH 











WANTED TO PURCHASE 


its. 
NO QUANTITY TOO LARGE 
We also purchase entire stocks 
from retailers or a, 












ers. Send us 

what you have for sale. 
Short Term Leases Taken 
We pay Highest Cash Value 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Manager 
537 Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 























We Will Buy Your 
Small Sizes 


Every shoe store accumulates 
more or less small sizes of 
women’s shoes. 


We buy and pay spot cash for small 
sizes, broken lots, discontinued num- 
bers, odds and ends, etc., of all 
classes of footwear whether old- 
fashioned or up-to-date styles. 


We also are in the market to buy for 
spot cash entire or parts of stores 
and stocks of boots, shoes and rub- 
bers and will pay highest cash value. 


Write—Telephone or Telegraph 
The London Exporting Co. 
315 and 317 Church St. 
NEW YORK 

Phone Canal 861 











Job Lots of Shoes & Leather 


Are Sold Through the 
Recorder Want Ad Page 


5 CENTS A WORD 


MISCELLANEOUS 











Every Shoe Store Needs 


a pair of 


“MANCHESTER” 


(Trade Mark Reg. U. S. Pat. Off.) 
. CURVED JAW CUTTING 


NIPPERS 
The only nipper 
made which is just the 


right shape to cut out 
tacks on the inside of 
shoes. 


**Manchester” 


Frank W. Whitcher Co. 
Patentees and Manufacturers 
Boston, Mass. 325-328 W. take St. 









Pat. Of. 














WANTED TO PURCHASE 








CASH PAID 


for shoe stores or surplus stocks of shoes 
or for other merchandise. Leases taken 


Max Kalter Mercantile Co. 
591 Broadway, New York City 
Phone Spring 5160-5161-5162 











WANTED FOR EXPORT 
Ser cdiet tantins 
FOR CASH | 


R 
NEW YORK EXPORT 
PURCHASING CORPORATION 

















Milbradt Rolling 
Step Ladders 
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515-517 Broadway, New York City, N. Y. 
8 “ENTIRE STOCK & 
8 FORSALE” 3g 
B is the message ¢ 
2 that interests us 


2 Webuyfor cash, wholesale, retail orjob- 
‘= bers stocks of shoes; men’s, boys’ and 


‘urnishings; fe < 
dren’s wearing apparel; dry goods; cot- ; 


Ye) ton and dress goods. No proposition so 
ve) smallasto ttenti 


large as to be beyond our control. 
References:—Commercial 





HERMAN DORNBUSCH, Appraiser © 


E David W.Biow Co. & 
































the right veer, 
shoe merchants. 
which depends ™, 





THE RECORD SEER CANES: GCotting Mave hese Sold 


Fee ‘aber A. Darpose of the “Boot and Shoe 
CF apt fy tO ng 


Annual Subscription in he States, $3.50; per copy, s cents. 
Member of the Associated Business Papers, Inc. Member of the Root 


Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


BOOT AND SHOE RECORD R 


aw tt”; sold the t to 

eh PT hh 

and distribution 

caatee Sa $5.00. 
Newspaper Ass'n. Member of Audit Bureau of Cirealations 

Entered at the Post Office, Boston, Mass., as second efass matter 


Cable Address BOOTRECO. 


Foreign, $7 50 











INDEX TO “WHERE TO BUY’’ 





BOOTS AND SHOES 


Alden, C. H., Co., Abington, es 6 ane ceed 107 
Allen- a Brid > Inc., Lynn, Mass. . 31 
Amdur _~— 4 
4 M. T Shoe ra No. Abington, 

Ault-Williamson Shoe Co., Auburn, Me. :.162-163 


oer J. Ralph, Co., The, Bridgewater, on 

Baker Shoe Co., The, Haverhill, Mass. . . . . 208-149 
Bancroft- Walker Co., Haverhill, Mass...... 9 

Barnett Shoe Co., NE Oe aie a2 6 ovale 148 
Barry, T. D., Co., Brockton, Mass......... 154 
Bass, Geo. H., Shoe Co., ng md a é66eenh 202 
Bates, A. J., Co., Webster, Mass......... 170-171 


Beals-Pratt Shoe Mfg. Co., Milwaukee and 





WROMGROOTEE, WEED. ccccccccccegstetscdcees 9 
Berlow, ies Baw Woe Gaeg. .o5 caceciice ce 154 
Berry, A. H., Shoe Co., a a & eae 177 
Bluestein Bros. rrr a 
Blum Shoe Mfg. Co., re N..Y 183-148 
Boardman Shoe Co., Boston....... . 2 
Bradley & Metcalf Co., Milwaukee. . 124 
Brauer Bros. Shoe Co., "St. Louis, Mo. a 
Brown Shoe Co., St. Lou ““— "Sarr 97 
Cambridge Rubber Co., Cambridge, Mass 155 
Carter, J. W. & Co., Nashville, Tenn., and 

err Pee Pee 00 
Central Res Co., Kansas City, Mo......... 139 
Civilian Shoe Co., Ward Hill, Mass. ........ 197 
Cl app. Edwin, & Son, Inc., E. Weymouth, _ 


Cohea, Samuel, Bosto 

Collins & Staples. Haverhill, Mass. . . 148 
Concord Shoe Co., New York == eye 148 
Converse oe Shoe Co., Malden, Mass.. 87 
Cotter Shoe Co., Lynn, MUNMN Ss Us, dceanedis 156 
Culley-Storz Shoe ies cccccesecees 
Dalton Co., Brockton, ae 117 
Diamond Shoe ae New York City...... 121-154 


a. Nat. , Shoe Co., Newburyport, os 
ree ‘Co., Dolgeville, N. ¥::: 129 
Dorothy Dodd Shoe Co., Boston......... 174-175 
Duane Shoe Co., New York City. .......... 208 


Duttenhofer-Stevens, Inc., Cincinnati, O. 29 
Duttenhofer, Val, & Sons Co., Cincinnati, O. 14-15 
Eaton, Charles A., Co., Brockton, =, Lite 6h 143 
Edmonds Shoe Co., Milwaukee. . a 










Ellis-Eddy Co., ‘ 

Emery & Marshall Co., Haverhill, Mass.... 185 
Evans Sons Co., L. B., Wakefield, Mass... .. 210 
Federal Shoe Co. ‘ Lowell, Bcc ctcesecces 142 


Fenton, John, Shoe Co., The, Columbus, 0: ane 


Fiske Shoe & Leather Co. . pe 54 
Ford, C. P., & Co., Rochester, N. » ROT 120 
Fox, F. d., Rochester, aa cre 116 
Freeland, H. H., Rochester, N. Y.......... 116 


Gaines-Gordon Co., H., Inc., New York 


SAE toy cote be adn Oe a a ee sae oad 141-201 
Goodger, W. C. » Rochester, | 116 
Goodrich, B. F., Co., 4 0.3d Cover 
} Dangurasr, petkcabure, W - Va... 106 

Grego ry & Read Co., Lynn, Mass.......... 205 

n Co., W. H., Manchester, ie ivedese 33 
Hamton Shoe Co., ” Chica “4 A Ae 109 


Harney Shoe Co., P. J., 
Besaey. Tracey & Gian : “Co., Lynn, 
Harsh & Chapline Shoe Co. gs aR .124-125 
Hartman Shoe Co., Haverhill, 48 

Holmes, W. T., Company, Philadelphia ey 187 
Holters Co., The, ee eee 98 


Pe ad Shoe Mfg. Co., Hallowell, Me. 198 
Johnston & Murphy, Newark, N.J 150 
Juvenile Shoe Corp. of America, St. Louis, Mo. 
Front Cover 
Kalt-Zimmers Mfg. Co., Milwaukee........ 126 





Keith, P. B., Shoe Co., Brockton, Mass .... 211 
Kelley, John, Inc., Rochester, N. Y ........ 203 
Kelly-Buckley Co., Brockton, Mass........ 84 
Kleine, Henry & Co., Chicago........... 113-149 
Knox Shoe Co,, Mil ford, Riess en che anor 150 
Krohn-Fechh r Co. ti, O....104-105 
—— Shoe Mfg. Co., — Rochester, N N. a6 
Lippman, G. E., Shoe Co., St. Louis, Mo. . 112 
Lund-Mauldin Co., rR re 110 
Lunn & Sweet Shoe Co., Auburn, Me... .131-137 
Lyons & Hershenson, Inc., Chelsea, Mass... 1 
acMaster, J. J., Rochester, N. Y......... 

Marathon Shoe Co., Wausau, Wis.......... 178 
Marion wa ti Marion, Ind............. 194 


Marshall, C Cams ee 172 





Marston & Tapley Co., Danvers, Mass..... 154 
Martin Co., A. H., Rochester, N: Y. ° 

Mayer, F., Boot & Shoe Co., Milwaukee. 
McElroy-Sloan Shoe Co., St. Louis, Mo.. 
McElwain-Barton Shoe Co., Kansas City, 


rT BE TER ee 90 
Mitchell-Caunt Shoe Co., Lynn, Mass...... 91 
Moore-Shafer Shoe Co., Brockport, > oe 10 
— Trading Corporation, New York - 
Nettleton, Co., "A. E., Syracuse, N.¥222:::: 150 
Newcomb- Anderson Shoe Co., Rochester, 1“ 
Novelty Shoe Co., Chicago. <<<. --- + 111 


Noyes-Norman Shoe x. *8i Joseph, Mo. . 108 
Nu Baby Shoe Co., E. Lynn, Mass 
Nunn, Bush & Weldon Shoe 'Co., Milwaukee, 


SRE PEP PER er Se 124 
Ogden Shoe Co., Milwaukee............-++ 124 
Parker-Holmes & Gs THR, on ns ce cciccs 1 
Phillips-Cram Corp., Haverhill, NN: 65 0006 149 
Plant Bros. & Co., Manchester. 5 aC 
Plant, Thomas G., Shoe Co., Boston. .... . 158-159 
Reece Shoe Co., Columbus, Ca a ae 155 
Regal Shoe Co., Boston. ...........++++: 168-169 


, Bosto: 

Reynolds Shoe & Glove Co., Cincinnati, O.. 149 
Rice & Hutchins, Inc., - am noses hebaeues 36 
Schapiro Shoe Co., Bosto: 
Schindler, — B., Shoe Co., Inc., The, pu 









a Perr ee 208 
Smith- On Shoe Co., ioamiers, ™ 128 
Smith, R. P. & Sons, Chica 204 
Smith-Wallace Shoe Co., Chicago -++-173 
Smith, Wm., Sumner, Chicago. .........--- 155 
Stacy-Adams Co., Brockton, yo a ar 150 
Stanwear Shoe Co., Oe Se a 144 
peateen 5 Shoe Co., The, So. Weymouth, Mass. 150 


Stone, K. M., Importing Co., New York City. 178 
Stylo Shoe Co., faa ee 154 
ivan, P., & Co.. Cimainmati, ©. ..... 2005 146 
Thompson Bros., inc., oe Mass. —s 
Timson Bros., Inc , Bosto 148 
Tober-Saifer Shoe Co., St. “Louis OE Ps 148 
Truitt Bros., Inc., Binghamto N.Y 1 
United States Rubber Co., oo York City... 114 
Utz & Dunn Co., Rochester, N. 176 
Vinsonhaler Shoe Co.,St. Louis, Front Cover, 148 
Watson Shoe Co., Lynn, Mass 181 
Weinbrenner, Albert H., Co., Milwaukee. . 124 
Wescott-Wnittmore Co., The, Syracuse, N. 'Y¥. 149 
Welsh, Moss & Feehan Co., Haverhill, i 1.008 
Weyenber, ag Soe Co., Milwaukee....... 26-27-124 
Whitman & Keith + Brockton, Mass...... 150 
bel: Arthur A., Shoe Co., Holliston, 
Williams, Clark Co., Lynn, Mass. . 
Wilson, Geo. J., Rochester, N. . ee 





Wright, E. T., Co., Inc., Rockland, Mass.... 186 


LEATHER AND OTHER MATERIALS 


American Hide & Leather Co., Boston. ...190 191 
Baker & Kimball, Inc., ton 151 
Beggs & Cobb, Inc., Sl A 151 


Blumenthal, F., Co., New York Cy. acl 5 
Bristol Patent Leather Co., Boston. ........ 118 
Casko Shoe Fabrics Corp., ‘Philadel Ohi csus 84 
Castle Kid Company, Camden, N.J........ 2 

Creese & Cook Co., Danv . Mass... 21-151 
Fashion Publicity Co., New York City PTS 6-7 


Gitterman & Co., Henry W. New York City 209 
Hecht Co., F., New Yor Gis ney MP8: 166 


Henwood & Nowak, ee eee 208 
Hub Gore, Boston and New York.......... 151 
Hunt-Rankin Leather Co., Boston......... 151 
Jones Co., F. E., eR 151 
Keystone ther Co., Philadelphia...2d Cover 


Levor, G., & Co., 188 
New haa Leather Co., New Youk City: : : 117-18 
Pfister & Vogel Leather. Co., Milwaukee. 1124-127 
Rueping, Fred, Leather Co., Fond du Lac, 
Stan ard Kid Mf Mig. Co. pe 
Thomas, hiton Co.,, Boston 

Trostel, = Sons Company. 3 Milwaukee 124 
Vaughan, Geo ., Peabody, M 83 


FINDINGS AND SHOE STORE SUPPLIES 








Alterson & Co., L., New York City....... «+ - 153 
Brooklyn v5 wn < , Brooklyn, N. Y...... 164 
Browning, C. A., Co., Boston........52.55. 164 
Curtis, Fixture Co., Chicago......... 112 
Emery & , Inc., New Yon Ae 22 





Published Weekly in the interest of the shoe 
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Federal Overgaiter Co., New York City. .... 153 
Firestone Tire & Rubber Co., Akron, O..... 34 
Foster Ri ee Le ee: 94 
year Tire & Rubber Co., Akron, O 96 
Halperin, Simon, Co., New York City. .. 144 
Hecht Fixture Co., Chicago PI PE . 99-100 
poet og ‘Providence, es PY 11-12-13 
ayhew. J ne — ~waeee Minn. 130 
dt Mfg. eto. 7 Seppe tile a 213 

aw os A., Treeing Machine Co., Brock- 
Miller, Rob’t, Inc., New York City......... 130 
Nature Tread Mf, g- Co., Chicago ........-- 140 
, Co., Clmcinamtl. . 2. 002. sc. 155 
Pesfection Lace Tipper Mfg. Co., New York on 
Rameay & Co., EE. W., Bostom. .<........0% 153 
Ri Device Company, Dayton, O. - 20 
Scholl M Co., vcnicnge ee ery 136 
how Card Co., Chicago......... 108 








U. S. Specialty Mfg. Co., Pittsburg, Kan 144 
United Lace & Braid Mf, g- Co., Providence, 


R. 
Waverly Shoe tients Co., 2. Rashisn, N. Y _ 208 


Whitcher, Frank W A> eo eRe 210-213 
Win-Deco Display ay A ~ ee 155 
Wise, G. & A., Co., Novy, York a ee 142 


MACHINERY, LASTS, MFRS.’ ‘oars, 
DRESSINGS, ETC. 


Albany Shoe Repairing Co., af he — 





Aristo Products, Brooklyn, Me erect 
Beckwith Box Toe Co., Boston...........- 180 
Griffin Mfg. Co., Inc., New York + rr 152 
Higgins Co., F.B., The, Aurora, Ill... ...... 132 
rhe The, Cincinnati, O..... 94 
Stein Screw Hole ‘Co., Water , Conn 30 
United Shoe Machinery Corp., NS anode 138 
United Shoe Repair Machine Co., Boston 196 
Wade & Co., A. R., Haverhill, Mass. . 208 
Whittemore Bros., Cambridge, Mass....... 211 








we ‘New York City.. 
Ww ” Union, Boston. 

OS 153 
Brooklyn.. 213 
York City.. 25 
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THE MARK OF THE THOROUGHBRED 
IN SHOES IS CHARACTER. CHARAC- 
TER MAKES THE DIFFERENCE BE- 
TWEEN DULLNESS AND LIFE, BE- 
TWEEN MEDIOCRITY AND TRUE 
VALUE. 


FOX PUMPS. SLIPPERS, AND OXFORDS 
HAVE THIS ESSENTIAL OF CHARAC- 
TER. PAINSTAKINGLY MADE AND 
EXQUISITELY DESIGNED, THEIR QUAL- 
ITY 1S AS UNMISTAKABLE AS THE 
DISTINCTION BETWEEN A SABOT AND 
MARIE ANTOINETTE’S SLIPPER. 


IN DANCING OR WALKING, WHILE 
DRIVING OR IN REPOSE, FOX FOOTERY 
MORE THAN MEETS THE MEASURE 
SET BY FASHION. 


NEW COLORS AND MODELS ARE NOW 
BEING SHOWN. ALERT MERCHANTS 
WILL USE THEM IN CREATING GOOD 
WILL, ADDED SALES AND BETTER 
PROFITS. 


CHAS. K. FOX, Inc. 
Haverhill, Mass. 


BOSTON: 54 LINCOLN ST. 
CHICAGO: GREAT NORTHERN BLDG. 


NEW YORK: MARBRIDGE BLOG., 
BROADWAY AND 34TH ST., ROOM 632 


BOOT AND SHOE RECORDER 











2 BOOT AND SHOE RECORDER Sept. 13, 1919 





























Advertising that sells 
rubber goods for 
Lambertville dealers 


ERE are the advertisements 

that are creating a large 
business for the dealers who sell 
Lambertville Rubber Footwear. 
We believe in helping our dealers 
in every possible way. We pro- 
tect each dealer’s territory. 
When one dealer sells our line 
we give him exclusive rights, 
protecting him from competition 
in his district. 

The advertisements shown 
here are now being published in 
magazines of such standing 
among workers and farmers as 
the Country Gentleman, the 
Rural New Yorker, the Ohio 
Farmer, the Pennsylvania Farmer, 
the Michigan Farmer, the Indiana 
Farmer’s Guide, the Prairie 
Farmer, the Iowa Homestead, 
and Hoard’s Dairyman. They 
are creating a quick demand for 
Lambertville boots and 4-buckle 
arctics, a demand which our 
dealers are capitalizing and turn- 
ing into good profits. 

If there is no dealer selling 
Lambertville Rubber Footwear 
near you we will be glad to have 
you sell our line. We invite cor- 
respondence with a view to giv- 
ing you exclusive rights. Drop 
us a line today. 


LAMBERTVILLE RUBBER COMPANY 
Lambertville, N. J. 




































































Sept. 13, 1919 BOOT AND SHOE RECORDER 3 











j 





SEAGETADDPIACTIPLEP SALTS CATH“ ACCA PAS TELS TESTA ESELETGLOTE”<SV ORR EEE PLZgTeLORPLODY PI AREPPSSLEA PPI SSPLELOAGTOLEATAPSE SACK HST gis se szear eggs OTe 


























ae . a s . 
a savenvetdancsttarcat2QPAye eTbtaTbPesssaTsrareraiTecePareraTstUQTAPare. eVAtbTorTeecoPbrscaaTecesTerevdTeraTava?arsTsVYarescrersfstevarstLaeissleitctanren? 
i —— 
= =I! i 
ml tH 
a= | 
ae! | 
oe 

= "= 

‘“- 





arate? 


afr 
sGtON Gra cdTiPavatanvadyatl9)9) 


104) x 


A Word About Prices 


It is very rare indeed that we have occasion to discuss prices with our 





DTA GEL LAL AE LUS LAGE LOL LATE Lt 







customers. 





Today, as in the ups and down of prices since 1914,—and there were 
more ups than downs,—we are confident our prices are lower than the 


prevailing market for equal quality. 






~OPISTavereddivadinr.csPleisviace 






APSOPLGIPL IBS TY 






This policy is in line with our determination to sell at a fair profit 


rather than for all we can get. 
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It is to your own interest to verify this statement of our policy. 





Customers know exactly what prices of Standard Kid, the better grades 
of which we now call Vode, mean, because the quality of a grade remains 
ever the same, regardless of market conditions. 


COLOR 18—FIELD MOUSE 
COLOR A—HAVANA BROWN 


are in popular demand. Vode is guaranteed to be colored through with 
pure dyes. It is not coated with pigment or paint finish. 









rasThPAVSSD A OAVravinaTAD rs CUAV ra DLVeAVR awit in cates 


STANDARD KID MFG. CO. 


Manufacturers of Black and Colored Glazed Kid and Patent Kid 


207 SOUTH STREET, BOSTON, MASS., U. S. A. 
NEW YORK OFFICE, 610 TRIBUNE BLDG. 


Factories Wilmington, Mel, 
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AGENCIES Geo. A. McGaw 
I. Louis Popper hae Il. 
Cincinnati, Ohio Pierre Blouin 
F. W. Bailey & Co. Quebec, Canada 


St. Louis, Mo. 
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THE 20TH INTERNATIONAL 
SHOE & LEATHER 


FAIR 


Royal Agricultural Hall, London 




















Oct. 6, 7, 8, 9, 10 & 11. 1919 


The London Shoe & Leather Fair was estab- 
lished in 1894 and was the recognized 
annual meeting ground for every depart- 
ment of the Shoe and Leather Industries 
until interrupted by the War. 








The Peace Fair of October next marks the 
resumption of the gathering and a record 
attendance is certain from all parts of the 
United Kingdom and from most of the 
European Countries. 









American Visitors are cordially invited to 
so time their European trip as to fit with 
the above date. 








Booths fitted for occupation, and giving 
all privileges for the solicitation of busi- 
ness, may be rented from 55 dollars. 








The Fair is controlled by the Shoe & 
Leather Fair Society and managed for the 
Society by 






THE SHOE & LEATHER RECORD 
40 FINSBURY SQUARE, LONDON, E. C. 2. 






Where all communications should be addressed. 


Cables: - “GOLOSHES, LONDON” 
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"THE F. B. a <<." 


Manufacturing Chain 





F. Blumenthal Company 


Wilmington, Delaware 














| “The Largest Manufacturers in the es ae 





The Largest Consumers in the hg AE, é} 


Output: ONE MILLION TWO HUNDRED FIFTY 
= THOUSAND SKINS MONTHLY. 





QUALITAS PATENT LEATHER CORPORATION 


Wilmington, Delaware 
All classes of Patent Leathers 





Febeco Leather Corporation 


Wilmington, Delaware 
All varieties of Side Leathers 





Delton Manufacturing Co. 
Wilmington, Delaware 


All varieties of Shoe Dressings 


_ Ggiaen ea Cajar 


REGISTERED TRADE MARK 
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“Onyx” Hostery 





“Inyextending my business to Ladies’ 
Apparel, I find ‘ONYX’ Hosiery far 
superior to other lines. It is supreme 
with firms who compete in this line.” 


This comment received from a dealer 
wishing to establish himself in a new 
venture speaks for itself. 


Even beginners realize that “ONYX” 
is the brand to pin their faith to. 





Emery & Beers Company Ine. 


Sole Owners of “Onyx” Hosiery 


BROADWAY AT 24th STREET 


NEW YORK 
Boston Office: Philadelphia Office: Chicago Office: 
31 Bedford Street 1033 Chestnut Street The Lytton Building 


210 Pearl Street, Mutual Life Bldg. 
Buffalo, N. Y. 
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NUBUCK 


REG. U.S. PAT. OFF. 











ACH succeeding season adds to the accumula- - |fif 
tion of customer-good-will that is the rightful 
heritage of dealers who specialize in quality mer- 


chandise as expressed in shoes made with Nubuck. 


There is no question about the supremacy of 


Nubuck. It is the ultra in suede side leathers. 


LOOK FOR THE NAME 


Nubuck was originated and is tanned 


jv uianc tnt 


i 


exclusively by 


-A.C.LAWRENCE | 
LEATHER. CO! 


161 SOUTH STREET, 


CHICAGO ROCHESTER 
* CINCINNATI ements: ec 2 
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More Value — Less Cost 


Sounds strange these days, doesn’t it? Yet we say it rightly of 
NOVILLA KID 


Because— 


It has ALL the attractive qualities of genuine glazed kid—and 
IT DOES COST LESS (besides cutting to better advantage). 


Moreover, NOVILLA KID does NOT scuff—which removes 
the only objection anyone has to glazed kid. 


CASTLE KID COMPANY 


Originators and Sole Producers 


CAMDEN - - . - NEW JERSEY 
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Beals-Pratt 
Shoes 


VER since BEALS- 

PRATT Shoes have been 
available there has been.a 
healthy, steady growth in 
demand which indicates be- 
yond any doubt that wearers 
do appreciate what BEALS- 
PRATT style, quality and 
value really means. 


















UNMUUUANNITL 
HUUUUAAANIHL 
HNNUUHAANITL Many retailers have found B-P Shoes so superior in many 
UNNUUUUUUN ways — particularly in the matter of pleasing customers — 
HUAUUUUUUAHL that they are satisfied to rely on them as the best bet in 
HHUUUAAANNTI men’s shoes to be had. 

HNMUUUANNIHI 

HNMUUIANATI 

HAUUUAANALEI 

HHUUUUANAA 

UUUUUUANIH 

HAUUUAAAATL 

HNUUUANNITI ; 

mee BEALS-PRATT SHOE MFG. CO. 
TTL Milwaukee, Wisconsin Watertown, Wisconsin 
HVAUUINNAH ) 
CUUUUANANIT 
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Sik, “‘Si-ling;’ 
Socks and 
StOCRINES 


ISTORY’S first record of silk dates 
back to 2640 B. C. At that time, 
so Chinese tradition has it, the 

Empress Si-ling first gave ericouragement 
to the cultivation of the mulberry tree 
—the rearing of silk worms and the 
spinning of silk. 

Strangely enough, not even in 4559 
years have men been able to equal the 
humble artistry of the little silk worms 
of far off China and Japan. 

So until something better is discovered 
Monito Silk Stockings and Silk Socks 


will continue to look to silk worms as 
the only originator of the silk from which 


they are knit. 


To sell Monito silk hosiery is to know 
that you are selling hosiery of purest 
silk—all silk and nothing but silk. 


Moorhead Knitting Co., Inc. 


Harrisburg, Pa. 


Monito selling service radiates from 
the following offices: 


NEW YORK— SAN FRANCISCO— 
200 Fifth Ave. , 1117 Hearst Bldg. 
(428 Fifth Ave. Bldg.) ATLANTA— 
BIRMINGHAM— 225 Peach Tree Arcade 
12 Potter Bldg. KANSAS CITY, 
BOSTON— MO.— 
31 Bedford Street. 506 Ridge Bldg. 

ST. LOUIS— DALLAS— 

520 Wainwright Bldg. 421 N. Harwood St. 
PITTSBURGH— NEW ORLEANS— 
3043 Jenkins Arcade 314 Hennen Bldg. 
DETROIT— CHICAGO— 

68 University Bldg. 1000 Republic Bldg. 
READING— INDIANAPOLIS— 


1416 Perkiomen Ave. 319 Occidental Bldg. 
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Stockings 


STOCKINGS for WOMEN 


SOCKS for MEN 
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FROM OUR “OUT -O’ DOOR’ LINE 


WHITE BUCK OXFORD 


PATENT WING TIP, 


FOX AND STAY 


VAUGHAN’S IVORY SOLES 
EIGHT EIGHTHS IVORY ENGLISH HEEL 


DONN D. SARGENT CoO. 


MASSACHUSETTS 


, 


SALEM 


BOSTON OFFICE 


407 BRIDGE STREET 


FACTORY 
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195 ESSEX STREET 
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| ARISTO- 
}cRacy | 


Brealey 


| The Oise \ 
Full Grain Black \, 
Glazed Horse \ 


Strong as Horse 


Soft as Kid 


Pleases the wearer 


Profits the Retailer 


Demand the ORIGINAL GLAZED HORSE 
ARISTO KID from your shoe manufacturer 
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B. D. Eisendrath Tanning Co. 7 
Tannery Y 
Chicago RACINE Boston Y 
130 N. Wells St. WISCONSIN 195South St. 


xm EC aAATamiliiiiiiiiili 


SUNIL AUOISONSUUUGUNSUISLGSUUUESGSCOLQOLELEADUNSOUOESEOASONSENOSD YONG UYOUSSOAQOOOU 04409 JOSEO IOUS GDOUO DORON UTP AEA UE 




















Sept. 13, 1919 BOOT AND SHOE RECORDER 1s 
SAAN ENN SAN SRS 
















SUNN NNN 


SA) 


= 
\ 
x 





¢ 








og 
NTA 





q 
N 
NF 


a 
2 





U 
™ 
NG 


: 
si 
J 








gy 
4 





& 
x 










S77 





a 


IN STOCK 
Uérrect Dodg ec 


FOR ALL OCCASIONS ’ 


we 







rr 





id 
iy 





a 
x 








J 






i, 





Rg 





¥ 


=" 
M4 









q) 





fs 







ae, 
v4 


Ld 





= 
fs 





i, 
Ng 










SUESICSUSUSUASUESUESIESUESUERVA 


WW 


Increase Y our Sales 


Shoe merchants are watching the 
weekly advertisements in this paper. 
We know this because they are 
using our “In Stock’ department 
more than ever. 


They know that when we show a 
style as ‘‘In Stock,” we can back it 
up with the goods. This does not 
mean that we guarantee to ship all 


7D) 

>) 
ra orders, but it does mean that we 

i Stock No. 251—Patent Opera 
Des 





fill the majority of our orders. 2 1/8-inch full Louis hee 
3 Price 6.00 


$6. 
Sizes AA, 4-7; A, 34-7; 
C,2%-7 





You can fit more operas than any 
other style 











We are resuming our former policy of accepting 
single pair orders. The charge will be twenty- 
five cents per pair on two-pair lots or less. : 





Nathan D. Dodge Shoe Co. 


ra 

RS Newburyport, Mass. 
zy Boston New York Philadelphia Chicago San Francisco 
i 


Ri 
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us 
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MA 
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183 Essex St. 851 Marbridge Bidg. . 600 Denckla Bidg. 20 W. Jackson Blvd. 417 Pacific Bldg. 
Great Northern Bldg. 


Kansas City. Mo Philippine Islands 
537 Ridge Bldg. 304 Roxas Blidg., Manila 
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Montgomery, Ala. 
20 Galena Ave. 
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All goods sold F. O. B. Newburyport; terms, net 30 days. 
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Wherever there is a White Shoe 


there is a customer for 





The WHITE CLEANER 
“It Keeps White Shoes White.” 


There are two sorts of customers—those that come 
back for more and those that don't! 


Every “Blanco” sale you make 
means a satisfied customer. 








“Blanco” makes friends because it does its work 


well—because it is so easy to use—because it is so 
convenient—in fact, because it is in every way 
satisfactory. 

It is worth while stocking a line that sells itself, sells quickly, 
and keeps on selling. 


Order your stock to-day. 
All jobbers have it. 


Sole Manufactur 


JOSEPH PICKERING & SONS, LTD. 


/ SHEFFIELD, England. 
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STANDARDIZED 
100% LEATHER 











GOOD SHOES. 


IN STOCK 
No. 1100 


“THE LIMIT’ LAST 
Dark Mahogany Shade, Tongues 
Full Fleece Lined. Is ready. 
Price, $8.25 
Widths A-D Sizes 6-11 


This Last is correctly named. 
It is the up-to-the-limit style for 
young men. 




















J. RALPH BAKER COMPANY 


BRIDGEWATER, MASS. 
Send for New Illustrated In-Stock Booklet 
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The 
Biggest Selling 
Single Style 
in the World 







The One Shoe 
that Won 
New England! 


will 


OOT-FITTERS” are made with full single 


Goodyear-welted, 10-iron, Grain-oak 
outer-soles. Strictly first quality and specially graded and 
selected! Uppers of a superior quality of genuine ““EDMO” 
full grain Calfskin of a rich, dark mahogany shade. 
Guaranteed immediate delivery: AA to EE, 5 to 12 (sizes 
and half-sizes), at $7.50. 


‘“‘Foot-Fitters” stand up because they are durable 
and they “Look up” because they are dressy! Better 

‘ fitting and neater appearing than any shoe of its price! 
Our men will book your orders now! 





(SOLID LEATHER ALL THRU) 


—A. H. BERRY SHOE COMPANY 
PORTLAND, MAINE 


Boston Salesrooms: 428-30 Albany Building 
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bw) (astle Havana Brown fashion Vote 


EW Castle Leather Company Havana Brown Kid, 
8% Inches High, #4 Vamp, Turn Sole, Leather 
Covered Heel, Full Louis, Aluminum Plate. 


Made and Exhibited by 


JOHANSEN BROS. SHOE CO. 


ST. LOUIS, MO. 


Judge it by Its llsers” 


New Castle Leather Company 


NEW YORK 


Boston Montreal,Can. Chicago 
and the Principal Leather and Shoe Centres Lverywhere 
Factory, Wilmington,Del. 
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“3W’s LENOX IN STOCK 
SMOOTH BROWN SIDE HI-CUTS 


A Good Wearing School Shoe for Growing Girls, Misses 
and Children. These shoes are good looking 


and the prices are right. 









No. 8654—Growi eodncarsal oe sh Imitat 
Wing Tip. 24-8.. gt 83 


No. 7686—-Misses’ English Imitation 
Tae: WANG ince donk occa es eteed p78 


No. © ethan Medium Toe, Str: aight, Tip. 
B49G6Bs oS ooo 8 oe caw co Veo tts +00 3.75. 
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~ 7690—Infants’ Broad Toe, Straight T 
$i cew'ssnctcssseuvsens cme $2. 7 


No. 7687 


TRADE Bes 
Neat  Perforations, 
Good Soles, Flexible, 
McKays — Made in 
Philadelphia Lenox 
Factory. 
No. 7689 
No. 7690 No. 8654 


Terms—2 per cent discount, 40 days—net 60 days. 











Weimer, Wright & Watkin Co. 


Manufacturers 


STOCK DEPARTMENT 
35 South Second Street Philadelphia 
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TWO Leaders from our Fall Catalog. 
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No. 603 
Mahogany Cordovan 
‘“‘Brogue’ Balmoral 
It A to D Widths Ht 
P) | e 
IN STOCK 
bd mK 
| 
| iD 
P 2 
TT No. 604 i 
Mahogany Cordovan 
“Brogue’ Oxford 
A to D Widths 
4 A 
N IN STOCK 
Bi M. A. PACKARD COMPANY ( 
| BROCKTON, MASS. 
BOSTON NEW YORK 
| 60 South Street 127 Duane Street 
yp ZO boeiy,_ Cate Made te Wear Se tp =e AY 




















Sept. 13,. 1919 . BOOT AND SHOE. RECORDER 


21 


ADVENTURES OF BARBARA WELT 















































‘“Come in here a minute, Annie, I want to submit a little evidence to 


you.” 
‘‘What’s the idea, Barbara?”’ 


“Well, this is the most representative shoe store in the city—they 
carry five lines of shoes, and I’m mighty proud to say that every one 
of those five lines use Barbour Grooved Endless Welting.” 

“T don’t blame you for being proud, Barbara.” 

“You know; Annie, the average merchant doesn’t know much ‘about 
the welting in his shoes. He hasn’t much of an idea where it comes 
from or who supplies it; but he does know that it is the one most 
vital spot in the shoe and that good upper leather and prime sole 


leather are-thrown away if an inferior welt is used.” 
Previous acts may be had by writing for them. Act 6 follows on Sept. 27 








‘BROCKTON RAND CO. 3f°s"7°3,_ 
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WESTERN QUALITY 
EASTERN STYLE 


Make Customers and Keep Them 


No. 1330, our Grade “A” 


Pullman, is In Stock, Widths A, B, C, D. 
A fine Mahogany Calf shoe. Price $9.00 


10 of our best sellers are carried in stock— 
and they’re carried right! All widths that 
sell are in the racks. An advance list is 
now ready—sent on request. 


MARION SHOE COMPANY 


MANUFACTURERS OF 
MEN’S FINE DRESS SHOES 


MARION INDIANA 
rea. Laos 
<< 














SHOE) 
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"SHOE CO. 


110-112 Summer St. 
BOSTON, MASS. 








OFFERING HAND TURN SEAMLESS 

PATENT COLT OPERA PUMPS, WITH 

19-8 FULL BREASTED COVERED 
LOUIS HEELS 


97.29 


MADE WITH 


Armour’s Strictly Fine 8 Iron Soles 
Harwood’s Grain Leather Counters 
Munsey’s Grain Leather Shanks 


THESE ARE ABSOLUTELY 
THE HIGHEST GRADE 
TURNS THAT ARE 
POSSIBLE TO PRODUCE 
WIDTHS A, B, & C SIZES 3% to 6% 





FOR IMMEDIATE DELIVERY 


TERMS— 2% 10 DAYS; NET 30 
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The Famous Royal Purple Boot 


FULL DESCRIPTION 


BOOT AND SHOE RECORDER 


EVANGELINE 


REG. U. S. PAT. OFFICE 


SHOES 


FOR WOMEN 


MADE OF THE FINEST CALF- 
SKIN, TANNED A DEEP BROWN 
WITH A TRACE OF PURPLE. A 
BEAUTIFUL COLOR THAT IS 
EXACTLY MATCHED IN THE 
CLOTH TOP. 





OF THIS BOOT IS 
AS FOLLOWS: 


No. 3631 


Royal purple calf vamp, 84%-inch 
royal purple cloth top (a perfect 
color blend), built on No. 84 last 
carrying a 4-inch vamp and 13-8 
heel. Narrow calf back stay. 
Imitation straight tip. Goodyear 
welt. 


Price $7.50 


IN-STOCK OCTOBER Ist 





ORDERS FOR THIS BOOT 
SHOULD BE PLACED AT ONCE 








No. 3631 


A. H. BERRY SHOE CO. 


PORTLAND, MAINE 


BOSTON OFFICE - - - 


428-430 ALBANY BLDG. 
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EXCLUSIVE PATTERNS 
of IMITATION STEEL BEADED ORNAMENTS 


SHOWN IN EXACT SIZE ; 
SAMPLES AND PRICES ON APPLICATION 


D. T. DUDLEY & COMPANY 


B&R” Look for other new styles in later issues. 66 Washington St., Haverhill, Mass. 























No. 722-5 
Jazz Pump, Patent Kid, Close 
Welt, 17-8 Leather Louis Heel. 
; A, 48; B, 34-8; C and D 


No. 633-11 
814” % Fox Lace Boot, Welt, R 
Tip, Brown Side, 8-8 Military Heel. 
B, 344-8; C and D, 24-8 





No. 750-31 
814” % Fox Lace Boot, Patent Colt, 
Mat Cab. Top, 17-8 Leather i 
Heel. AA, 4%-8; A, 4-8; B, 34-8; 
C and D, 24-8 85 
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Prices Subject to Change Without Notice 
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ADVANCE STYLES 


CARER 


‘Sweet Sally fan 
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SPRING 
1920 


QUT TTD 


Ivory 





No. 338 


Colonia. Pump, Patent Kid, 18-8 
Celluloid Wood Louis Heel...... $7.00 
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LS 
0 
= iy No. 222 
Jazz my Patent Kid, 13-8 Leather 
, J Baby Louis Heel............... $5.25 





Prices Subject to Change Without Notice 


Sluburn, Waine. 


No. 550-2 
Wing Tip Oxford, White Nubuck, 13-8 
Military Heel $6.25 





No. 550 
pO ee er ree 
No. 550-1 


ce hee ee 


irs So Sh 


The Whitest White Shoes in the World 


Ad 
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Style No. 140 
‘“‘Bedford’’ Model: 
Dark Brown Calf 

. Wingfoot Rubber 

Heel 






































“MAKES LIFE'S WALK EASY” 


TRADE MARK 
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E do not need to tell shoe merchants who have, sol | 
CROSSETT SHOES that the line for Spring, 1920, 
is “better than ever.” 


They know from experience that CROSSETT quality never 
changes and the new CROSSETT styles tell their own story. 


Salesmen now in their territories. Write'for appointment. 












STOCK STYLES ARE READY—54 TO SELECT FROM. 
LET US SEND YOU OUR NEW STYLE BOOK. 


LEWIS A. CROSSETT, Inc. 


Address all communications to 


NORTH ABINGTON, MASS. 


NEW YORK SALESROOM BOSTON SALESROOM 
606 Marbridge Bldg. 58 Lincoln Street 
SAN FRANCISCO SALESROOM 
\ 463 Pacific Bldg. my 
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Your Shoes! 
Y, y) 


THE VAL DUTTENHOFER SONS CO. 
CINCINNATI, OHIO 








| ANNU 


Nid 


ee ee II MMMM 


it 














OLDE TYME COMFORT 


No. 93 
Glazed Kid Seamless 
Polish, Steel Arch Sup- 
. 9-8 Rubber Heel, 
eavy Turn Sole. 
% 3-9; D, 24-9; E, 


"$5.50 


SHOES IN STOCK 


For Your Toes’ Woes 


No. 291 
Glazed Kid “Wide 
Tin’ stecl "Arch: Sup. 
ip, Stee! u 
oan. Heavy Turn Sole, 
9-8 Heel. 


EEE, 3-10.; 


, 89. 


No. 17 
Glazed Kid Polish, 
Circular Vamp, Plain 
Toe, 12-8 Heel. 

C, 3-8; D, 244-9; E, 


* $5.50 


No. 12 
Glazed Kid Two Strap 
Sandal, Heavy Turn 


Sole, 12-8 Heel. 
C, D and E, 


$3.50 


» 3-8; 


Prices subject to change without notice 


LUNN & SWEET SHOE CO. 
AUBURN, MAINE 
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“Every shoea business builder” 















Turn Shoes 


That Delight 
Well Dressed 


Women 









Four Button Colonial Pump in 
Patent Chrome Blk. Kid and 
Russia Calf—two Buttons on 
each side to match leather, Full 
Louis Heel. 


HOPKINS & ELLIS 


HAVERHILL, MASS. 
BOSTON OFFICE 108 LINCOLN ST. 
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“NEW OR OLD 


THEY TELL TH 
SAME. EXPERIENC 
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DIAMOND POINTERS Treat ‘em right!—We talk it; we do it and we get our 


reward. Here it is. This merchant is new with us. May- 





OO 


Buy fre us and you will have be he had the show-me instinct. He got more than others 
= the pleasure of writing a note like - , 5 
: this. give. What’s the result? | 
=| Hammond, Ind. So Tickled. He writes specially. = 
iS Aug. 29, 1919. | = 
=| pe . Co. Old customers or new,—it’s always the same. The factory | 
New York. N.Y. is bound to duplicate the sample. You get your money's | 
Gentlemen, worth in actual shoe value plus that special individual 
| Your shipment from factory received today finish which has not been approached by anyone else in 


and opened up very good. Am pleased to 
inform you that your line comes up to the 
sample better than any I have had before. 


our grades. 





Am enclosing check for same. That’s the combination that has put us way up as makers 

—— : in the record time of seven years; that’s the kind of 

eines service that keeps our factory booked to capacity with- 

| ‘out a let-up; that’s the kind of spirit which keeps our old 
| | GROWING customers with us, year in and year out. 

S| AND “ 
i GROWING Ask yourself frankly whether you are getting as much 
| elsewhere: Shall we send a man to line you up for future 


Results count. They help us do 












| better and get bigger. Comparing - benefits? af 
today’s output (7500 pairs) with 
that of 1912 (600 pairs) we dare- EVEN-NOW 
say we've done some remarkably Careful observation as to-prices satisfies us that we are 
good things for the retail mer- as good as any and lower than nine out of ten. It pays to 
ong be on our records. : 
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See these Cold Weather “F oot:Pals” 3 
E-Z WALK FELT BALS 


This type of footwear is becoming more | 
and more popular among out-door . 
workers. 


Railway men, Truck drivers, Teamsters, 
Policemen, etc., appreciate them as the 
ideal foot protection during the severe 
Winter weather. 






No. 907—Men’s Felt Boot Socks 








They are made from the 
best heavy felt and give 
the utmost satisfaction in 
comfortable fitting and long 
wear. 


2 eS ee 


yy | LG 


Made with leather soles as 


well as felt ones. 


4 Ry eur Ano NOVELT \ hy 
FOOTWEAR @ 





E-Z WALK FELT BALS 


are Warm and Comfortable 


They are the best on the market for.wear- 
ing inside rubber boots or overshoes 





ORDER THEM NOW— 
BE PREPARED 


A Sensible, ‘ Salable . Specialty with 
Plenty of Profit ~~ 


If no jobber near you can show you the 
E-Z Walk F. elt” Bals and Men’s Felt Jaa 


. ers writé to,us. 


The E-Z Walk wee = 
62-70. W. 14th St., New York City 


No. 839—Men’s Felt Bals 
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